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!  UNITED  NEWSPAPERS. 


NEW  ORGANIZATION  IS  FORMED 
TO  CREATE  AND  DEVELOP 
NEW  ADVERTISERS. 


All  Daily  Newspaper  Publishers 
Throughout  the  Country  Invited  to 
Become  Members — Will  Popularize 
Newspaper  Publicity  and  Secure 
Business — Jason  Rogers  Tells  of 
Its  Scope  and  Its  Possibilities. 

A  movement  to  develop  advertising 
for  daily  newspapers,  conceived  on  the 
broadest  and  most  ambitious  lines  of 
anything  of  the  kind  so  far  attempted, 
has  been  formally  announced  this  week 
by  the  United  Newspapers. 

This  organization,  started  by  Jason 
Rogers,  publisher  of  the  New  York 
Globe,  and  some  of  the  publishers  who 
are  associated  with  him  in  the  Associated 
Newspapers’  movement,  has  offered 
every  live  newspaper  in  the  country  an 
invitation  to  join  in  a  common  plan  to 
interest  general  advertisers  and  to  de¬ 
velop  new  business.  In  speaking  of  the 
movement  to  a  representative  of  The 
Editor  and  Publisher,  Mr.  Rogers  : 
said : 

“The  development  of  national  adver-  ; 
tising  for  newspapers  has  been  a  sub-  i 
ject  that  has  interested  every  publisher 
in  the  country,  but  heretofore  we  have  j 
done  little  more  than  talk  about  it.  We  ' 
have  joined  in  many  so-called  move-  | 
ments  to  develop  national  advertising,  ' 
and  have  watched  most  of  them  peter 
out  with  the  sorrowful  conviction  that  j 
somehow  or  other  nobody  had  been  able  : 
to  find  the  exact  solution  to  the  problem,  i 
“After  studying  the  various  objections  j 
raised  to  these  organizations  and  the  ; 
explanations  offered  for  their  failure,  my  ! 
my  associates  and  I  came  to  the  con-  ! 
elusion  that  one  big  reason  that  most  of 
the  newspap  ir  advertising  development  ; 
schemes  died  a-borning  was  because  each  i 
one  paid  too  much  attention  to  the  ‘list.’  ! 
Instead  of  showing  prospective  national  | 
advertisers  how  they  might  use  the  ; 
newspapers  of  the  country  with  profit,  ' 
the  persons  back  of  these  former  move-  ; 
ments  seemed  to  expect  the  manu¬ 
facturer  to  become  enthusiastic  over  the 
arbitrary  list  of  publications  which  they 
submitted  to  him,  merely  because  they 
happened  to  need  the  business. 

“We  have  all  talked  so  much  about 
the  waste  entailed  by  magazine  circula¬ 
tion  and  yet,  when  an  advertiser  is  of-  , 
fered  space  in  an  arbitrary  list  of  news-  i 
papers,  irrespective  of  the  distribution  1 
of  his  goods,  he  is  really  being  offered  j 
nothing  better  than  the  magazines  offer  j 
him. 

“So  I  felt  in  organizing  the  United 
Newspapers  that,  if  we  were  ever  to  de¬ 
velop  business  on  a  big  scale  for  daily 
newspapers,  we  ought  to  have  an  or¬ 
ganization  representing  all  the  live  pa¬ 
pers  of  the  country,  so  that  we  might 
go  before  national  advertisers  and  say 
that  we  wished  to  demonstrate  the  value 
of  daily  newspaper  space,  that  we  were 
there  to  talk  newspaper  advertising  in 
accordance  with  his  distribution,  that  we 
\yere  willing  to  sell  him  as  much  or  as 
little  as  he  required. 

“We  have  been  working  for  nearly 
two  years  on  this  plan.  I  think  the  idea 
developed  through  my  association  with 
various  live  publishers  throughout  the 
country  during  the  organization  of  our 
Associated  Newspapers.  The  ,\ssociated 
Newspapers,  I  might  explain,  is  a  mutual 
feature  syndicate  and  includes  thirty- 
four  of  the  leading  papers  of  the  United 
States  and  Canada.  The  members  in 
this  organization  have  held  meetings  in 
various  parts  of  the  country  since  we 
(Continued  on  paqe  15.) 


NEW  PUBLISHER  OF  JOURNAL. 


He  I*  J.  C.  Dayton — Other  Change* 
on  the  New  York  Daily. 

James  C.  Dayton,  who  has  been  con¬ 
nected  with  the  Hearst  newspapers  since 
1!M>4.  has  been  appointed  publisher  of  the 
Evening  Journal,  succeeding  W.  P. 
Leach,  who  resigned  several  weeks  ago 
to  become  general  manager  of  the 
Cleveland  Morning  Leader  and  Evening 
News. 

Mr.  Dayton's  first  position  was  that  of 
manager  of  foreign  adverti.<ing  of  all 
Hearst  pub!  ations.  Under  his  admin¬ 
istration  the  business  of  the  department 
was  increased  fifty  per  cent.  In  likVt 
when  the  department  was  reorganized, 
he  was  made  manager  of  the  foreign  ad¬ 
vertising  department  of  the  Evening 
Journal.  When  Tom  Williams  died  in  ' 
1911  he  was  made  advertising  manager 
of  the  Evening  Journal. 

William  N.  Callender,  Jr.,  who  for  the 
past  eight  years  has  been  Mr.  Dayton's 
assistant  in  the  conduct  of  the  foreign  I 
advertising  department  of  the  Hearst 
Evening  newspapers  will  he  the  eastern 
representative  of  the  Chicago  Evening 
.American,  Boston  Evening  .\merican, 
Los  Angeles  Evening  Herald  and  the  ! 
Atlanta  Evening  Georgian,  with  offices  ^ 
I  at  59th  street  and  Broadway, 
j  Donald  Oakley  and  William  S.  .Arch¬ 


bald  will  he  Mr.  Callender’s  assistants. 

Charles  T.  Henderson  will  be  the 
western  representative  of  the  New  York 
Evening  Journal,  Boston  Evening  .Am¬ 
erican,  Los  Angeles  Evening  Herald, 
and  the  Atlanta  Evening  Georgian. 

Hugh  Murray,  formerly  publisher  of 
Das  Morgen  Journal,  has  been  made 
bus  ness  manager  of  the  .Atlanta  Georg¬ 
ian  and  left  for  Atlanta  on  Tuesday.  Mr. 
Murray  was  previously  connected  with 
the  Hearst  papers  in  Los  .Angeles  and 
San  Francisco.  George  A'oung  is  act¬ 
ing  as  business  manager  of  Das  Morgen 
Journal. 


Receiver  A*ked  for  Union  Paper  Co. 

.A  hearing  upon  a  petition  for  the 
appointment  of  a  receiver  for  the 
Union  Bag  and  Paper  Co.,  a  New  Jer-  ' 
sey  corporation,  will  be  held  at  Tren-  , 
ton  on  March  8.  Chancellor  \\  alker.  in 
the  Court  of  Chancery,  has  fixed  this  i 
date  on  the  application  of  Sarah  .A. 
Aldrich,  of  Glens  Falls.  N.  A’.,  and 
others.  The  company  has  an  author-  i 
ized  capital  stock  of  $‘37.0(¥),b0b.  and  is  ; 
engaged  in  the  manufacture  and  sale 
of  paper  bags,  paper  and  wood  pulp. 


The  plant  of  the  Big  Rapids  (Mich.) 
Bulletin-Herald  was  burned  out  last 
week.  The  Evening  Bulletin  continued 
publication  in  the  Daily  Pioneer  office. 


WASHINGTON  TOPICS. 


PRESIDENT  TAFT  GIVES  DINNER 
TO  PRESS  CORRESPONDENTS 
AT  WHITE  HOUSE. 


List  of  Guests  Who  Attended — Blue 
Tag  System  Abolished  by  Congress 
— Newspaper  Men  to  Be  Well 
Taken  Care  of  at  Inauguration — 
National  Press  Club  to  Entertain 
the  President  on  Saturday. 

(.Special  Correspondence.) 
Washi.vcton,  D.  C..  Feb.  3<». — The 
last  social  function  of  President  Taft’s 
administration  was  the  dinner  given  at 
the  White  House  last  Sunday  evetiing  to 
prominent  members  of  the  Washington 
corps  of  newspaper  correspondents. 

It  was  the  first  event  of  its  kind  ever 
given  at  the  White  House  and  was  in¬ 
tended  by  the  President  to  express  his 
!  friendliness  towards  the  newspaper  men 
,  if  the  Capital.  The  forty  guests  includ¬ 
ed  the  heads  of  most  of  the  Washing¬ 
ton  bureaus  and  the  newspaper  repre- 
;  ;entatives  with  whom  the  President  had 
come  in  most  intimate  contact  during 
his  Washington  life,  both  as  Secretary 
of  War  and  as  President. 

The  dinner  itself  was  far  less  formal 
than  most  of  the  White  House  ban- 
’  quets,  and  when  the  few  speeches  of 
'  the  evening  were  over  the  President  led 
i  the  way  to  his  private  study  on  the 
■  second  floor  of  the  White  House,  where 
the  guests  gathered  about  a  big  open 
fireplace  while  the  President  chatted 
with  them  about  incidents  of  his  ad- 
i  ministration  and  related  some  of  the 
unpublished  tales  of  past  administra¬ 
tions. 

The  speechmaking  that  ended  the 
banquet  was  most  informally  brief. 
The  President  told  of  his  regret  at  hav- 
,  ing  to  bid  good-  bye  to  the  newspaper 
'  men  whom  he  had  learned  to  number 
among  his  friends,  and  hoped  that  the 
friendly  relations  would  continue  de¬ 
spite  his  removal  from  Washington. 

Charles  D.  Hilles,  secretary  to  the 
President,  also  made  a  short  talk. 
Henry  Hall,  John  Temple  Graves  and 
'  James  C.  Hemphill  replies!  for  the 
newspaper  men. 

;  The  list  of  guests  included :  Oswald 
F.  Schuette.  Chicago  Intar-Ocean ; 
;JDavid  S.  Barry.  Providence  Journal; 
Ira  E.  Bennett,  San  Francisco  Call;  C. 
K.  Berryman.  Washington  Star;  Will¬ 
iam  E.  Brigham.  Boston  Transcript; 
Sumner  M.  Curtis.  Chicago  Record- 
I  Herald ;  Robert  Dougan,  Associated 
.  Press ;  Harry  L.  Dunlap,  New  York 
World;  Elting  A.  Fowler,  New  York 
Sun ;  Louis  Garthe,  Baltimore  .Ameri- 
i  can;  John  P.  Gavit,  New  York  Even- 
:  ing  Post;  James  Hay.  Jr..  Sunday 
;  Magazine ;  Robert  D.  Heinl.  Leslie’s 
Weekly;  George  G.  Hill.  New  A'ork 
Tribune:  James  P.  Hornaday,  Indian¬ 
apolis  News; 

Gus  J.  Karger,  Cincinnati  Times- 
Star;  Rudolph  Kauffmann,  Washington 
Star;  Charles  P.  Keyser,  St.  Lmis 
Globe-Democrat ;  Thomas  F.  Logan, 
Philadelphia  Enquirer;  John  Lorance. 
Boston  .Advertiser;  .A.  Maurice  Low, 
Harper’s  Weekly;  Guy  Mason,  New 
A’ork  World ;  Jerrv  .A.  Mathews.  New 
A’ork  Sun ;  N.  O.  Messenger,  Washing¬ 
ton  Star;  Richard  \^.  Oulahan,  New 
A’ork  Times;  Frank  B.  Noyes.  Wash¬ 
ington  Star :  Robert  Halsey  Patchin, 
New  A’ork  Herald ; 

John  P.  Ryan.  San  Francisco  Post; 
John  S.  Shriver,  Baltimore  Star;  Fred 
Starek.  Cincinnati  Enquirer;  Major  Al¬ 
fred  J.  Stofer.  Birmingham  News;  E. 
C.  Snyder,  Omaha  Bee;  L.  AV.  Straver, 
Pittsburgh  Dispatch;  M.  F.  Tighe,  New 
A’ork  .American ;  Leroy  T.  A’ernon,  Chi- 
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cago  Evening  Xews;  Ernest  (i.  Walker, 
Hoston  Herald;  Henrv  1-  West;  Ar- 
tliur  \\  illert,  London  Times;  !•'.  E. 
l.eupp;  I  heodore  \\  .  Xoyes.  W  ashing¬ 
ton  Star;  Charles  1).  Hilles.  Thomas 
W.  Hrahany  and  Rudolph  Eoster.  the 
last  three  secretaries  to  the  President. 

■Arthur  W  .  Dunn,  who  has  l)een  a 
Washington  correspondent  for  more 
than  a  score  of  years,  now  represents 
the  .American  Press  .\ssociation.  and 
besides  writing  a  daily  special  for  the 
papers  which  that  organization  serves, 


Arthur  W.  Dunn. 


als.>  furnishes  them  with  feature 
articles  mainly  of  a  political  character. 

Soon  after  Mr.  Dunn  came  to  Wash¬ 
ington  as  correspondent  of  the  St.  Paul 
Pioneer  Press,  of  which  he  had  been 
city  editor,  it  was  said  of  him  hy  one 
of  the  prominent  correspondents  that  he 
knew  every  man  worth  knowing  be¬ 
tween  the  Great  Lakes  and  the  Pacific. 
Afterward,  when  he  became  connected 
with  the  Associated  Press,  his  acquaint¬ 
ance  became  broadened,  covering  all 
parts  of  the  country.  He  has  kept  in 
touch  with  public  men  in  all  walks  of 
life,  and  probably  knows  more  of  them 
than  any  other  newspaper  man. 

Mr.  Dunn  has  been  a  member  of  the 
Gridiron  Club  for  more  than  twenty 
years  and  was  at  one  time  president  of 
the  organization.  'I Wice  he  has  been 
manager  of  tri])s  taken  by  W  ashington 
correspondents  through  the  West  on 
Ihitli  sides  of  the  international  bound¬ 
ary.  Ixvth  of  which  were  highly  success¬ 
ful.  He  has  attendetl  everx  national 
convention  since  l^W.  and  has  traveled 
extensively  during  political  campaigns. 

Mr.  Dunn  has  long  been  a  contribu¬ 
tor  to  the  periodical  i>ress  of  the  coun¬ 
try.  writing  upon  national  and  interna¬ 
tional  subjects,  as  well  as  furnishing 
short  stories  for  the  popular  magazines. 

riic  "blue  tag  system"  of  the  Post 
Office  Department  tor  handling  maga¬ 
zines  has  been  .abolished  by  an  amend¬ 
ment  to  the  Post  Office  .Approjiriatitm 
bill  passed  by  the  Senate  this  week. 
The  amendment  was  passed  as  it  came 
from  tile  committee  with  the  exceiition 
that  the  time  of  discontinuance  of  the 
.system.  Sept.  1.  was  stricken  from  it  so 
the  amendment  will  go  into  effect  when 
the  department  has  the  mail  weighed 
again  to  determine  the  amount  the 
railroads  should  receive  for  carrying 
the  mail.  The  amendment  max  be  fur¬ 
ther  amended  when  it  uoes  to  con¬ 
ference. 

Xo  attempt  wa-  maiie  while  the  bdl 
was  in  the  Senate  to  repeal  the  law  of 
last  session  reipnring  the  owners  of 
new  sjiapers  to  make  pu’dic  their  circula¬ 
tion  and  disclose  the  names  of  those 
financially  intcre'ted  in  their  publica¬ 
tion. 

The  Washington  newspai>er  men  have 
been  accorded  siiecinl  tirivileues  for  re¬ 
porting  the  proceedings  of  the  inaugu¬ 
ration. 

The  Press  Ga'.lerx  will  be  reserved 
exclusively  for  the  reiiorters  of  the 
press.  Tickets  of  admission  thereto 
will  be  countersigned  by  the  chairman 
of  the  press  committee,  and  will  en¬ 


title  the  holders  to  proceed  to  the  place 
reserved  for  the  press  on  the  platform 
while  the  procession  is  forming  and  in 
adxance  of  it. 

While  the  Senator>-elect  are  being 
sworn  in  and  the  prcKession  formed, 
the  members  of  the  press,  in  a  body, 
will  proceed  down  the  west  steps  lead¬ 
ing  to  the  gallery,  through  the  rotunda, 
to  the  seats  re>crved  for  them  on  the 
platform. 

In  addition  to  press  facilities  at  the 
Capitol  the  correspondents  have  been 
given  a  sufficient  number  of  seats  on 
the  Presidential  reviewing  stand  for 
such  W(  rkers  as  have  been  assi.g.^ed  t  ' 
report  the  parade. 

President  Taft  will  be  a  guest  of  the 
Xatior.al  Press  Club  on  Saturday  at  o 
I),  m.,  when  he  will  say  "good-bye”  to 
his  friends  among  the  corps  of  corre¬ 
spondents. 

Motorcycle  Helped  in  Emergency. 

The  Elgin  (Ill.)  Daily  Cour  er  met 
an  unusual  emergency  on  Eeb.  22  by 
equally  effective  action,  and  got  out 
Saturday’s  edition  as  though  nothing 
had  hapjvened.  .As  the  result  of  a  sleet 
storm  which  tore  down  all  the  e'ectric 
wires  the  newsivaper  presses  were  left 
idle.  The  Courier's  management  was 
undaunted,  however,  and  sent  for 
Charles  Treiber.  a  motorcycle  enthus  - 
ast.  vvho  rushed  his  machine  to  the  pub¬ 
lishing  office.  The  motorcycle  was 
clamped  to  the  floor  of  the  pressroom 
and  connected  with  one  of  the  presses. 
Treiber  pedaled  luriouslv.  the  engine 
snorted  and  the  press  began  to  move. 
The  nevyspaper  staff  assembled  to  see 
the  edition  "run  off"  and  the  <lay  was 
■aved. 


Big  Eats  for  New  York  World  Staff. 

In  accordance  with  a  resolution 
adopted  last  year  at  a  farewell  dinner 
tendered  to  City  Editor  Sherman 
Morse  when  he  deserted  copy  for  cows 
and  assignments  fir  apples  and  be¬ 
came  a  farmer,  the  editorial  staff  of  the 
•Xew  York  W  orld  will  hold  its  second 
annual  "big  eats"  on  March  IC.  at  1 
o'clock  a.  m..  at  the  Press  Club.  It 
will  be  a  beefsteak  supper,  and  that  it 
will  he  a  joyous  occasion  goes  without 
saying.  It  is  expected  that  covers  will 
be  laid  for  nearly  o;ie  hundred,  the  at¬ 
tendance  being  conlined  to  the  editorial 
and  art  staffs  of  the  Morning  World. 


Publisher  Asked  to  Be  Arrested. 

"Have  you  a  warrant  for  me?"  asked 
vjeorge  M.  Ray.  puhlisher  of  the  In¬ 
dianapolis  Herald,  as  he  jvresented 
himself  at  the  (office  of  the  I’niteil 
States  Marshal  last  week.  He  ex¬ 
plained  that  he  learned  from  press  re¬ 
ports  that  he  had  been  indicted  and 
said  he  wanted  to  i.e  arrested  then,  if 
he  was  to  be,  that  he  might  not  be  dis¬ 
turbed  on  a  short  trip  that  he  had 
planned.  He  was  told  that  there  liad 
been  no  order  issued  for  his  arrest,  but 
Deputy  W  il.son  accommodated  him  hv 
taking  him  to  the  office  of  District-At¬ 
torney  Miller,  where  a  capias  was  is¬ 
sued  for  his  arrest.  Mr.  Ray  gave  bond 
in  the  sum  of  S-ltM*  and  was  released. 
He  is  charged  with  sending  nonmail¬ 
able  matter  through  the  mails. 


Geppert  Receives  Two-Year  Sentence. 

William  (ieppert,  editor  of  the  Musical 
t'ourier  Extra.  Xew  York,  was  convicted 
at  Joliet.  111..  Thursday,  of  criminal  con¬ 
spiracy  and  sentenced  to  two  years  in 
the  penitentiary  and  a  fine  oi'  $2.*Min. 
He  was  released  on  S-I.Oitn  bail  until 
March  1!*.  when  argument  will  be  made 
for  a  retrial  of  the  case.  Mr.  Geppert 
was  charged  with  a  con.spdracy  to  in¬ 
jure  the  business  of  J.  \b  Steger  &  Sons, 
piano  manufacturers.  Steger.  111.,  the 
court  proceedings  grow  ing  out  of  an  ar¬ 
ticle  published  in  the  paper.  ( )ne  of  the 
witnesses,  a  former  agent.' testified  that 
he  was  ordered  by  (ieftpert  to  make  Ste¬ 
ger  "come  across”  with  $.V*.btM». 


I'or  two  weeks  in  the  spring  mem¬ 
bers  of  the  class  in  journalism  at  Beloit 
;  College.  W  is.,  will  publi.sh  the  Record. 
I  a  four-page  newspaper. 


DANIELS  FOR  THE  CABINET. 


Editor  of  the  Raleigh  Newt  and  Ob-  j 

terver  Slated  for  Secretary  of 
the  Navy. 

Although  President-elect  Woodrow 
\\  ilson  has  not  yet  announced  the  names 
of  the  members  of  his  C'abinet.  it  is  al¬ 
most  a  certaintv  that  he  has  selected 
Josephus  Daniels,  editor  of  the  Raleigh 
( X.  C.)  Xews  and  Observer,  for  Sec¬ 
retary  of  the  Xavy.  In  fact,  it  was  re¬ 
ported  in  the  papers  on  Tuesday  that 
President-elect  \Voodrow  Wilson  had 
already  rueived  Mr.  Daniel's  accept¬ 
ance  of  the  portfolio. 

Mr.  Daniels’  name  has  been  printed  in 
every  list  of  C  abinet  names  that  has  been 
published  during  the  last  few  months. 
Xewspaper  correspondents  who  are  in 
close  touch  with  Mr.  Wilson  are  of  one 
opinion  in  regard  to  the  selection  of  Mr. 
Daniels. 

If  there  is  any  Democrat  in  the  coun¬ 
try  who  is  in  line  for  a  Cabinet  position 
it  is  Mr.  Daniels.  He  was  State  Printer 
for  the  State  of  Xorth  Carolina  from 
1SX7  to  b'fit-'t.  E'or  tw.i  years  he  was  con¬ 
nected  with  the  Department  of  the  In¬ 
terior.  I'or  years  he  has  been  a  mem¬ 
ber  of  the  Democratic  Xational  Commit¬ 
tee.  and  his  advice  ujion  (varty  policies 
has  always  been  held  in  higli  esteem.  As 
the  editor  of  one  of  the  leading  news¬ 
papers  of  the  South  he  has  wielded 
great  intiucnce  throughout  Dixie  Land. 

The  General  .Xssembly  of  Xvvrth  Caro¬ 
lina  on  Jan.  17  adopted  a  resolution  urg¬ 
ing  the  appointment  of  Mr.  Daniels  to  a 
Cabinet  position,  in  which  was  embodied 
this  tribute  to  his  character  and  ability; 

"Mr.  Daniels  has  been  staunch  and 
fearless  in  his  advocaev'  of  all  truly  pro¬ 
gressive  measures  for  the  accomplish¬ 
ment  of  the  practical  ends  of  patriotic 
statesmanship.  He  has  rendered  service 
to  all  the  higher  interests  of  the  people 
of  Xorth  L'arolina.  nnsurpassed  in  this 
generation,  and  we  have  faith  that,  in 
the  C'abinet  of  this  nation,  he  would  be 
in  purpose  devoted  and  in  counsel  and 
action  helitful  to  our  country's  welfare." 

The  messenger  who  carried  to  Wash¬ 
ington  the  vote  of  the  electoral  tollege 
of  the  State  of  Xorth  Carolina  bore 
with  him  a  conv  of  a  resolution  adopted 
by  that  bod'-  urging  Mr.  Daniels'  ap¬ 
pointment.  which  he  delivered  to  Wood- 
row  Wilson. 


Newspaper  Man  in  Mexican  Prison. 

Jidin  Kenneth  Turner,  the  newspaper 
man  and  author  of  "Barbarous  Mexico," 
was  imprisoned  Sunday  in  Mexico  City 
for  publishing  in  the  Catholic  daily.  El 
Pais,  an  article  attacking  the  new  gov¬ 
ernment  and  its  motives.  In  the  fight¬ 
ing  between  l>iaz  and  .Madero.  Turner 
was  imprisoned  by  Diaz  for  having  en¬ 
tered  the  arsenal  under  the  guise  of  an 
American  official,  but  was  released  sev¬ 
eral  days  afterward  through  the  inter¬ 
cession  of  .Xmbas.sador  Wilson.  Sena¬ 
tor  .\sh-urst.  <vf  .\riz  ina.  has  made  an, 
urgent  aiipeal  to  the  State  Department  I 
to  intervene  in  Mexico  to  t'.ie  extent  of 
preventing  rurner’s  execution. 

Jewish  Printers  to  Join  Reporters. 

Members  of  the  Jewish  Local  ?<■!.  Xew 
York,  sent  a  representative  to  Indian¬ 
apolis  on  Sunday  to  ask  the  consent  of 
the  officials  of  the  International  I'nion 
to  call  a  sympathetic  strike  of  printers 
employed  by  the  Jewish  newsivapers  in 
this  city  on  which  the  reporters  are 
now  on  strike.  The  three  dailies  chiefly 
affected  are  the  Jewish  Morning  Jour¬ 
nal.  the  \\  ahrheit  and  the  Daily  Xews. 


Pass  Bill  Regulating  Newspapers. 

The  .-Xrkansas  Senate  passed  a  bill 
Thursdav  ivroviding  that  the  newsnapers 
of  the  State  shall  give  the  same  display 
to  complaints  made  on  articles  as  the 
articles  themselves,  and  publish  all  such 
Complaints  when  rec|uested.  and  that 
stories  <vf  crimes  and  divorces  be  pub¬ 
lished  on  inside  pages  under  small  heads. 
Xewspaivers  are  declared  to  be  public 
utility  corporations  and  subject  to  the 
same  regulations  and  exceptions. 


PACIFIC  COAST  NOTES. 

The  meeting  of  the  Spokane  .Ad  Club 
last  week  w  as  given  up  to  the  V\  estern 
lumbermen,  and  an  Illinois  editor,  .-Vr- 
thur  L.  Holmes,  of  IXtroit,  secretary  - 
of  the  .Affiliated  .Associations  of  Amer¬ 
ican  Lumbermen,  was  the  speaker.  W. 
H.  Miller,  editor  of  the  I'ree  Trader,  of 
Ottawa.  111.,  made  a  humorous  address, 
in  which  he  said  that  "the  individual  is 
a  two-spot  compared  to  the  general  com¬ 
munity." 

A  weekly  newspaper,  to  he  known  as 
the  Euiterprise,  is  to  be  started  at  Latah, 
Wash.  Mr.  Hoisington,  of  Ritzville, 
will  be  editor  and  manager,  and  has  al¬ 
ready  installed  his  plant. 

Bert  Hall,  formerly  editor  and  pub¬ 
lisher  of  the  Herald  at  Bonner's  Ferry, 
Idaho,  who  several  months  ago  sold  his 
paper  and  purchased  a  haif  interest  in 
the  Keystone  Printing  Co.,  of  Spokane, 
Wash.,  has  disposed  of  his  interests  in 
the  plant  to  his  partner,  b.  W.  Green¬ 
berg.  Mr.  Hall  will  either  re-engage  in 
business  in  Spokane  or  enter  the  news¬ 
paper  field  again  in  some  town  in  the 
Inland  Empire. 

An  engraved  copper-plate  as  a  me¬ 
morial  to  Edward  IT  Rothrock,  former 
assistant  editor  of  the  Spokane  Chron¬ 
icle,  who  was  shot  .April  24  la-t,  was 
placed  in  the  Lewis  and  Clark  High 
School  building  last  week  with  impres¬ 
sive  ceremonies. 

Gordon  C.  Corbaley.  formerly  of  the 
Spokane  (Wash.)  Spokesman-Review 
and  Chronicle  and  the  Seattle  Post-In¬ 
telligencer,  and  who  at  one  time  owned 
the  Outburst,  a  weekly  paper,  has  been 
elected  general  manager  of  the  Spokane 
Chamber  of  Commerce. 

Sanger  &  Williams,  of  Molson, 
Washington,  prcqirietors  of  the  Molson 
Leader,  have  sworn  out  complaints 
charging  11.  G.  Knight,  employed  as 
editor  and  manager  of  the  Leader,  with 
forgery  and  embezzlement,  and  a  war¬ 
rant  for  his  arrest  was  issued  Feb.  17. 
The  complaints  are  the  culmination  of 
differences  between  the  proprietors  of 
the  Lea<ler  and  Knight  who  is  the  man¬ 
ager  of  the  paper. 

MICHIGAN  NEWS  BUDGET. 

Mark  I'oote,  of  the  Grand  Rapids 
(Mich.)  Evening  Press,  quits  his  place 
as  police  reported  March  1  to  become 
secretary  to  Congressman-elect  Carl  E. 
Mapes,  from  the  b'ifth  District  of  Mich¬ 
igan.  Foote  will  be  succeeded  by  F?.  A. 
Xowack,  of  the  Cadillac  (Mich.)  Xews. 
John  Martin,  at  present  editor  of  the 
Olivet  College  Echo,  at  Olivet,  Mich., 
will  take  Nowack’s  ))osition  at  the  ex¬ 
piration  of  the  college  term  in  June. 

Carl  Johnson,  brother  of  .Axel  P. 
Johnson,  editor-in-chief  of  the  Grand 
Rapids  (Mich.)  Xews,  has  succeeded 
.Allie  Moore  as  business  manager. 

R.  Howard  McGargle  has  been  ap¬ 
pointed  city  editor  of  the  Big  Rapids 
(Mich.)  Bulletin,  succeeding  M.  M. 
A'an  A’alkenhurgh,  who  has  taken  a  po¬ 
sition  on  the  Bulletin  staff  as  a  re¬ 
porter  in  order  to  have  more  time  to 
devote  to  his  campaign  for  mayor.  Van 
A’alkenburgh  is  only  twenty-two  years 
old,  but  made  a  fair  run  for  the  office 
last  spring. 

Tali)ot  T.  Smith,  who  left  the  Toledo 
Times  to  join  the  Grand  Rapids  (Mich.) 
Evening  Press  as  telegraph  editor,  did 
not  make  his  appearance  at  Grand 
Rapids  untiltwo  days  after  he  was  due. 
His  excuse  was  the  ai)pearance  of  a  boy 
born  to  his  wife  at  Pontiac,  Mich.,  on 
Feb.  9. 

C.  A\’.  Warring,  former  publisher  of 
the  Grand  Ledge  (Mich.)  Times,  after 
being  out  of  harnes.s  for  two  years,  has 
become  associated  with  the  Sunday 
News  of  Port  Huron. 

The  Michigan  State  .Accident  Board 
has  ruled  that  a  newspaper  reporter  is 
employed  twenty-fottr  hours  a  day,  and 
holds  that  if  a  newsgatherer  is  hurt  at 
any  time  his  employers  must  provide 
proper  compensation. 

Fire  destroyed  the  plant  of  the  Sho- 
I  shone  (Idaho)  Journal,  causing  a  loss 
I  of  several  thousand  dollars. 
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CHICAGO  HAPPENINGS. 


of  a  Chicago  paper,  and  previous  to  that 
engaged  in  similar  work  at  ClevelarKl, 
succeeds  \’ictor  \’an  Beyer  as  man¬ 
ager  of  the  N'ew  World.  Dr.  O’Hagan 
will  leave  shortly  for  luirope. 

I’ierre  Kinder,  sport  cartoonist,  is 
giving  a  chalk  talk  in  the  suburbs.  He 
appeared  Wednesday  night  before  the 
Men’s  Club  of  the  St.  Mathew’s  church, 
Evanston.  His  clever,  humorous  draw¬ 
ings  made  a  hit  with  the  audience. 

Friends  of  James  Leonard  Lee.  city 
editor  of  the  EN-anston  Daily  Xews, 
who  is  ill  in  the  Evanston  hospital  from 


DINE  CENTURY  ART  EDITOR. 


MR.  MUNSEY  RAISES  PRICS 


Artista,  Writers  and  Publishers  Join 

In  Praise  of  Alexander  W.  Drake. 

.\le.xander  Wilson  Drake,  for  forty 
years  art  editor  of  the  Century  Maga¬ 
zine,  was  the  principal  guest  Tuesday 
night  at  a  dinner  at  the  Aldine  Club 
gfven  by  more  than  4imi  admirers  from 
the  Aldine  Club,  the  Authors  Club,  the 
Century  Club,  the  Architectural  League, 
the  Grolier  Club,  the  Illustrators  Club, 
the  National  .\rts  Club,  the  Players 


Boston  Journal  to  Be  Sold  at  Ttst*« 

Cents,  as  One  Cent  Newspaper  Is 
Losing  Proposition. 

Prank  .\.  Munsey  has  raised  the  price 
of  his  Boston  Journal  from  one  cent  to 
three  cents,  effective  March  3.  The 
yearly  subscription  will  be  $!•  instead  of 
$;d.  In  announc  ng  the  change  Mr. 
^lunscy  makes  this  sitate  nent : 

“There  is  a  reason  for  this  advance 
in  price,  the  reason  l)eing  that  the  Jour¬ 
nal  does  not  pay  at  one  cent  and  can¬ 
not  be  made  to  pay  without  very  big 
daily  circulation — •JtXf.l):  0  or  .‘ftXl.OOO — 
or  a  big,  profitable  Sunday  issue,  and 
there  is  no  field  for  another  Sunday 
paper. 

“The  Journal  has  a  very  good  circu¬ 
lation,  as  morning  newspapers  of  the 
country  go — something  over  oO.bOO  net 
— but  this  is  not  nearly  big  enough  to 
make  the  paper  profitable  without  Sun¬ 
day  revenue. 

“I^et  me  be  perfectly  frank  about  this 
matter.  I  am  not  increasing  the  sell¬ 
ing  price  of  the  Journal  as  a  money 
making  scheme.  I  am  not  keen  about 
making  money  on  the  Journal.  I  am, 
however,  resolved  not  to  go  in  in¬ 
definitely  losing  money  on  it. 

“L'nder  hopelessly  difficult  condi¬ 
tions  it  is  not  worth  my  while,  with  all 
my  other  interests,  to  carry  on  this 
fight  further  in  the  one-cent  field,  in¬ 
volving  a  good  deal  of  personal  wear 
and  tear  and  financial  loss  as  well.  In 
the  three-cent  field  and  as  a  very  high 
class  paper  I  have  not  the  remotest  idea 
w'hether  you.  the  citizens  of  Boston  and 
New  England,  will  want  it  sufficiently 
to  support  it  or  not. 

“If  not,  it  is  certain  that  I  shall  not 
continue  it  as  a  matter  of  either  pride 
or  patriotic  duty. 

“At  this  new  price  of  three  cents  I  am 
perfectly  willing  to  keep  my  investment 
in  the  Journal  and  to  put  money  into 
its  upbuilding,  provided  I  can  see  the 
clearing  ahead.  But  I  am  not  willing 
to  go  on  putting  money  and  energy  into 
a  blind  alley.  I  have  abundant  patience 
when  I  can  see  any  project  moving 
toward  the  light,  and  when  it  does  I 
always  back  it  vigorously.  This  three- 
cent  price  is  wholly  an  e.xperiment.  A 
week  or  two  will  indicate  whether  or 
not  it  is  at  all  worth  while.’’ 


■  ■■  ■ 

■  II  ■ 
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8,000  Attend  “Big  Six’*  Annual  BalL 

The  si.xty-third  annual  ball  of  Typo¬ 
graphical  Union  No.  6  was  held  last 
Friday  night  at  the  Seventy-first  Regi¬ 
ment  .Armory,  and  brought  together 
more  than  S.tfOO  persons.  Two  bands 
kept  the  musical  end  of  the  occasion 
going  well.  .Among  those  present  were 
fourteen  ex-presidents  of  the  union, 
which  is  composed  of  2tfO  chapels.  AH 
the  city.  State  and  federal  officials  had 
been  invited,  and  telegrams  of  regret 
were  received  from  President  Taft, 
President-elect  Wilson,  Governor  Sulzcr 
and  others. 

Fire  May  Delay  Yonkers  Papers. 

Several  Yonkers  weeklies  and  peri¬ 
odicals  will  probablv  have  to  suspend 
publication  temporarily  because  of  a  fire 
which  badly  damaged  the  riant  of  the 
Truan  Press.  Yonkers,  N.  Y..  on  Friday 
of  last  week.  .Arthur  W.  Taylor,  the 
owner,  was  trapped  in  the  building,  but 
finally  grouped  his  way  to  a  fire  escape 
that  was  put  up  less  than  a  week  before, 
and  climbed  down  to  safety.  The  Truan 
Press  prints  the  Progressive  Record,  the 
Westchester  Socialist,  the  Workman, 
and  the  Citizen. 


Nkw  Home  ok  the  Cleveland  Morning  Leader  and  Evening  News. 


typhoid  fever,  are  pleased  to  learn  that 
his  condiiion  is  greatly  improved  and 
he  is  able  to  sit  up. 

The  .Atlas  Club,  of  Chicago,  at  its 
annual  meeting  elected  the  following 
I'fficers ;  President.  Samuel  C.  Stewart, 
of  the  Stewart-Davis  Go.;  vice-presi¬ 
dent.  G.  R.  Schaeffer,  of  the  C.  D.  Frey 
Co. :  secretary.  Murray  Springer,  of 
Everybody's  Magazine;  treasurer,  Frank 
W.  Wentworth,  of  Shirley  Press;  gov¬ 
erning  board.  Charles  H.  Stoddart,  of 
F.  .A.  Munsey  Co.;  J.  H.  ^Veddell  ad¬ 
vertising  manager  Gage  Bros.;  Nelson 
1.  Pealnidy,  of  Walter  C.  Kimball  Co. 
The  entertainment  committee  is  plan¬ 
ning  a  great  show  for  .April  Fool’s 
night.  The  bills  read:  "Truth  in  adver¬ 
tising.  or  why  advertisers  laugh  them¬ 
selves  to  death.  On  .April  Fool  s  night 
the  -Agate  Cluh  will  hold  its  annual  in¬ 
vestigation  of  the  multifarious  methods  | 
of  men  an  1  mediums.  The  advertising 
follies  of  ihl3.  Publishers,  representa¬ 
tives,  agtnts  and  advertisers  will  get 
vhat  is  coming  to  them.’’ 


Club,  the  Salmagundi  Club  and  the 
Periodical  Publishers  .Association. 

E.  Hopkinson  Smith  was  the  toast¬ 
master.  Charles  Dana  Gibson  declared 
that  the  illustrators  of  the  United  States 
owed  Mr.  Drake  a  debt  which  they 
could  neither  forget  nor  repay.  Letters 
of  regret  were  received  from  George 
W.  Cable,  Joseph  Pennell,  Dr.  Lyman 
.Abbott,  tL  mlin  Garland,  Thomas  Nel¬ 
son  Page  and  others.  Mr.  Drake  was 
hailed  as  dean  of  art  editors,  king  of 
collectors,  and  prince  of  good  fellows  ; 
The  souvenir  of  the  dinner  was  a  hand¬ 
some  booklet  containing  original  ar¬ 
tistic  tributes. 

Included  among  the  diners  were  Dan 
Beard,  R.  B.  Birch.  Gutzon  Borglum, 
Robert  Bridges,  II.  N.  Bridgman,  Fran¬ 
ces  W.  Crowinshield,  W.  B.  Davenport, 
Charles  de  Kay,  F.  S.  Dellenbaugh. 
Theodore  L.  I>e  Vinne,  Rodman  Gilder, 
Cass  Gilbert,  L.  C.  Harper,  R.  D.  Heinl. 
T.  L.  Masson,  Brander  Matthews  G. 
H.  Mifflin,  Jr.,  J.  B.  Miller,  J.  A.  Mit¬ 
chell.  F.  Opper,  E.  D.  Page,  Frederick 
.A.  Stokes.  G.  If.  Putnam,  .A.  H.  Scrib¬ 
ner.  L.  F.  Vosburgh,  Henry  Holt.  H. 
S.  Houston,  Ellis  O.  Joties  and  Robert 
L’nderwuocl  Johnson. 

“A  Rattling  Good  Publication.’’ 

.A.  R.  Keator,  publishers’  special  rep¬ 
resentative,  71.j  Hartford  building,  Chi¬ 
cago,  writes  The  Editor  and  Publish¬ 
er  ;.s  follows :  "You  are  putting  up  a 
rattling  gootl  publication.  I  look  for- , 
ward  to  its  arrival  each  w  eek  with  a 
great  deal  of  pleasure  and  enjoy  read- 1 
ing  same  from  cover  to  cover.”  | 


New  Departure  in  Handling  New*. 

.A  new  system  of  handling  news  has 
become  effective  in  the  New  York  Press 
editorial  department.  The  telegraph 
desk  as  a  separate  entity  is  alwilished 
and  the  work  of  this  and  l(Kal  desks  is 
combined  and  in  charge  of  E.  P.  How¬ 
ard,  who  reports  to  the  managing  editor 
and  is  in  full  charge  of  the  department 
when  the  latter  is  absent.  This  system 
has  been  inaugurated  by  J.  E.  Murphy, 
the  new  managing  editor  of  the  Press. 


Danville  Editor  Commit*  Suicide 

Standing  at  the  window  of  his  room 
in  a  local  hotel,  which  overlooks  the 
court  in  the  rear  of  the  Danville  (Ill.) 
Evening  Commercial  building,  which 
paper  he  founded  in  It^fi,  Colonel  Rob¬ 
ert  C.  Holton  committed  suicide  Feb. 
20  by  shooting  himself  in  the  head.  He 
retired  from  the  editorship  of  the  paper 
twenty  years  ago  and  went  into  the 
laundry  business.  He  was  unfortunate 
and  lost  all  his  money. 
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PRESS  CLUB  TO  HONOR  BRITTAIN 


NORRIS’  A.  P.  REPORT. 


Distinguished  Englishman  to  Be  Guest 
at  Dinner,  March  3. 

John  Temple  Graves,  president  of  the 
New  York  Press  Club,  announces  that 
that  organization  will  give  a  dinner  on 
Monday  evening,  March  3,  in  honor  of 
Harr”  Brittain,  prominent  in  law  and 
journalism  in  England,  who  is  here  as 
the  English  envoy  appointed  to  confer 
with  American  and  Canadian  commit¬ 
tees  in  respect  of  the  joint  celebration 
of  the  Anglo-American  Centenary  of 
Peace,  to  be  held  in  1914. 

Mr.  Brittain  is  a  Master  of  Arts  of 
Oxford  University  and  an  educational¬ 
ist.  Last  year  he  organized  the  great 
Press  Conference  in  London,  attended 
by  journalists  from  all  parts  of  the 
British  Empire  and  addressed  by  lead¬ 
ing  British  statesmen.  With  Lord 
Roberts  and  two  or  three  Americans  he 
founded  the  Pilgrims’  Club  in  London 
in  1992  and  since  its  commencement 
has  been  its  honorary  secretary.  He 
has  been  for  some  years  a  prominent 
worker  for  civic  reform. 

Mr.  Brittain  was  recently  the  chief 
English  guest  at  the  tenth  anniversary 
dinner  of  the  Pilgrims.  New  York.  He 
has  been  entertained  on  his  visit  by  the 
Lawyers  Club  and  the  Union  League 
Club.  Col.  'rheodore  Roosevelt  gave  a 
luncheon  in  his  honor  at  the  Outlook 
office.  Mr.  Brittain’s  address  at  the 
Press  Club  dinner  will  be  particularly 
interesting  as  he  will  give  some  first¬ 
hand  information  gleaned  in  his  visit  to 
this  country. 

.\s  the  seating  capacity  will  be 
limited  to  100  diners  the  Press  Club 
members  are  making  early  reservations 
of  place.  Percy  S.  Bullen,  Ralph  St. 
Hill  and  John  O’Keefe  compose  the 
dinner  committee. 


Members  Much  Interested  in  the  Re¬ 
sult  of  Expert  Examination  of  the 
Organization’s  Affairs  to  Be  Sub¬ 
mitted  at  Annual  Meeting — It  Is 
Believed  That  Important  Changes 
to  Increase  Efficiency  Will  Follow. 
One  of  the  most  important  subjects  to 
be  discussed  at  the  annual  meeting  of 
the  .Associated  Press  next  .April  will  be 
a  comprehensive  report  prepared  by 
John  Norris,  giving  the  results  of  an 
exhaustive  study  of  its  affairs  made  by 
him  at  the  request  of  the  asst>ciation. 
Mr.  N  orris  has  been  engaged  for  sev¬ 
eral  months  in  an  examination  of  the 
entire  .Associated  Press  system  with  a 
view  of  recommending  such  changes  as 
will  improve  its  efficiency.  From  rumors 
that  have  reached  this  office  it  is  under¬ 
stood  that  Mr.  Norris  will  suggest  a 
number  of  reforms  and  readjustments 
that  will  be  little  short  of  revolutionary 
in  character. 

John  Norris  is  one  of  the  foremost 
and  best  known  figures  in  newspaperdom 
in  this  country.  He  is  thoroughly  con¬ 
versant  with  every  branch  of  newspaper 
work,  having  had  many  years  of  experi¬ 
ence,  and  is  regarded  as  one  of  the  best 
informed  men  in  the  world  on  matters 
relating  to  this  particular  industry.  To 
him  may  well  he  applied  without  exag¬ 
geration  the  saying,  “What  he  does  not 
know  about  the  business  is  not  worth 
knowing.’’ 

Some  time  ago  Mr.  Norris  was  re¬ 
tained  as  an  expert  by  the  .Associated 
Press  for  the  purpose  of  making  a  com¬ 
plete  and  particularly  thorough  study  of 
with  the  object  of 


the  organization, 
still  further  strengthening  and  improv-  ; 
ing.  both  within  and  without,  the  excel-  ; 
lent  service  it  gives  and  the  high  stand¬ 
ard  It  maintains  in  its  particular  field. 
His  investigation  covers  the  individual 
and  general  efficiency  of  the  personnel; 
the  method  of  collecting  and  transmit¬ 
ting  news;  administration;  policy;  ex¬ 
penditure  and  income  and  various  other 
branches  which  go  to  make  up  the  or-  j 
ganization  as  a  whole.  Mr.  Norris  has  • 
also  been  giving  consideration  to  a  plan 
for  the  establishment  of  a  pension  sys¬ 
tem  for  employes. 

Mr.  Norris  is  noted  for  the  thorough-  ; 
ness  and  completeness  with  which  he  ; 
does  everything  which  comes  to  his  j 
hand.  For  months  he  has  been  busy 
studying  the  problem  given  him,  while 
at  the  same  time  performing  his  duties 
as  chairman  of  the  paper  committee  of 
the  .American  Newspaper  Publishers’ 
Association. 

His  work  for  the  .Associated  Press  is 
by  no  means  completed,  it  is  reported, 
but  he  has  made  great  headway.  Just 
what  he  has  found,  what  weak  places, 
if  any.  and  what  changes  and  better¬ 
ments  he  will  recommend  there  is.  of 
course,  no  way  of  knowing,  but  it  is 
believed  that  his  report  will  advise  that 
certain  changes  be  made,  which,  if  his 
suggestions  are  adopted,  will  not  only 
result  Jn  greater  all  around  improve¬ 
ments  but  will  create  much  comment  in 
the  newspaper  world. 

Neither  Mr.  Norris  nor  officials  of 
the  .Associated  Press  will  discuss  the 
subject  of  his  present  investigation  of 
the  service. 


GEORGE  HENRY  PAYNE. 


Seattle’s  New  Paper. 

The  Seattle  Sun,  the  new’  daily  that 
was  launched  February  3,  has  met  with 
an  excellent  reception.  'The  publishers 
state  editorially  that  in  three  W'eeks  the 
paper  has  attained  an  average  circulation 
of  40,0<.)0  copies.  On  February  22  it  had 
entered  upon  the  books  523  annual  ad¬ 
vertising  contracts.  It  started  business 
with  one  Goss  sextuple.  72,000  an  hour 
press.  The  second  week  it  ordered  a 
similar  sextuple  from  R.  H.  Hoe  &  Co. 
.A  six-story  building  is  being  erected 
for  the  Sun’s  use.  The  paper  has  the 
I'nited  Press  .Association  service.  E. 
H.  Wills,  founder  of  the  Seattle  Star, 
Tacoma  Times  and  Portland  News,  is 
president  and  editor-in-chief ;  Lowell 
.Mellett,  formerly  of  the  Tacoma  News, 
is  managing  editor,  and  .A.  J.  Copeland, 
formerly  business  manager  of  the  San 
Diego  Sun,  is  business  manager. 


YOUNG  ADVERTISING  MANAGER. 


Andersox,  Ind. — J.  W.  Knight,  who 
has  been  the  editor  and  chief  owner  of 
the  Bulletin  since  1883,  recently  sold  his 
interests  to  Dale  J.  Crittenberger,  Ed¬ 
ward  .A.  Daniels  and  Thomas  McCul¬ 
lough.  Mr.  Crittenberg  has  been  the 
manager  editor  since  1907.  Mr.  Mc¬ 
Cullough  is  president  and  general  man¬ 
ager  of  the  new  company,  which  has 
also  one  of  the  largest  printing  plants 
in  Indiana. 

F.ayette,  O. — W.  J.  Galvin,  of 
Jamestown,  has  purchased  the  Adver¬ 
tiser  from  former  Postmaster  Joseph 
G.  Gest  and  will  continue  it  as  a  Re¬ 
publican  newspaper. 

Helena,  Mont.  —  The  Independent 
has  been  sold  to  a  syndicate  headed  by 
Lewis  Penwell.  The  paper  was  owned 
for  many  years  by  the  late  John  S.  .M. 
Neill,  and  more  recently  by  his  son, 
George  Neill. 

Trenton,  Mo. — Fred  S.  Tolle,  of 
Excelsior  Springs,  and  Mrs.  Bessie 
Mitchell,  of  Galt,  purchased  the  Times 
from  .Alvin  Dickson.  When  the  new 
owners  take  charge  March  1  the  paper 
will  be  changed  from  Democratic  lo 
Independent  Republican. 

CooPERSTOwx,  N.  Dak. — The  Senti¬ 
nel  has  been  .sold  by  Mr.  Rcarick  to 
modelmg  to  suit  requirements,  bv  Ian. 
1,  1914. 

Poi.o,  Wis. — Charles  If.  Heming¬ 
way,  formerly  publisher  of  the  Valve 
World,  Chicago,  has  purchased  the 
Tri-County  Press  and  took  possession 
Saturday. 

Worthington.  Minn.  —  The  Globe 
has  passed  into  the  ownership  of  ,A.  E. 
Reese,  who  previously  published  a 
paper  at  Osceola,  Wis. 


George  H.  Payne  Now  with  the  Wis¬ 
consin  State  Journal  at  Madison. 

George  Henry  Payne,  son  of  G.  Lo¬ 
gan  Payne,  the  well-known  Chicago  spe¬ 
cial  newspaper  representative,  has  been 
appointed  advertising  manager  of  the 
Wisconsin  State  Journal,  of  Madison. 

Mr.  Payne  is  one  of  the  youngest  ad¬ 
vertising  managers  of  an  important 
newspaper  in  this  country.  .After  leav¬ 
ing  the  preparatory  department  of  the 
University  of’  Chicago  he  spent  a  year 
in  the  office  of  Payne  &  A'oung.  of 
which  fii'm  his  father  is  a  member,  dur¬ 
ing  which  period  he  showed  that  he  had 
a  special  aptitude  for  the  advertising 
field. 

Five  weeks  ago  he  joined  the  adver¬ 
tising  department  of  the  Wisconsin 
State  Journal,  and  last  week  was  ap- 
, pointed  advertising  manager  of  the  pa¬ 
per. 

A’^oung  Mr.  Payne  is  being  congratu¬ 
lated  upon  his  “good  luck,’’  but  if  he 
did  not  possess  the  qualities  that  enable 
him  to  make  good  he  would  not  have 
landed  in  the  position  he  now  holds. 


The  South  American  Appear*. 

Wing  B.  .Allen,  at  one  time  business 
manager  of  the  Salt  Lake  City  (Lbah)^ 
Tribune,  has  begun  the  publication  of 
a  new  paper  in  New  York  called  the 
South  .American.  The  periodical  ap¬ 
pears  as  a  semi-monthly,  but  will  soon 
graduate  into  the  weekly  class.  It  is 
announced  that  the  paper  will  carry  im¬ 
portant  news  of  Panama  and  the  south 
continent,  with  maps,  pictures  and  inti¬ 
mate  stories  relating  to  the  country  for 
the  benefit  of  those  seeking  opportuni¬ 
ties,  investments  or  homes. 


Ship  New*  Men  Meet  and  Spin  Yarn*. 

The  second  annual  dinner  of  the  Ship 
'’'•ws  Reporters’  Association  of  New 
A'ork  was  given  at  Mouquin’s,  down¬ 
town,  Saturday  night.  .About  seventy-five 
“ship  newsers.”  active  and  retired,  were 
iresent.  Speeches  were  made  by  T. 
.Valter  Williams,  president  of  the  asso- 
•iation^  .Alderman  Curran,  an  ex-ship 
lews  reporter ;  Robert  E.  ^lac.Alarney. 
if  the  faculty  of  the  Pulitzer  School  of 
Journalism,  also  a  former  marine  re- 
lorter;  James  F.  Corrigan,  of  the  New 
Cork  City  News  .Association;  W.  O. 
’nglis,  of  Harper’s  Weekly,  and  others. 
The  members  indulged  in  jovial  remi- 
'iscpTicp  and  thp  old  varne  wpre  retold 


There  is  only 

OME  SURE  "WAY 

to  cover 

Chester  and  Delaware  County 

with  its  117,000  people,  by  newspaper  ad¬ 
vertising,  and  that  is  to  use  the 


CHESTER  TIMES  and  the 
MORNING  REPUBLICAN 


International  Printing  Exhibition. 

The  Fifth  International  Printing,  Sta¬ 
tionery  and  .Allied  Trades  Exposition 
will  he  held  at  Ro”al  .Agricultural  Hall, 
Islington.  London,  from  May  13  to  May 
30.  inclusive.  This  exhibition,  which  is 
held  in  London  once  in  four  years,  is 
regarded  as  a  most  important  event  by 
the  entire  printing  trade  of  the  Unitetl 
Kingdom. 


These  two  papers  cover  the  morning  and 
evening  fields  more  completely  than  all 
the  other  papers  combined. 

Write  for  rates. 

Chester,  Pa. 

F.  R.  NORTH RUP,  225  Fifth  Ave.,  New 
York  Representative. 


The  Bloomshurg  (Pa. I  Daily  Senti- 
lel,  a  paper  which  has  been  published 
for  many  years,  was  last  week  put  into 
bankruptcy. 
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HOW  CAN  PUBLISHERS  AID  ADVERTISERS? 


Prominent  Men  in  Newspaper  Field  Discuss  the  Subject  in  Its 
Various  Aspects — A  Majority  Express  Willingness  to  1 
Do  What  They  Can  to  Make  Publicity  Pay 
— Character  and  Extent  of  Service. 


[One  of  the  live  topics  of  the  hour  in  jour¬ 
nalistic  circles  concerns  the  character  and  ex¬ 
tent  of  the  service  newspapers  should  render 
advertisers  outside  of  the  mere  printing  of  their 
aiinoiiiicements.  Should  publishers  do  all  they 
can  to  make  the  advertising  more  effective  by 
interesting  local  dealers  in  the  goods,  or  should 
their  obligation  begin  and  cease  with  the  ap¬ 
pearance  of  the  advertising  in  their  columns. 
If  such  service  is  to  be  rendered  what  should 
be  its  character  and  how  far  should  it  go? 
Should  the  newspaper  secure  window  displays; 
should  they  furnish  lists  of  dealers  who  agree 
to  handle  the  goods?  Should  they  act  as  the 
manufacturers’  agents  in  securing  orders. 
These  and  other  questions  are  important  and 
worthv  of  intelligent  discussion.  The  Editor 
AND  1^-BLlsnER  lias  interviewed  several  of  the 
prominent  men  in  the  newspaper  field  and  the 
opinions  expressed  are  chronicled  below. — Ed.) 

Ervin  Wardman,  general  manager  of 
the  Munsey  publications,  states  that  in 
his  opinion  any  reasonable  aid  that  a 
publisher  can  give  an  advertiser  ought 
to  be  cheerfully  given.  It  seems  to  me 
to  be  good  business. 

“If  1  receive  a  ’letter  to  the  editor 
containing  a  grammatical  error  I  do 
not  hesitate  to  change  and  correct  the 
construction,  always  provided  the  proper 
sense  is  carefully  preserved. 

“It  is  naturallv  hard  for  me  to  for¬ 
mulate  an  exact  course  of  action  in  a 
purely  hypothetical  case  which  never  has 
occurred  and  which  never  may  occur, 
especially  as  such  matters  are  generally 
within  the  province  of  the  advertising 
manager,  but  my  way  would  be  to  render 
any  aid  in  my  power  as  a  publisher  to 
an  advertiser,  even  as  I  would  to  a  per¬ 
sonal  friend. 

“1  incline  to  the  opinion  that  publishers 
may  go  much  further  in  co-operation 
with  advertisers  than  they  have  hitherto 
done  without  the  sacrifice  of  any  possi¬ 
ble  independence.  : 

“Where  a  publisher  renders  extra- 1 
ordinary  service,  however,  I  also  think 
that  it  would  be  perfectly  leeitimate  to 
impose  a  corresponding  charge  that 
should  be  commensurate  with  such  a 
service.’’ 

W.  J.  Pattison.  publisher  of  the  New 
York  Evening  Post,  in  an  interview 
stated  to  a  representative  of  The  Editor 
AND  Publisher  that  he  considered  it  the 
business  of  the  publisher  to  sell  white 
space  in  the  medium  which  he  publishes. 

Speaking  for  the  Post,  he  sa;d,  “I 
may  say  that  the  selling  end  by  way 
of  co-operation  with  any  advertiser  ap¬ 
pears  to  me  to  be  entirely  foreign  to  the 
legitimate  business  of  any  publisher.  \\  e 
maintain  here  a  force  of,  say,  ten  adver¬ 
tising  solicitors,  but  if  we  were  to  make 
the  exploitation  of  all  our  advertisers’ 
products  a  general  practice,  which  would 
of  course  be  the  only  fair  way  to  act, 
we  could  easily  use  a  force  of  twice  that 
number,  with  no  appreciable  difference 
as  to  results  obtained. 

WHERE  DOES  IT  LEAD? 

“I  cannot  understand  how  any  pub¬ 
lisher  is  in  a  position  to  pronerly  judge 
of  the  relative  values  of_  competing 
products  to  which  co-operation  between 
publisher  and  advertiser  in  an. unlimited 
manner  ultimately  leads.  In  certain 
cases  we  of  the  Post  have  gone  far  be¬ 
yond  the  ordinary  in  the  matter  of  co¬ 
operation,  and  should  similar  cases  arise 
this  sort  of  co-operation  would  naturally 
be  repeated,  but  we  could  not  and  would 
not  consider  doing  this  universally. 

“1  can  see,  of  course,  how  it  would 
react  to  the  advantage  of  a  national  ad¬ 
vertiser  if  he  could  induce  a  publisher 
to  obtain  data  for  him,  get  representa¬ 
tion  and  window  display,  if  not  actual 
sales,  and  do  a  thousand  and  one  things 
of  undoubted  value,  to  such  an  adver¬ 
tiser. 

“The  benefit  accruing  to  a  publisher, ; 
who,  on  the  plea  of  co-operation  so  1 
often  and  so  insidiously  made,  does  these  | 
things,  is  to  me  far  more  problematical.  | 
Such  services  on  the  part  of  any  pub¬ 
lisher  through  the  advertising  field  force 
under  his  control  is,  from  my  point  of 
view,  entirely  illegitimate,  and  the  pub- 1 


lisher  who  does  it  diverts  his  organiza¬ 
tion  from  the  business  getting  for  which 
the  organization  came  into  existence. 

“Some  of  the  newspaper  organizations, 
such  as  the  Daily  Newspaper  Associa¬ 
tion,  through  its  promotion  department 
or  advertising  agencies,  might,  perhaps, 
undertake  this  kind  of  unlimited  co-op¬ 
eration,  but  not  a  publisher.’’ 

William  C.  Freeman,  advertising  man¬ 
ager  of  the  Evening  Mail,  says: 

“We  believe  in  the  idea  of  co-opera¬ 
tion.  We  try  in  every  way  to  sell 
I  something  more  than  mere  white  space 
to  the  advertiser.  If  this  is  all  he  gets 
out  of  a  newspaper  he  is  not  getting 
everything  he  has  a  right  to  expect. 

"W’e  try  to  give  service  as  well  as 
white  space,  and  not  only  that,  but  we 
give  all  possible  publicity  to  the  work 
we  are  trying  to  dc  for  the  advertiser. 

“When  a  general  advertiser  wants 
the  Mail  to  co-operate  with  him  he 
does  not  need  to  ask  the  second  time. 
He  gets  whatever  service  we  are  able 
to  render  instantly.  There  is  always 
a  willing  representative  to  go  with  a 
representative  of  the  general  advertiser 
wherever  he  wishes  to  call  and  intro¬ 
duce  him  in  the  right  way. 

“There  is  a  new  spirit  abroad  so  far 
as  the  development  of  advertising  for 
newspapers  is  concerned.  This  spirit 
has  worked  its  way  into  the  offices  of 
advertising  agencies.  To  illustrate  this 
point:  I  had  a  letter  recently  from 
an  advertising  agency  which  stated 
that  the  reason  we  advertising  men  are 
constantly  on  the  lookout  for  new  ad¬ 
vertisers  is  because  we  have  allowed 
many  of  the  old  advertisers  to  die  off 
from  lack  of  attention,  and  that  is  just 
the  point.  The  advertiser  in  far  too 
many  cases  bought  white  space  which 
he  got  and  that  was  all  he  did  get. 
ro-OPER.ATION  AMONG  RIVALS. 

“Co-operation  ought  also  to  be  mani¬ 
fested  by  business  rivals.  The  idea  of 
depreciating  the  advertising  value  of  a 
medium  with  which  you  are  in  compe¬ 
tition  is  all  wrong.  There  is  no  ex¬ 
cuse  for  a  representative  of  one  me¬ 
dium  going  to  an  advertiser  w'ho  is 
using  another  medium  and  telling  him 
that  he  is  throwing  his  appropriation 
away. 

“The  publisher  should  co-operate 
with  his  advertiser  by  seeing  that  he 
gets  results  out  of  his  advertising.  His 
advertising  should  be  treated  as  news 
if  we  believe  that  advertising  is  news, 
and  most  ot  us  do. 

“I  do  not  mean  that  it  should  be 
run  in  news  type,  but  I  do  mean  that 
it  should  be  set  up  in  an  attractive 
manner  and  that  the  advertising  pages 
should  be  made  up  to  attract  the 
reader.”  s 

LOUIS  wiley’s  opinion. 

Louis  Wiley,  business  manager  of  the 
New  York  Times  and  president  of  the 
Daily  Newspaper  Association,  said : 

“Modern  methods  of  solicitation  for 
advertising  compare  very  favorably 
with  what  we  should  now  consider  an¬ 
cient  and  obsolete.  The  solicitor  is,  to¬ 
day,  so  much  better  equipped  with  gen¬ 
eral  education,  and  especially  that  part 
of  education  having  reference  to  his 
own  business,  a  rare  quality  lormerly, 
that  he  commands  more  attention  and 
greater  respect.  It  used  to  be  a  char¬ 
acteristic  of  the  advertising  man  not 
only  to  deprecate  the  value  of  any  ad¬ 
vertising  medium  other  than  his  own, 
but  to  exaggerate  the  inffuence  of  his 
own  newspaper  and  to  multiply  the  c  r- 
culation  just  in  proportion  to  the  cred¬ 
ulity  of  the  advertiser. 

CHANCE  IN  relationship. 

“The  relation  between  advertiser  and 
newspaper  has  undergone  a  great 
change.  A  better  understanding  pre¬ 
vails  between  them.  There  were  ad¬ 
vertisers,  and  probably  there  may  still 


be  some,  who  regarded  the  bestowal  of 
an  order  for  advertising  as  a  favor  to 
the  newspaper.  No  intelligent  man 
takes  that  view  to-day.  The  news¬ 
paper  has  space  for  sale  which  it  is 
to  the  advantage  of  the  advertiser  to 
purchase,  because  the  latter  understands 
very  well  in  these  days  that  if  he  wishes 
to  reach  the  public  he  must  avail  him¬ 
self  of  that  white  space. 

“Of  course,  occasionally,  singular  re¬ 
quests  are  maefe.  One  of  the  solicitors 
of  the  advertising  department  of  the 
Times  sought  an  order  from  the  Duplex 
razor  people.  The  advertising  manager 
of  the  comoany  said  to  the  solicitor: 
Tf  you  can  get  me  twenty-five  stores 
where  they  will  sell  the  Duplex  razor 
I  will  give  you  an  advertisement.’  It 
was,  as  I  say,  a  jtrange  request,  but  the 
young  solicitor,  nothing  daunted  and 
determined  to  get  an  order,  found  these 
twenty-five  stores,  and  he  obtained  the 
business.  This  is  not  the  way  in  which 
advertising  is  gotten  generally  for  the 
New  York  Times,  nor  for  any  other 
newspaper  of  consequence. 

“To-day  no  daily  newspaper  of  re¬ 
spectability  or  influence  obtains  busi¬ 
ness  by  any  but  the  most  legitimate 
means.  \Ve  are  very  careful  here 
rather  to  underestimate  than  to  pro¬ 
duce  on  the  mind  of  the  advertiser  any 
doubtful  representation.  Every  solicitor 
in  th^  office  of  the  Times  is  acquainted 
with  the  net  paid  daily  sale  of  the  news¬ 
paper,  where  it  sold  and  the  kind  of 
people  who  buy  it.  With  figures  at  his 
command  he  is  able  to  enlist  at  once 
the  attention  of  the  advertiser  who  con¬ 
siders  his  own  welfare  and  the  enlarge¬ 
ment  of  his  business. 

“As  the  New  York  Times  does  not  ac¬ 
cept  doubtful  or  misleading  advertise- 
.nents,  only  the  business  of  first-class 
houses  is  ever  solicited,  and  the  adver¬ 
tiser  requires  very  little  persuasion  to 
take  advantage  of  the  offer  made  to  him. 
We  have  all  kinds  of  men  here  soliciting 
business,  and  many  of  the  them  are 
trained  in  the  universities.  A  gentle¬ 
manly  demeanor,  combined  with  a 
thorough  knowledge  of  the  business,  is 
what  is  looked  for  in  a  solicitor  for  the 
New  York  Times.” 

JASON  ROGERS’  VIEWS. 

Jason  Rogers,  publisher  of  the  New 
York  Globe,  expressed  his  views  as  fol¬ 
lows  : 

“Co-operation  in  sales  promotion  with 
manufacturers  is  a  function  that  seems 
to  provide  a  way  for  newspapers  to  get 
a  larger  share  of  national  or  general 
advertising.  Exactly  in  what  shape  or 
how  this  comparatively  new  facility  will 
be  developed  it  is  hard  to  say.  At  the 
present  time  over  four  hundred  daily 
newspapers  are  associated  with  the  New 
York  Globe  in  a  campaign  based  on  a 
series  of  articles  showing  the  readers 
why  advertised  goods  are  best,  because 
the  manufacturer  who  advertises  must 
depend  upon  re-orders  and  repeated 
sales  in  order  to  pay  him  for  his  in¬ 
vestment. 

This  important  chain  of  papers,  cover¬ 
ing  all  sections  of  the  country,  seem  in¬ 
clined  to  go  much  further  in  co-oper¬ 
ating  with  the  advertiser,  and  I  sincerely 
hope  that  before  long  they  will  develop 
into  a  strong  organization  which  will  be 
able  to  furnish  advertisers  and  prospects 
with  much  valuable  information  which, 
in  the  past,  has  had  to  be  secured  at 
heavy  traveling  expense,  etc.  I  lon’t  be¬ 
lieve  it  is  the  legitimate  function  of  the 
papers  to  sell  a  bill  of  goods  for  the 
advertiser,  but  in  many  cases  they  could 
arrange  for  trial  orders  for  goods  to 
be  merely  placed  on  sale  in  connection 
with  a  local  campaign  in  their  columns. 

“Within  reasonable  bounds  this  func¬ 
tion  of  co-operation  in  sales  promotion 
can  be  made  effective  with  mutual  suc¬ 
cess  and  profit.  Both  manufacturer  and 
newspaper  must  recognize  the  limitations 
of  such  service,  and  the  manufacturer 
should  not  expect  or  demand  too  much, 
and  the  newspaper  must  not  promise 
more  than  it  properly  should  with  refer¬ 
ence  to  other  advertisers. 

“Dealer  co-operation  in  most  cases  is 
a  very  easy  matter  for  the  local  paper 
in  the  smader  towns  to  arrange,  when 
the  newspaper  can  promise  some  direct 


advertising,  attracting  trade  to  the  deal¬ 
er’s  shop.  In  the  largef  cities,  where 
the  personal  acquaintance  with  dealers  is 
less  apt  to  be  so  intimate,  it  can  be  done 
effectively  but  with  much  more  effort. 
In  either  case  the  newspaper  can  prob¬ 
ably  produce  the  desired  result  much 
more  quickly  and  effectively  than  could 
the  average  traveling  representative  of 
the  manufacturer.  Through  some  such 
plan  the  newspapers  of  the  country  can 
secure  millions  of  money  from  manu¬ 
facturers  desirous  of  most  speedily  and 
effectively  creating  a  demand  for  their 
goods  in  a  national  way.” 

VIEWS  OF  PUBLISHER  LEWIS. 

William  E.  Lewis,  publisher  of  the 
New  York  Morning  Telegraph,  said: 

“My  belief  is  that  relations  between 
the  advertisers  and  the  advertising  me¬ 
dium  should  be  reciprocal.  The  theory 
that  the  burden  of  obligation  lies  with 
the  advertiser,  after  kind  permission  to 
pay  for  space  in  a  newspaper  is  given 
him,  is  scarcely  tenable  at  this  day.  The 
favor  is  mutual  and  does  not  pass  from 
the  newspaper  to  the  advertiser  alone. 

“I  am  quite  in  sympathy  with  Mr. 
Sheehan’s  proposition  that  the  newspaper 
is  justified  in  giving  aid  to  the  patron, 
both  in  its  advertising  columns  and  with 
the  personal  influence  of  the  soliciting 
force.  As  an  instance  of  the  sort  of  co¬ 
operation  I  mean,  I  may  recall  the  page 
advertisement  with  O’Sullivan,  the  rub¬ 
ber  heel  genius,  printed  a  year  or  so  ago. 
Without  exception,  I  think,  each  news¬ 
paper  carrying  the  advertisement  fur¬ 
nished  many  endorsements.  The  request 
on  the  part  of  Mr.  O’Sullivan  that  this 
be  done  was  not  regarded  as  an  invasion 
of  newspaper  proprieties. 

“One  newspaper  in  New  York  carry¬ 
ing  the  O’Sullivan  page,  having  a  w'ide 
Wall  Street  circulation,  obtained  several 
hundred  endorsements  of  rubber  heels 
from  financiers,  brokers  and  business 
men.  The  Morning  Telegraph,  of  which 
I  am  the  publisher,  having  extensive  cir¬ 
culation  in  the  theatrical  field,  procured 
hundreds  of  testimonials  from  the  stage 
folk.  There  was  no  letting  down  of 
dignity  on  the  part  of  the  papers  or  Mr. 
O’Sullivan.  Mr.  O’Sullivan  was  glad  to 
get  the  testimonials  and  the  newspapers 
were  perfectly  willing  to  obtain  them." 

MAKES  MONEY  OUT  OF  E.  A  P. 

Experience  of  an  Illinois  Publisher 

Who  Reads  the  Paper  Faithfully. 

Verne  E.  Joy,  publisher  of  the  Cen- 
tralia  (Ill.)  Evening  Sentinel,  writes 
The  Editor  and  Publisher  as  follows: 

“In  a  recent  issue  of  your  paper  you 
outlined  what  was  needed  in  the  way 
of  information  bv  those  who  wish  to 
place  advertising,  or  at  least  such  was 
outlined  by  a  number  of  advertising 
men.  We  immediately  set  about  noting 
points  and  have  endeavored  to  answer 
them  effectively  in  the  enclosed  pamph¬ 
let,  taking  the  questions  of  your  excel¬ 
lent  paper  up  in  detail. 

“We  find  The  Editor  and  Publisher 
a  most  valuable  paper  and  its  careful 
reading  each  week  has  made  us  money. 
We  thought  you  might  be  interested  in 
the  practical  working  out  of  your  sug¬ 
gestions.” 

The  little  folder  to  which  Mr.  Joy 
refers  gives  complete  information  con¬ 
cerning  the  field  in  which  the  Sentinel 
is  printed,  the  population  of  the  city, 
the  character  of  the  surrounding  ter¬ 
ritory  and  where  the  papers  go.  Fol¬ 
lowing  this  are  some  pertinent  facts  in 
regard  to  the  Sentinel  and  its  circula¬ 
tion,  then  it  prints  information  concern¬ 
ing  the  advertising  rates.  Under  the 
head  of  “Co-operation,”  the  publisher 
says : 

“The  Sentinel’s  advertising  depart¬ 
ment  is  available  for  the  legitimate  serv¬ 
ice  of  any  of  its  clients.  It  will  ar¬ 
range  window  displays  for  special  copy, 
make  special  reports  on  sales  and  deal¬ 
ers,  interest  dealers  in  any  special  ad¬ 
vertising  effort,  or  focused  plans  of  a 
sales  manager  and  go  to  the  limit  in 
producing  actual,  vital  and  visual  re¬ 
turns  for  its  advertisers  where  their 
copy  is  in  proportion  to  their  request." 

Best  bet — Editor  and  Publisher,  $2. 
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NEWSPAPER  MAKING. 


OiscuMed  by  Leading  New  York  Jour 

naliata  at  the  Dinner  of  the 
Municipal  Club  of  Brooklyn. 

The  Municipal  Club  of  Brooklyn, 
having  dined  at  the  Hotel  l^tayette. 
University  place  and  Ninth  street,  on 
1  uesaay  evening,  studieil  ne.vspaper 
making  at  first  hand.  The  dinner  was 
preceded-  by  a  visit  of  inspection  to  the 
newly  opened  Times  .\nne.\.  .Xtterward 
about  one  hundred  club  members  and 
their  friends  sat  down  for  a  considera¬ 
tion  of  the  “eats.’’ 

W  hen  the  coffee  had  been  reached 
Frank  H.  Tyler,  the  club's  president, 
rapped  for  order  and  in  a  few  words 
turned  the  gavel  over  to  Toastmaster 
John  H.  Goodbody. 

Mr.  Good-body  lost  no  time  in  intro¬ 
ducing  Dr.  Talcott  Williams,  of  the 
Pulitzer  School  of  Journalism.  Dr. 
V\  illiams  rated  journalism  as  a  tine  art 
and  stated  that  by  its  means  the  art  of 
expression  was  developed  and  the  events 
of  the  world  were  pictured.  Sympathy, 
appetite  for  information  and  not  only 
capability  but  actual  love  of  writing  for 
its  own  sake,  were  named  by  the 
speaker  as  essential  to  success  in  news¬ 
paper  work.  He  told  the  story  of  the 
reporter  who  was  sent  out  on  a  double 
assignment  that  included  first  a  meet¬ 
ing  and  subsequently  a  wedding. 

When  the  reporter  returned  to  his 
office  and  turned  in  his  story  he  was  on 
the  point  of  going  home  when  his  man¬ 
aging  editor  said  to  him,  “What  about 
that  wedding?'’  “Oh,'’  was  the  reply, 
"there  isn’t  anything  about  that  at  all. 
The  bridegroom  never  showed  up.” 
Such  a  man,  according  to  Dr.  Williams, 
was  hopeless  as  a  journalist. 

Gathering  the  world’s  news  as  accom¬ 
plished  by  the  .-Associated  Press  was 
discussed  by  Frederick  Roy  Martin,  as¬ 
sistant  general  manager  of  the  .A.  P. 
Mr.  .Martin  said  that  a  telephone  service 
had  lately  been  established  by  his  or¬ 
ganization  at  Pittsburgh,  which  was  a 
new  departure  and  had  proved  very 
satisfactory.  The  wireless  telegraph 
had  also  been  used-  to  .some  extent  in 
special  cases,  but  such  service  was  not 
entirely  trustworthy.  The  recent  story 
of  Scott  was,  however,  so  received. 
Facts  and  not  human  interest  stories 
are  preferred  by  the  .A.  P. 

Don  C.  Seitz,  of  the  World,  spoke 
on  the  "Relation  of  the  .Advertiser  to 
New-spapers."  He  held  that  they  had 
no  relation.  When  introducing  Mr. 
Seitz,  Mr.  Goodluxlv  read-  an  extract 
from  one  of  Mayor  Gaynor's  recent 
speeches  in  which  certain  New  York 
newspaper  owners  were  referred  to  as 
"scamps  and  scoundrels.”  In  rebuttal 
Mr.  Seitz  read  with  incomparable  non¬ 
chalance  from  his  watch  case  this  in- 
scri^nion :  “F'ebruarv  28.  181M.  5  p.  m. 
It  is  always  darkest  before  the  dawn. 
William  J.  Gaynor  to  Don  C.  Seitz.” 

Oswald  Garrison  A'illard.  of  The 
Evening  Post,  spoke  of  the  influence 
cxertefl  by  the  editorial  writer.  He 
took  direct  issue  with  Mr.  Seitz  regard¬ 
ing  the  relationship  existing  between 
advertisers  and  the  newspapers.  In 
support  of  his  views  he  instanced  the 
experience  of  his  own  paper.  He  held 
that  a  newspaper  must  have  both  sin- 


Manager  of  the  Bureau. 

The  .Munsey  new  spapers  have  reorgan¬ 
ized  their  foreign  representation  by  ap¬ 
pointing  George  M.  Burliach  as  general 
manager,  with  headquarters  at  the  Xew 
York  Press  building.  7-11  Spruce  street. 
New  A'ork  City.  Mr.  Burbach  comes 
from  Chicago,  where  he  represented  the 


verity  and  honesty  of  purpose.  He  de-  '  MUNSEY  FOREIGN  ADVERTISING. 

dared  that  the  days  of  Greeley,  Ray-  _ 

mond  Bowles.  Godkin  and  other  ind-i-  George  M.  Burb-ach  Become*  General 
vidualistic  leaders  were  by  no  means 
over,  as  some  have  held. 

Julius  Chambers  made  a  plea  for  the 
special  writer.  He  advocated  timeli¬ 
ness,  incisiveness  and  correctness  as 
watchwords. 

Harris  M.  Crist,  of  the  Brooklyn 
Ivagle.  dwelt  upon  the  duties,  trials  and- 
achievements  of  the  news  editor  and 
Correspondent.  He  credited  Roosevelt 
with  having  been  the  best  new-s  source 
that  has  been  known  at  Washington. 

President  Taft  was  named  as  probably 
the  worst  news  source.  George  B.  Cor- 
telyou  was  not  a  satisfactory  man  from 
the  newspaper  man's  point  of  view-. 

Woodrow  Wilson  is  not  inclined  to  pub¬ 
licity,  which  will  react  against  him  if 
he  persists  in  his  present  attitude. 

F'rank  O'Malley,  of  the  Sun.  spoke 
for  “The  Reporter.”  He  said-  that  the 
editorial  w-riter  was  assured  of  his 
readers  in  advance.  The  reporter,  on 
the  other  hand,  had  to  win  his  readers 
after  they  liegan  to  peruse  the  paper. 

He  repudiated  news  faking  on  the  part 
of  great  metropolitan  dailies,  whose  ex¬ 
pense  account  for  news  mounted  up  to 
Sm.iMiO  every  day.  the  year  round.  He 
explained  that  a  rejiorter  got  no  joy 
out  of  trembling  men  and  women  even 
for  legitimate  new  s  at  inopportune  time.s 
but  that  the  people  themselves  had 
created  a  demand  for  the  news  that 
could  not  be  denied,  and  that  the  edi¬ 
tor's  reluctance  and  the  reporter's  re¬ 
luctance  had  to  give  way  before  this 


Gkorge  M.  Blrb.vch. 

St.  Louis  Republic  and  enjoyed  the  con¬ 
fidence  of  advertisers  in  the  Chicago 
field. 

Mr.  Burbach  has  just  completed  a 
demand.  He  favored  the  human  inter-  saving  around  the  Munsey  circuit,  in¬ 
cluding .  Philadelphia.  Boston,  Baltimore 
and  Washington.  He  says  the  prospects 
for  business  in  each  of  the  cities  are 
flattering  and  that  all  the  papers  are 


est  story. 

Other  speakers  were  Hans  von  Kal- 
tenborn,  dramatic  editor  of  the  Brooklyn 
F?agle.  who  spoke  of  “’The  Critic,”  and 


H.  L.  Bridgman,  of  the  Brooklyn  making  sustained  gains  in  circulation 
Standard-Union,  whose  remarks  were  and  advertising. 


general. 


Mr.  Burbach  w-as  made  financial  sec- 


Some  of  those  present  were  Ogden  reta-ry  of  the  .Advertisers  .Association  of 
M.  Reid,  of  the  Tribune;  J.  D.  Bogart,  Chicago  at  their  last  election,  and  was 
of  the  Hearst  papers;  Henry  J.  Wright,  the  only  candidate  on  the  Progressive 
of  the  Globe ;  .Andrew  McLean,  of  the  ticket  to  be  elected. 

Brooklyn  Citizen;  John  E.  Harmon,  of 
the  Brooklyn  Times;  Herbert  L.  Bridg¬ 
man.  of  the  Brooklyn  Standard-Union; 

B.  T.  Butterw  orth,  of  the  Telegram ;  R. 

.M.  Gunni.son.  F'rank  H.  Tyler,  president 
of  the  Municipal  Club;  John  B.  Creigh¬ 
ton.  secretary;  Congressman  Herman  .A. 

Metz,  Borough  Presiilent  .Alfred  E. 


Study  Course  in  Advertising  English. 

The  Round  Table  Study  Course  in 
.Advertising  English  conducted  by 
George  Burton  Hotchkiss  under  the 
auspices  of  the  .Advertising  Mens 
League  of  New  A’ork.  will  begin  on 
March  -j  and  continue  for  ten  w-eeks  in 
Steers,  of  Brooklyn;  Magistrate  Otto  the  lecture  room  f2f  the  National  Cash 
Kempner,  of-  Brooklyn,  and  John  H.  Register  Co..  1170  Broadway.  The 


-McCooev. 


topics  to  be  discussed  are :  “.Adverti.s- 
ing  English:  Its  Nature  and  Purpose”; 
"F'unctions  and  Structure  of  Copy”; 
“Reason  Why — Copy”;  "Human  Inter¬ 
est — Copy”;  “Effective  Paragraphs  and 
Se'Uences” ;  “Copy  as  Effective  by  Dis¬ 
play”;  “Copy  That  ‘Gets  .Across’”; 


NEW  INCORPORATIONS. 

Linton.  Ind. — Citizen  Publishing  Co.; 
capital  stock,  $1.3.tM)0;  to  purchase  and 
operate  new-spapers ;  directors :  Joseph 

E.  Turner,  De\Vitt  Wessell  and  others.,-..-  ..  ■ 

Portsmoi  th.  O.  —  The  Blair-F'riel :  ,  Reaches  \V  omen,  and 

Publishing  Co.;  capital.  $16.0o0;  pub-  Punch  in  .Advertising  F.nglish 

lishing  a  newspaper;  .A.  Z.  Blair,  G.  E.  Information  in  deta'l  m^-  be  had  at 
Friel  and  others.  the  league  office,  200  Fifth  avenue. 

Detroit.  Mich. — Woinan’'i  Publishing; 

Co.;  capital,  $10,<)im1;  to  do  a  printing;  Funeral  of  Col.  Charles  H.  Jones, 
and  publishing  business.  The  funeral  of  Col.  Charles  H.  Jones 

\\  .\LTERHoRo,  S.  C.  —  The  Press  and  i  who  was  an  editor  of  the  New  York 
Standard-  Co. ;  capital.  $l.'t.<>00 ;  W.  \V.  World,  the  St.  Louis  Republ  c  and  the 
Smoak,  R.  M.  Jefferies  and  Claude  .A.  1  St.  Louis  Post-Despatch,  and  who  died 
Graves.  !  in  Genoa.  Italy,  on  F'eb.  3.  was  he’d 

KEXNEiiEr,  Me. — The  Journal  Co.  ;i  from  the  Funeral  Church,  New  York, 
capital  stock,  conduct  publish- ^  Sunday  afternoon.  The  services  were 

ing  business;  president.  Edwin  C.  Bur-  !  attended  by  about  l-'io  of  Colonel  Jones 


$25,000 


will  buy  lialf  iiiterest  in  eveninft  daily  news¬ 
paper  in  good  I’cnnsylvania  city,  carrying 
with  it  the  management  of  the  property. 

$10,000  Cash 

will  buy  substantial  interest  in  \e\v  Jersey 
daily  newspaper  property  showing  big  net 
earnings.  Hnr.iness  management  will  go  to 
purchaser. 

HARWELL,  CANNON  &  McCARTHY 

Brokers  in  Msgazine  snd 
Newspaper  Properties 

200  Fifth  Ave.,  New  York  City 


TURNER’S^^BULLETIN 


What  is  a  “Home”  Newspaper? 

The  judgment  of  the  people  of  any  city 
shoubl  lie  the  answer. 

In  Dayton  and  Springfield  The  S'eus 
League  fafers  are  delivered  to  three-fourths 
of  the  homes  on  |>aid  subscription. 

Is  the  answer  plain  enough  and  strong 
enough  ? 

The  News  League  Papers  alone  will  make 
your  campaign  profitable. 

News  League  of  Ohio 

Desk  N,  Dayton,  Ohio 

New  York — La  Coste  &  Maxwell,  Monolith 
Building. 

Chicago — John  Glass.  Peoples  Gas  Bldg. 


leigh ;  treasurer.  Charles  F'lyut. 


NEW  AD  INCORPORATIONS. 

New  A'ork,  N.  A’. — The  F!rickson  Co., 
Manhattan;  capital  stock.  SloO.ikio;  to 
do  a  general  advertising  liusincss ;  in¬ 
corporators,  .A.  W.  Erickson,  N.  Cleve-  !  Croshy 
land.  R.  S.  Childs. 

New-  A’ork,  N.  A'. — Gaines  Thurman, 

Inc..  Manhattan;  general  advertising; 

Slfl.i'NjO  capital;  incorporated  by  George 
J.  Corbett.  William  J.  Willis  and  Gaines 
Thurman 


friends  and  his  two  daughters.  Airs.  J. 
Matthews,  of  this  city,  and  Mrs.  Jerome 
Maley.  of  Daytona.  Ela.  The  pallbearers 
were  Oscar  S.  Straus.  Henry  Wollman, 
I^slie  R.  I’almer.  (iordon  Cameron, 
John  M.  F'reiich.  M.  J.  Cody  and  C,  F'. 


Kiosk*  for  Newsdealers. 

Park  Commissioner  Stover,  of  New 
A'ork.  suggests  that  the  city  erect 
twenty-five  ornamental  kiosks  in  the 
parks  and  elsewhere  in  the  city,  cost- 
WiLMiNCTO.N.  Del. — The  I'nion  .Ad--  j  ing  say  $-)<'fl,  which  shall  be  rented  out 
vertising  Co.  of  New  A'ork;  capital  ]  as  newsstands  at  $tiO  a  month  each.  On 


stock.  $2.ffffff;  to  do  a  general  advertis¬ 
ing  business ;  incorporated  by  \V.  W. 
Simpson.  C.  .A.  Mattfeld,  IL  B.  SiWiold, 
M.  .A.  Boreau. 


this  basis  the  expense  would  be  covered 
and  the  city  would  make  $),500  in  addi¬ 
tion.  .After  the  first  year  the  city  would 
have  a  good  income  from  these  kiosks. 


Nearly  300  Advertisers 
await  Circulation  Ex¬ 
aminations  signed  by 

C.  GODWIN  TURNER 

Mgr.  &  Actusrjr 

Data  Cir.  Audit  Co.  Newark,  N.  J. 


Press  Clippings 

Everything  and  anything  that 
is  printed  in  any  newspaper 
or  magazine,  anywhere— can 
belsupplied  by 

BURRELLE 

CHARLES  HEMSTREET,  Manager 
45  Lafayette  Street,  New  York  City 
Established  a  Quarter  of  a  Century 


Detroit  Saturday  Night 

is  an  eslablislird  lador  in  the  newspaper  lile  ol 
Detroit  and  Michigan.  Its  influence  advances 
beyond  the  bounds  ol  its  home  community,  and 
in  this  larger  influence  there  have  come  both  to 
the  readers  ol,  and  the  advertisers  in,  DETROIT 
SATURDAY  NIGHT  a  larger  measure  ol 
personal  proiit. 

Foreign  Advertising  Representatives 


F.  S.  KELLY  &  CO. 
1216  Peoples  Gat  Bldg. 
CHICAGO 


GEO.  H.  ALCORN 
Tribi  ne  BWg 
NEW  YORK 


I 


The 

P  San  Diego  Sun 

is  to-day  one  of  the  best 
known  papers  in 
America.  No  other  one 
paper  in  these  United 
States  covers  the  field  so 
completely  and  so  thor¬ 
oughly  as  does  the  Sun. 


mm  uww 


HERE’S  A  GOOD  BUY - 

THEiREADING.NEWS 

A  metropolitan  morning  newspaper.  Cir¬ 
culation,  10,000  and  growing.  For  rates, 
see  .1.  P.  McKinney,  334  Fifth  Ave.,  New 
York;  122  So.  Michigan  Ave.,  Chicago. 


March  i,  1913. 

FIELD  FOR  YOUNG  JOURNALISTS. 
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FIELD  FOR  YOUNG  JOURNALISTS.  NEW  PUBLICATIONS.  I 

-  Baltimore,  Md.  —  A  new  Catholic! 

T.  M.  Kingsbury  Tells  of  Qualifier-  weekly  paper  is  to  be  issued  soon  to  I 


tions  of  a  Farm  Paper  Editor. 


take  the  place  of  the  Catholic  Mirror, 


“Making  a  Farm  Journal"  was  the  which  suspended  publication  soine  time  | 
subject  T.  M.  Kingsbury,  editor  of  Cardinal  Gib^ns  has  appointed  a 

the  Indiana  Farmer,  Indianapolis.  Ind.,  plan.  It  is  i 

talked  about  in  an  address  before  the  iinu^rstood  that  the  Rev.  Dr.  C.  F.  L 
students  in  journalism  at  DePauw  Uni- 1  Hermas  will  be  manager  and  editor  of  i 


versity,  Greencastle,  Ind.,  recently. 

Mr.  Kingsbury  emphasized  the  oppor- 


the  paper. 

Bristol,  S.  D.  —  The  Day  County 


tunity  agricultural  journalism  offers  to  ^'Cws  is  the  name  of  a  new  weekly  ; 
the  bright  young  man  with  a  working  newspaper  which  has  made  its  appear-  ; 
knowledge  of  agriculture.  Farm  papers,  ance  with  H.  .\.  Patterson  as  editor  and 
he  pointed  out,  were  just  beginning  to  publisher. 

realize  that  something  more  than  mere  Palisade,  Minn. — The  Press  will  be  | 
technical  knowledge  of  the  various  launched  shortly  by  A.  T.  Mills,  who  | 
phases  of  soil  cultivation  was  needed  to  has  ordered  a  complete  printing  plant, 
make  a  successful  agricultural  editor,  and  will  construct  a  new  building. 

He  gave  it  as  his  opinion  that  this  need  ,  Lexington.  Ky. — .\  new  morning  | 
would  be  supplied  by  the  school  of  jour-  daily  is  to  be  launched  about  April  1 
nalism.  .  by  Thomas  M.  Owsley,  president  of  the  , 

“The  first  essential  in  a  story  for  a  Transylvania  Printing  Co.  The  paper  ; 
farm  paper,”  said  the  speaker,  “is  that  it  is  to  be  independent  in  politics.  Mr.  i 
shall  be  facts.  Newspapers  insist  on  an  Owsley  will  be  editor-in-chief,  and  ■ 
article  being  true,  but  if  it  isn’t  no  last-  James  M.  Ross,  managing  editor, 
ing  damage  is  done.  In  a  technical  M.vrion,  Va.  —  Col.  William  C.  Pen- 
article  if  the  facts  are  twisted  no  mat- |  dleton  has  purchased  a  plant  for  the 
ter  how  well  the  article  may  be  written  new  paper  to  be  started  by  him  in  the 
or  how  interesting,  it  is  i^solutely  j  ^ear  future.  It  will  espouse  the  Pro¬ 
worthless,  and  does  the  paper  that  prints  gressive  cause 

it  inestimable  harm.  This  is  so  because  ruffaia  N.’  Y.-The  Transportation 

the  business  of  a  farm  journal  is  to  j  _ iiLu^i  u  ■ 

fnrnict,  .  f.rmPr  (Lt.  th.t  ^  Weekly  published  by. 


furnish  a  farmer  with  facts  that  will 
enable  him  to  make  more  monej  in 
his  business.” 

Other  essentials  pointed  out  were 


Guy  Crow,  has  made  its  appearance. 

Butte.  Mont. — The  Treasure  State  i 
Commercial  is  the  name  of  the  latest 


clearness,  conciseness,  seasonableiiess,  ,  "f.f ‘y  'Y'  E-  Ellsworth  is 

sincerity  and  simplicity.  Too  many  ^^I'tor,  and  Philip  Blake,  business  man- 
articles  in  trade  papers,  it  was  new_enterprise. 

.  McKinney,  Tex.  —  The  .Headlight,; 


pointed  out,  had  all  the  life  and  in¬ 


terest  crushed  nut  of  them  by  being  edited  by  K.  D.  Obenshair,  is  a  new  So- 1 
made  too  technical.  This  Mr.  Kings-  eialist  paper.  ^  I 

bury  declared  was  an  unnecessary  weak- ;  Eas  Vegas,  X.  M. — The  Democrat,  a 
ness.  weekly  published  by  E.  J.  Scott  and  A.  ; 

Taking  up  the  work  of  the  editor  he  i  P-  Moran,  made  its  first  appearance  last  : 
discussed  first  what  his  qualifications  Saturday.  , 

should  be.  To  be  most  successful  tlie  I  Herrin,  111. — The  initial  number  of  j 
editor  of  a  farm  paper  should  he  free  !  the  Journal,  pulilished  by  David  C.  ! 
of  political  bias,  should  have  a  technical  i  Grear  and  Edward  S.  Barlow,  appeared  ; 
knowledge  of  the  farm,  be  a  trained  ,  last  Tuesday.  i 

journalist,  be  honest,  and  have  the  cour-  i  Washington,  D.  C. — The  Progressive 
age  to  make  the  business  department  Bulletin  has  made  its  appearance,  with  i 
subservient  to  the  editorial  department  O.  K.  Davis  as  managing  editor. 

rather  than  the  other  way  round,  as  is  - 

so  often  the  case.  CIRCULATION  NOTES. 

“Advertising  is  dependent  on  circula- ■  jhe  Erie  fPa.I  Dailv  Times  has  an- 


CIRCULATION  NOTES. 

The  Erie  (Pa.)  Daily  Times  has  an- 


fl^I^red  tiic  Indiana  publisher,  riounced  an  inauguration  contest,  to  be 
The  way  to  get  circulation  is  to  give  conducted  bv  the  United  Contest  Co.,  ' 
the  pepole  the  kind  of  paper  that  they  ^f  Cleveland,  O.  The  forty  persons 
want  to  read.  There  arc  w,Tys  of  fore-  from  Erie  Countv  and  vicinity  who  win 
mg  circulation,  but  a  forced  circulation  ;  out  will  go  to  Washington  on  March  4 
IS  a  poor  one.  The  only  circulation  that  witness  the  inauguration  of  Wilson  i 
IS  worth  while  either  from  an  advertis- ,  ^Jarshalh  and  all  the  contestants  : 
ing  or  editorial  or  husine.'^s  office  point  f^j]  qJ  forty  trips  ' 

of  view  IS  the  circulation  that  grows  ^-in  be  awarded  ten  per  cent,  of  all 
naturally  because  the  people  want  to  |  subscription  monev  turned  in. 

take  the  paper.**  i  _ ' _ 

Mr.  Kingsbur>  is  the  first  of  the  Hade  i  The  Buffalo  (  X.  Y.)  Times  is  run- 
journal  editors  to  address  DePauw  |  uing  a  street  contest  with  $1,000  as  the  ^ 
students  during  the  year.  E.  E.  Troxell,  ^  capital  prize.  The  picture  puzzles,  j 
director  of  the  work  in  journalism,  is  ninety  in  number,  appearing  dailv,  repre- ! 
giving  considerable  attention  to  trade  ^  sent  streets  in  Buffalo.  Every  kreet  in  ' 
paper  writing  and  publishing  this  year,  j  the  contest  may  he  found  in  'the  list  of  ^ 
and  his  work  is  supplemented  by  the  ad- :  streets  in  that  city,  puhlishcd  with  the  ' 
dresses  of  practical  publishers.  ;  first  picture  as  a  guide  for  the  readers  j 

_  i  of  the  Times.  The  coYitest  is  meeting! 

,  .  j  with  great  success. 

Young  Republican  Enterprise.  _ 

Whenever  anything  happens  of  large  .\hout  fifty  district  men  and  suh- ; 
importance  in  the  social  and  political  ^  .station  managers  were  present  at  the  | 
life  of  Philadelphia,  the ‘Young  Re-  annual  baniiuet  of  the  city  division  of  j 
publican,  “a  weekly  political  journal  ,  the  Indianapolis  Xews’  circulation  de- 1 


with  a  militant  mission,”  comes  forward 
and  presents  a  highly  creditable  account 
in  its  columns.  The  issue  of  Jan.  22 


partment  last  Sunday.  V’attier  Snyder, 
assistant  circulation  manager,  acted  as 
toastmaster  and  congratulated  those  t 


was  devoted  exclusively  to  the  Clover  present  upon  the  splendid  showing  made 
Club’s  recent  Taft  dinner,  and  that  of  in  the  recent  circulation  contest.  John 
Feb.  .5  to  the  banquet  given  to  Cyrus  i  M-  Schmid,  circulation  manager,  paid  a 
H.  K.  Curtis  by  the  Pen  and  Pencil  tribute  to  the  1.200  boys  and  girls  who 
Club  of  Philadelphia,  in  both  instances  are  the  newscarriers  for  their  aggres- : 
the  reading  matter  was  supplemented  ]  .sivencss  and  faithful  service.  .Ml  pres- 
by  a  large  number  of  half-tones  of  the  ent  agreed  that  much  credit  is  due  the  I 
prominent  men  present.  !  carriers  for  their  work  in  building  up 

_ '  the  Xews  circulation. 


.  NOTICE 

Choice  newspaper  properties  .i  moderate 
prices  in  every  State  in  the  Union.  Will 
furnish  summary  descriptions  in  first  letter 
if  you  give  requirements  and  bank  refer¬ 
ences. 

H.  F.  HENRICHS,  Newspaper  Broker 
Litchfield.  lU. 


“Set  It  on  The  Linotype!” 

Say  that  to  the  foreman.  Get  into  the  habit  of  using  slugs 
instead  of  type — for  ever\)lhing.  The  work  goes  up  quicker, 
makes  up  easier,  prints  clearer,  looks  better,  costs  less,  and  does 
not  have  to  be  distributed. 

I  ~  Ask  any  user  of  I 


Quick  Change  Model  8 
Three  Magazine  Linotype 


MULTIPLE 

MAGAZINE 

UNOTYPES 


Quick  Change  Model  9 
Four  Magazine  Linotype 


Edward  -Armstrong,  circulation  man- ' 
ager  of  the  Duluth  Herald,  was  oper-  j 
ated  upon  for  appendicitis  last  week,  j 
and  is  on  the  road  to  recovery.  , 

The  Gale.sburg  (Ill.)  Evening  Mail  is  I 
now  located  in  its  new  building,  where  | 
a  modern  plant  has  been  installed. 


What  an  operator  can  do  with  three  or  four  sizes — from  six  to  twelve 
different  faces — at  his  immediate  command  without  leaving  his  seat. 

The  Multiple  Linotype  Way  Is  the  Modem  Way 

All  Iwo-leller  Linolypet  ire  covered  by  patents  having  a  number 
of  years  to  run.  No  Linotype  having  two-leller  matrices,  multiple  mag¬ 
azines,  or  the  other  Improvements  which  place  the  present  machine  far 
ahead  of  the  earlier  models  can  be  used  without  the  consent  of  this 
company.  An])  per  ion  or  persons  counterfeiting  or  imitating^  our 
machinery,  or  using  such  goods,  tfill  be  held  strictly  accountable  in  the 
courts. 

Mergenthaler  Linotype  Company 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO:  SAN  FRANCISCO:  NEW  ORLEANS: 

1 100  S.  Wabash  Av*.  638-646  Sacramento  St.  M9  Baronaa  Si. 

TORONTO:  CANADIAN  UNOTYPE  LTD.,  35  Lombard  St. 


OUR  REPRESENTATIVES  SAY 

Great  Interest 

is  being  shown  everywhere 

In  the  National  Exposition 

t)E  among  those  who  will  come.  We  will  exhibit 
machines  and  equipment  of  great  interest  and 
importance  to  publishers,  platemakers  and  printers. 
Keeping  abreast  of  the  Equipment  News  of  the  day 
makes  your  plant  efficient. 

THE  EXHIBIT  OF 

WESEL  PRODUCTIONS 

will  give  you  many  points  to  think  about  and  act  upon 
in  connection  with  your  mechanical  production  de¬ 
partment.  Come  to  the  Exposition. 

Come  to  the  Wesel  Exhibit. 

■_  _  R -  - 

F. '  Wesel  Manufacturing  Co. 

Printers’  and  Platemakers’  Equipment 
Main  Office  and  Works,  70-80  CranbeiTj  St.,  Brookh’n,  N.  Y. 
New  York,  10  Spruce  Street  Chicago,  431  So.  Dearliorn  Street 
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THE  EDITOR  AND  PUBLISHER. 


March  i,  1913. 


IHE  EDITOR  and  PUBLISHER 

AND  JOURNALIST 

FOR  NEWSPAPER  MAKERS.  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Elalered  a*  lecond  cIm*  mail  mailer  in  ihe 
New  York  Poel  Office 

liy  The  Kdito*  and  Pcblishek  Co.,  IS  to  21  Park  Row, 
New  York  City.  Telephone,  7446  Cortland.  Issued  every 
Saturday.  Subscription,  $2.00  per  year;  Canadian,  $2. .70; 
Foreign,  $3.00. 


The  loi  RSALiST,  Established  1884.  The  Editor  and  Pi'b- 
i.isiiEt,  1901.  James  Wright  Brown,  Publisher.  Frank 
Er.Ror  Blanchard,  Editor.  George  P.  Leffler,  Business  Man¬ 
ager. 

Chicago  Office:  115  S.  Dearborn  St.,  Geo.  B.  Hische.  Mgr. 

Advertising  Rates:  Display,  1.7  cents  per  agate  line.  2.7 
per  cent,  discount  on  yearly  contracts.  Classitied,  1  cent  i>er 
word. 


The  Editor  and  Pcblisher  can  lie  found  on  sale  each  week 
at  the  following  newsstands: 


World  Building,  Tribune  Building,  .\stor  House.  Park  Row- 
Building.  140  Nassau  street.  Manning's,  opposite  the  World 
Building:  3S  Park  Row  (in  front  of  Doheln  Cafe):  Times 
Building,  Forty-second  street  and  Broadway;  Brentano's  Book 
Store.  26th  street  and  Fifth  avenue,  and  Mack's,  opposite 
Macy's,  on  34th  street. 


New  Y ork,  Saturday,  March  1 ,  1913 


PATENT  MEDICINES  AND  THE  PRESS. 

Now  that  the  legislatures  of  forty  States  are  in 
full  swing  and  the  lawmakers,  many  of  whom  are 
new  to  the  business,  have  become  familiar  with  leg¬ 
islative  practices,  thousands  of  bills  are  being  intro¬ 
duced  designed  to  regulate  or  promote  all  kinds  of 
business  interests.  Some  of  these  bills  are  so  silly 
that  they  provoke  laughter  when  read  by  the  clerks. 
Others  are  so  plainly  designed  to  further  the  for¬ 
tunes  of  men  engaged  in  certain  occupations  that 
they  immediately  arouse  the  antagonism  of  the  pub¬ 
lic  and  pressure  is  forthwith  brought  to  bear  upon 
the  committees  to  which  they  are  referred  to  kill 
them. 

For  a  number  of  years  bills  have  been  introduced 
in  the  legislatures  of  the  several  States  to  put  an 
end  to  what  is  known  as  the  patent  medicine  in¬ 
dustry.  Hearings  are  given  during  the  pendency  of 
the  bills  at  which  representatives  of  the  medical 
profession  have  appeared  and  made  earnest  speeches 
in  their  support.  These  have  been  accorded  a  re¬ 
spectful  reception.  When  the  patent  mcdxine  men 
have  presented  their  arguments  against  the  bills 
they  have  often  been  treated  as  criminals  trying  to 
excuse  their  nefarious  practices. 

Two  ffills  have  recently  been  introduced  in  the 
Oklahoma  Legislature  having  for  their  object  the 
exclusion  of  proprietary  medicines  from  the  shelves 
of  the  druggists  throughout  the  State.  The  State 
Superintendent  of  Public  Health  has  issued  a  circu¬ 
lar  insinuating  that  the  newspapers  oppose  the  meas¬ 
ures  because  of  the  advertising  that  these  patent 
medicines  bring  to  them. 

The  most  active  supporters  of  the  bills  are  the 
regular  physicians,  who  apparently  desire  to  secure 
a  monopoly  of  all  remedial  preparations. 

They  apparently  believe  that  .they  are  entitled  to 
the  sole  rights  to  minister  to  those  afflicted  with 
physical  ailments,  whether  it  involves  the  application 
of  corn  cures,  the  administration  of  cathartics  or 
prescribing  toothache  drops  or  cures  for  the  grippe. 

When  the  Pure  Food  and  Drugs  .\ct  of  19<'6  was 
adopted,  it  was  believed  that  the  public  was  insured 
against  adulterated  or  dangerous  foods  and  drugs, 
and  that  the  laws  of  the  several  States  ought  to  be 
made  to  conform  with  thi*  ict  in  order  to  secure 


uniformity.  There  is  also  a  widespread  opinion  ‘ 
that  there  are  other  ways  of  curing  some  ailments  ; 
than  by  the  prescription  route. 

Now,  while  there  are  no  doubt  many  worthless  | 
preparations  upon  the  market,  there  are  others  that  i 
have  done  humanity  good  service.  These  remedies  j 
have  been  used  in  some  families  for  generatrons  ■ 
with  good  results.  In  view  of  this  fact,  why  should  j 
such  preparations  be  banished  from  the  druggists'  ! 
shelves?  It  may  be  said  that  they  do  not  always  ; 
give  relief  to  those  who  purchase  them ;  but  neither  j 
;  do  the  prescriptions  of  the  physicians.  W  e  believe  : 
;  that  the  banishing  of  these  remedies  would  work  I 
j  hardship  to  the  poor  and  saddle  many  families  with  1 
I  needless  expense  for  physicians’  services.  ! 

Under  the  present  laws  the  public  is  afforded  ’ 
protection  against  fraudulent  preparations.  The  | 
manufacturers  of  meritorious  compounds  have  just  ! 
:  as  much  right  to  do  business  as  the  manufacturer  I 
of  shoes  or  any  other  commodity.  j 

.\  few  newspapers  exclude  all  patent  medicines  i 
from  their  columns  on  the  ground  that  some  of  j 
them  are  worthless  and  that  their  sale  to  the  public  j 
is  injurious.  On  this  same  principle  the  newspapers  > 
ought  to  exclude  from  their  columns  all  food  prod-  I 
nets  because  some  are  without  merit.  We  can  see 
no  reason  why  reputable  patent  medicine  nianufac- 
.  Hirers  should  not  be  accorded  a  square  deal  by  all  j 
!  newspaper  publishers.  It  isn’t  a  difficult  matter  to  I 
separate  the  worthless  and  dangerous  compounds  ! 
from  those  that  confer  a  positive  benefit  upon  those  ■ 
who  employ  them. 

The  Philadelphia  North  .\merican,  in  its  issue 
of  b'ch.  10,  published  a  long  editorial  defining  its 
I  position  in  regard  to  advertised  medicines.  It  does 
'  not  exclude  from  its  columns  all  proprietary  prep- 
'  arations,  like  the  Minneapolis  Journal,  for  instance, 
but  admits  those  of  recognized  merit  that  have  be-  j 
come  firmly  established  in  public  favor,  but  it  will  j 
not  allow  the  owners  of  even  these  to  use  the  word 
"cure”  in  their  advertisements, 
j  The  North  American  takes  the  ground  that  the 
I  only  way  it  can  protect  its  readers  is  to  pass  upon 
i  the  value  of  the  remedial  preparations  the  adver- 
I  tisenients  of  which  seek  a  place  in  its  columns.  It 
;  will  not  accept  any  that  contain  habit-forming  quan- 
:  tities  of  drugs  or  alcohol,  no  matter  how  meritorious 
I  they  may  be. 

The  stand  taken  by  the  North  American  has  not 
^  been  dictated  by  ‘‘business  reasons,”  for  it  has  al- 
j  ready  cost  it  not  less  than  $250,<X>0  in  advertising 
revenues. 

The  eilitorial  states  that  it  has  been  attacked  by 
the  medical  profession  for  not  putting  up  the  bars 
against  all  proprietary  advertising,  on  the  ground 
I  that,  as  none  of  them  possess  merit,  the  North 
!  American  is  lending  its  intluence  to  the  fleecing 
of  the  public.  As  a  matter  of  fact,  a  majority  of  | 
,  the  preparations  that  it  has  accepted  have  been  j 
.  found  to  be  compounded  from  prescriptions  written 
I  by  reputable  physicians. 

The  North  American  takes  up  one  after  another  | 
i  the  objections  raised  by  physicians  as  to  its  present  j 
,  course  and  shows  conclusively  that  the  general  pub-  j 
lie  health  would  not  be  improved  should  all  patent  | 
medicine  proprietors  be  driven  out  of  business.  It  j 
i  declares  that  “the  highest  function  which  a  news-  I 
paper  can  perform  through  its  advertising  is  to  place 
:  within  easiest  and  cheapest  reach  of  the  consumer 
;  the  product  which  he  needs  or  desires.  A  consumer 
!  who  wants  a  cathartic,  a  poultice,  a  lotion  or  a  dis¬ 
infectant  receives  the  best  service  from  a  newspaper 
which  tells  him  where  and  how  a  sound  preparation 
I  of  the  kind  needed  can  be  obtained.” 

I  The  time  m^,  and  probably  will,  come  within  the 
next  generation  when  a  national  bureau  of  health 
will  be  appointed,  composed  of  analytical  chemist.s, 

I  physicians,  druggists  and  perhaps  manufacturers  of 
I  medicinal  preparations,  whose  duty  it  will  be  to  pass 
!  upon  the  character  of  proprietary  articles  that  arc 
I  offered  the  public  direct  or  through  advertising. 

!  Such  a  bureau  would  be  of  incalculable  value  in 
j  weeding  out  the  worthless  or  harmful  preparations, 

I  and  save  the  public  hundreds  of  thousands  if  not 
I  millions  of  dollars. 


THE  PUBLISHER  IS  THE  GOAT. 

The  American  Newspaper  Publishers’  Association 
Bulletin  for  Feb.  21  contains  a  copy  of  the  form 
of  retainer  u.sed  between  Lord  &  Thomas  and  their 
clients.  From  this  it  appears  that  the  agency  charges 
a  commission  of  15  per  cent,  on  all  free  reading 
notices  it  obtains  from  newspapers,  the  same  being 
based  upon  the  estimated  cost  had  the  same  been 
paid  for  in  cash. 

This  is  an  important  fact  and  one  that  will  be 
read  with  more  than  ordinary  interest  by  those  pub¬ 
lishers  with  whom  Lord  &  Thomas  do  business. 
They  now  know  that  every  time  they  have  run  a 
free  reader  for  one  of  the  agency’s  clients  they  have 
taken  money  out  of  their  own  pockets  and  placed  it 
in  theirs. 

This  enterprising  firm  of  advertising  agents  asks 
you  to  give  valuable  space  to  their  customers,  free 
of  charge,  but  insist  that  they  shall  be  paid  by  the 
advertiser  for  the  service  rendered.  In  other  words, 
these  agents  "work”  the  publishers  ostensibly  to 
encourage  and  help  the  advertisers,  but,  in  reality 
for  their  own  benefit. 

Nice  arrangement,  isn’t  it?  If  they  are  so  anxious 
to  please  and  encourage  their  clients,  why  don’t  they 
donate  their  own  services  in  preparing  and  securing 
such  publicity?  If  the  publishers  would  do  a  little 
thinking  when  they  receive  a  request  for  the  inser¬ 
tion  of  a  free  reader,  they  wouldn’t  let  so  many 
slip  through.  They  should  remember  that  the  man 
who  wrote  the  article  was  paid  for  preparing  it; 
that  the  agency  will  be  paid  for  getting  the  news¬ 
paper  to  print  it,  and  that  the  advertiser  will  re¬ 
ceive  the  benefits  to  be  derived  from  its  publica¬ 
tion.  But  the  one  who  furnishes  the  publicity  re¬ 
ceives  nothing  for  his  work,  and  even  pays  money 
out  of  his  own  pocket  for  the  benefit  of  all  three. 

The  only  person  who  receives  nothing  for  his 
work  and  even  pays  out  his  good  money  for  the 
■benefit  of  all  three  is  the  publisher. 


The  fifth  National  Corn  Exposition,  held  at  Co¬ 
lumbia,  S.  C.,  which  closed  February  14,  was  made 
possible  by  the  public-spirited  action  of  the  Colum¬ 
bia  State  Co.,  of  which  A.  E.  Gonzales  is 
president,  in  guaranteeing  the  expenses  of  the  ex¬ 
position,  which  were  not  to  exceed  $40,000.  The 
reason  why  Mr.  Gonzales  made  the  offer  of  the 
guarantee  was  that  the  committee  in  charge  of  the 
plans  for  the  exposition  was  unable  to  raise  the 
$4o,0('0  required  to  finance  it  in  the  brief  period 
elapsing  between  the  time  when  the  decision  was 
made  to  hold  the  exposition  and  the  time  when 
the  work  of  getting  ready  for  the  show  had  to  be 
undertaken.  The  Columbia  State  Co.  advanced  $20,- 
OOO  of  this  amount  before  the  exposition  opened  to 
pay  the  preliminary  expenses,  and  other  amounts 
subsequently  as  they  were  needed.  .\t  the  close  of 
the  exposition  there  was  a  deficit  of  several  thousand 
dollars  which  the  newspaper  cheerfully  paid. 


SEE  PAGES  11  AND  12,  THIS  ISSUE, 

-•\nn  .Arhor,  Mich.,  Feb.  20,  1913. 

The  Editor  and  Publisher: — I  am  sure  enough 
of  your  readers  would  appreciate  it  to  warrant  you 
in  publishing  at  regular  intervals,  say  once  in  three 
months — once  a  month  would  be  better  if  you  could 
spare  the  space — a  list  of  recognized  A.  N.  P.  A. 
agencies. 

Many  of  us  little  fellows  are  barred  from  the  as- 
j  sociation  because  of  its  prohibitive  membership  cost, 
but  at  the  same  time  we  want  to  work  in  harmony 
with  the  principles  of  the  association  in  not  doing 
business  with  the  “don’t  pay,”  not  to  say  “D.  B.,” 
persons  .md  concerns  who  hold  out  that  they  are 
“recognized,”  when  in  fact  they  are  not. 

There  is  a  very  distinct  move  in  process  to  bring 
about  a  general  betterment  of  newspaper  business 
conditions,  by  the  elimination  of  the  “Dead  Beats” 
and  the  absolute  abolishment  of  the  “Sucker  List” 
(the  free  notice  grafters,  under  the  guise  of  “news”) 
and  every  little  will  help  in  the  good  work. 

Times  News  Company. 

R.  T.  Dobson,  Manager. 


March  i,  1913, 


THE  EDITOR  AND  PUBLISHER. 
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PERSONALS. 


Col.  W.  R.  Nelson,  publisher  of  the 
Kansas  City  Star,  in  recently  declining 
to  be  the  guest  of  honor  and  chiet 
speaker  at  a  political  banquet  in  Des 
Moines,  replied  that  he  had  never  made 
a  speech  in  his  life  and  did  not  feel 
that  he  should  make  a  start  at  his  age. 


Dr.  J.  A.  MacDonald,  editor  of  the 
Toronto  Globe,  one  of  the  most  bril¬ 
liant  platform  orators  in  this  country, 
will  be  the  guest  of  the  Pilgrim’s  Pub¬ 
licity  Association  in  Boston  at  a  lun¬ 
cheon  OB  Monday,  March  3. 


Col.  Ale.xander  P.  Moore,  publisher 
of  the  Pittsturgh  Leader,  and  his  wife, 
who  is  Lillian  Russell,  are  going 
globe  trotting  early  in  May  on  a  belated 
honeymoon.  They  plan  to  visit  Me.xico, 
Polynesia,  Japan,  China  and  Tibet. 


W.  D.  Boyce,  the  well-known  Chicago 
publisher,  returned  on  Saturday  from 
a  vacation  trip  to  the  West  Indies. 


George  F.  Authier.  political  editor  of 
the  Minneapolis  Tribune,  has  become 
private  secretary  to  Governor  A.  O. 
Eberhart,  of  Minnesota. 


.Andrew  M.  Lawrence,  publisher  of 
the  Chicago  Examiner,  is  on  a  trip  to 
the  Pacific  Coast. 


-Arthur  Capper,  publisher  of  the  ' 
Topeka  (Kan.)  Capital  and  something 
like  a  dozen  farm  journals,  has  returned 
frttm  a  pleasure  trip  to  Panama. 


Frank,  LeRoy  Blanchard,  -editor  of 
TttE  Editor  and  Pcdlisher,  will  de¬ 
liver  an  address  on  "Municipal  Pub¬ 
licity”  before  the  Hoboken  Board  of 
Trade,  March  11. 


Floyd  Dell,  editor  of  the  Chicago 
Evening  Post  Weekly  Literary  Review, 
is  the  author  of  a  new  book,  soon  to  be 
published,  entitled  “Women  as  World 
Builders.’  that  discusses  modern  fem¬ 
inism. 


Tong  King  Chong,  editor  of  the  Free  j 
Press,  a  Chinese  daily  at  San  B'rancisco, 
has  been  elected  a  member  of  the  new 
Chinese  Senate,  to  represent  the  Chinese 
of  the  Pacific  Coast. 


C.  W.  Downey  has  resigned  as  editor 
of  the  Mitchell  (Neb.)  Daily  Republi¬ 
can,  with  which  he  has  been  associated 
for  the  past  twenty-one  years. 


Rev.  S.  I.  Woodbridge,  editor  of  the 
Christian  Intelligencer,  an  important 
Chinese  paper  at  Shanghai,  is  in  this 
country,  where  he  recently  was  a  guest 
of  his  wife’s  cousin.  President-elect 
Woodrow  Wilson. 


James  Kerney,  of  the  Trenton  (N.  J.) 
Times,  presented  a  loving  cup  to  Joseph 
P.  Tumulty,  who  is  to  be  secretary  to 
President  Wilson,  on  behalf  of  “Joe's” 
closest  friends,  at  a  family  gathering 
and  dinner  held  in  the  Waldorf  Wednes¬ 
day  night. 


GENERAL  STAFF  NEWS. 

John  T.  Toler,  circulation  manager  of 
the  Atlanta  Constitution,  has  been  ap- 
poin.ed  business  manager  of  the  New 
Orleans  Times-Democrat.  Mr.  Toler 
will  assume  the  duties  of  the  position  on 
Monday. 


Martin  Egan,  who  has  been  editor  I 
and  managing  director  of  the  Manila  | 
Times  for  the  last  five  years,  has  re-  i 
signed.  His  successor  is  L.  H.  Thi- 1 
bault,  the  city  editor,  whose  place  will 
be  filled  by  W.  H.  Lewis,  editor  of  the  ■ 
weekly  edition.  Mr.  Egan  has  been  of¬ 
fered  two  lucrative  positions,  one  that 
of  Peking  correspondent  for  the  Amer¬ 
ican  Newspaper  'Syndicate,  and  the 
other  that  of  a  special  writer  on  a 
prominent  New  York  magazine. 


James  M.  Ross,  formerly  news  edi¬ 
tor  of  the  Lexington  (Ky.)  Leader,  will 
be  the  managing  editor  of  the  new 
morning  daily  that  is  to  be  launched  in 
that  city  April  1. 


S.  M.  Baillard,  for  the  past  three 
years  ci^’  editor  of  the  Streator  ( 111  ) 
E'ree  Press,  has  resigned  to  engage  in 
the  advertising  field. 


H.  S.  Blake,  former  Chicago  circu¬ 
lator  for  the  Des  Moines  Leader,  has 
taken  charge  of  the  circulation  depart¬ 
ment  of  the  Houston  Post. 


Thomas  J.  Deray,  who  was  for  years 
on  the  New  A’ork  Tribune  and  later 
with  the  New  York  Herald,  has  joined 
the  staff  of  the  Fort  Worth  (Tex.) 
Star-Telegram. 


John  B'.  Farrell,  for  many  years  legis¬ 
lative  correspondent  of  the  Newark  (N. 
J.)  Evening  News  at  Trenton,  has  been 
appointed  executive  clerk  by  Governor 
Woodrow  Wilson,  to  succeed  the  late 
Charles  A.  Ransom,  also  a  newspaper 
man. 

T.  J.  Bailey,  Jr.,  of  the  Nashville 
tTenn.)  Banner,  has  resigned  to  as¬ 
sume  the  secretaryship  of  the  Waycross 
(Ga.)  Board  of  Trade. 


John  E.  Williams,  well-known  writer 
on  commercial  and  economic  subjects, 
has  become  contributing  editor  of  the 
Searchlight  at  Grayslake,  Ill. 


T.  J.  Lawless,  of  the  Freeport  (Ill.) 
Standard,  is  recovering  from  an  attack 
of  grip. 


WASHINGTON  PERSONALS. 

.Angus  Hamilton,  of  the  General 
News  Agency,  Ltd.,  will  deliver  a  lec¬ 
ture  in  \Vashington  on  Sund^,  March  2, 
on  "The  Balkan  Wars,  the  Crushing  of 
the  Turks.”  Mr.  Hamilton  has  been  a 
corresi>ondent  for  the  General  News 
.Agency  in  all  the  recent  wars. 


R.  A'.  Oulahan,  chief  of  the  New 
A'ork  Times  Bureau,  was  a  member  of 
the  reception  committee  that  greeted 
A’ice-President-elect  Marshall. 


Edward  H.  Causey,  correspondent  of 
the  Wilmington  (Del.)  Evening  Journal, 
has  just  been  made  correspondent  of  the 
Toronto  (Canada)  Daily  Star. 

Alexander  Dodd,  managing  editor  of 
the  Christian  Science  Monitor,  and 
Archibold  McLelan,  editor-in-chief  of 
the  same  paper,  spent  a  few  days  in 
W  ashington  this  week. 


Robert  D.  Heinl.  of  Leslie’s  Weekly, 
came  from  Terre  Haute,  Ind.,  to  attend 
the  dinner  given  by  President  Taft  to 
newspaper  men  and  left  the  same  even¬ 
ing  at  midnight  for  Pitt.sHurgh. 

IN  NEW  YORK  TOWN. 

A.  S.  Van  Westrum,  of  the  editorial 
staff,  has  succeeded  Miss  Cecil  Dorrian 
as  dramatic  critic  of  the  Tribune.  Miss 
Dorrian,  it  is  understood,  is  devoting 
her  attention  to  special  articles  for  the 
paper. 


'  John  A.  Pierce  has  become  dramatic 
.  editor  of  the  Tribune,  a  position  suc- 
'  cessfully  filled  for  the  past  few  months 
by  Roswell  Dague,  who  is  now  on  the 
city  staff. 


Charles  P.  Cooper,  until  recently  as¬ 
sistant  managing  editor  of  the  Evening 
Sun,  is  now  telegraph  editor  of  the 
Times.  His  place  on  the  Sun  was  taken 
by  Mr.  Crandel,  formerly  of  the  Times. 


Geoffrey  Parsons,  editorial  writer  on 
the  Evening  Sun.  will  become  a  member 
of  the  Tribune  staff  on  Monday. 


George  G.  Shor,  formerly  of  the  Bos¬ 


ton  American,  has  joined  the  editorial 
department  of  the  Evening  World. 


Hugo  Hailing,  formerly  assistant  city 
editor  of  the  Evening  Mail  and  later 
with  the  Evening  World,  has  been  made 
night  city  ed.tor  of  the  Press,  with  his 
department  district  from  the  copy  desk. 


N.  Blankenhorn,  of  the  Evening  Sun 
city  desk,  who  was  recently  married,  has 
now  settled  down  to  routine  domestic 
life. 


Mme.  De  Reuter  is  an  addition  to  the 
Evening  Mail’s  staff  of  special  writers. 


Frank  J.  Markey,  formerly  of  the 
Baltimore  News,  has  joined  the  Press 
city  staff. 


-Arthur  Wynne,  editor  of  Fun,  the 
Sunday  World  magazine  of  humor,  has 
been  confined  to  his  bed  for  the  past 
week. 


WEDDING  BELLS. 

The  marriage  of  G.  S.  Stansil,  pub¬ 
lisher  of  the  Rogersville  (Tenn.)  Re¬ 
view,  and  Miss  Florence  Hardwick,  of 
Newport,  Va.,  took  place  in  Bristol, 
I  Tenn.,  last  week. 

.Announcement  is  made  of  the  engage¬ 
ment  of  Miss  B'rances  Castles  to  Pom¬ 
eroy  Tucker  Francis,  one  of  the  pro¬ 
prietors  of  the  Troy  (N.  Y.)  Times. 


New  Sunday  Paper  for  Wilke»-Barre. 

.A  new  Sunday  paper,  the  Journal,  is 
to  be  launched  at  Wilkes-Barre,  Pa., 
shortly  by  the  World  Publishing  Co. 
M.  J.  O’Toole,  of  Scranton,  will  be  the 
editor  and  John  W.  Chamberlain,  of 
Plains,  the  business  manager. 


HELP  WANTED 


WANTED. 

'  W.tNTEl). — .\  young  man  as  editor.  Oesir- 
able,  though  not  absolutely  necessary  that  he 
'  shall  have  had  drug  store  experience  and  un¬ 
derstand  pharmacy;  must,  however,  be  experi- 
I  enced  in  newsjiaper  or  trade  journal  work,  and 
be  able  to  write  good,  strong  editorials.  Ad¬ 
dress,  stating  age,  experience,  qualifications  and 
'  salary  demanded,  N.ATIOXAL  DRUGGIST, 
.St.  Louis,  Mo. 

BUSINESS  OPPORTUNITIES 


MR.  PUBLISHER.  WOULD  25  TO 
30%  INCREASE  IN  CIRCULA¬ 
TION  INTEREST  YOU? 

If  it  does,  I  have  the  plan  and  camgaign  that 
will  secure  it  for  you  in  30  to  60  days.  My 
Pictorial  Proverb  Contest  is  no  longer  an  ex- 
'  periment.  It  is  an  established  success  with  a 
:  substantial  record.  Secures  immediate  results 
i  and  big  returns;  pays  for  itself  entirely  and 
makes  a  profit  for  the  paper;  pleases  and  en¬ 
tertains  the  public  and  makes  every  new  reader 
'  a  valuable  asset  for  the  advertiser.  25  per  cent  in- 
I  crease  is  the  record  for  a  leading  Buffalo  even- 
I  ing  newspaper;  35  per  cent,  increase  for  a  New- 
j  ark.  New  Jersey,  evening  paper;  30  per  cent. 
!  increase  for  a  leading  New  York  City  daily 
:  newspaper;  20  per  cent,  increase  for  a  leading 
1  Canadian  daily.  I  operate  the  feature  individ- 
I  ually,  personally,  upon  a  commission  basis, 
i  Every  campaign  is  a  positive  success.  It  costs 
j  you  nothing  but  space  and  composition.  Guar- 
i  anteed  testimonials  upon  application-*  Write 
i  me  fully,  state  present  circulation  and  I’ll  tell 
'  you  what  I  can  do.  E.  F.  M.ArCHA  CIRCU- 
'  L.\TION  INCREASING  PLANS  Buffalo  En¬ 
quirer,  Buffalo,  N.  Y.,  or  New  York  Tribune, 
I  Circulation  Department,  New  York  City. 


I  MR.  EDITOR:  WILL  YOU  SELL 

;  interest  or  all  daily  evening,  city  15.000  to 
!  50,000  population  to  good  business  or  edit 
■  manager.  Write  J.  LEIINERTZ,  Manager 
'  Weekly  World,  Toledo,  O. 

I  EDITORIALS, 

I  Sane,  vigorous  and  timely,  furnished.  Also 
'  articles  on  special  topics.  Address  RELI- 
I  .\BLE.  care  The  Editor  and  Publisher. 


I  WRITE  TO-DAY 

!  for  Ilarris-Dibble  Bulletin  of  Business  Oppor- 
I  tunities.  Just  out.  II.ARRIS-DIBBLE  COM- 
;  PANY,  71  West  23d  Street.  New  York. 


FOR  SALE 


FOR  SALE. 

Flat-bed  Newspaper  Press,  prints  from  type,  4, 
6  or  8  page,  seven  column  papers;  speed, 
4.000  per  hour.  Can  be  seen  in  operation. 
Write,  if  interested.  WALTER  SCOTT  & 
COMPANY.  Plainfield,  N.  J. 


will  buy  Middle  West  daily  news¬ 
paper  and  job  business.  Gross 
income  of  over  $Ji,ooo  in  last  an¬ 
nual  period.  Owner  must  be  re¬ 
leased  for  larger  responsibilities. 
Proposition  F.  T. 


Newspaper  Broker 

277  Broadway  New  York 


SITUATIONS  WANTED 


Advertisemenls  under  this  classification  wilt  cost 
Ic.  per  tVord;  Display.  15c.  per  Agate  Line. 


CIRCULATION  MANAGER 

Of  many  years  successful  experience;  syste¬ 
matic  and  strong  organizer;  a  man  of  the  early 
to  bed  and  early  to  rise  variety,  with  a  good 
record,  now  employed,  but  seeks  greater  oppor¬ 
tunity.  Address  “OPPORTUNITY,”  care  The 
Editor  and  Publisher. 


TO  PUBLISHERS; 

Managing  editor  and  business  manager  thor¬ 
oughly  familiar  with  all  details  both  of  editorial 
and  business  departments  of  daily  newspaper,  and 
now  employed  in  another  capacity  on  one  of 
the  best-known  daily  papers  in  this  country,  de¬ 
sires  to  return  to  executive  work  on  afternoon 
daily  in  either  of  the  capacities  named.  No 
other  reason  for  leaving  present  position.  En¬ 
tirely  conversant  with  modern  newspaper  meth¬ 
ods.  Knows  how  to  keep  down  expenses  without 
sacrificing  interests  of  the  publication.  Can  ob¬ 
tain  results  if  the  field  is  there.  Understands 
requirements  of  daily  publications  both  metro¬ 
politan  and  those  in  cities  of  lesser  rank.  Fully 
equipped  to  take  entire  charge  of  publication  as 
general  manager,  if  desired.  Highest  possible 
references.  Address  “COLUMBLA,”  care  The 
Editor  and  Publisher. 


POSITION  OF  TRUST 

Wanted  by  newspaper  man;  10  years’  experi¬ 
ence  in  all  branches  of  the  business;  for  past 
five  years  occupying  position  as  managing  edi¬ 
tor;  Western  experience;  improved  business  on 
present  paper  by  35%  during  past  year;  strong 
on  business  and  advertising;  age  33.  Climatic 
conditions  reason  for  desiring  change.  Ad¬ 
dress  “N.  P.,”  care  The  Editor  and  Publishes. 


CIRCULATION  MAN. 

I  have  bad  an  all  around  circulation  training 
in  charge  of  country  and  city  departments,  as 
Assistant  Circulation  Manager,  and  in  charge 
of  suburban,  and  I  have  an  intimate  knowl¬ 
edge  of  circulation  systems,  office  controlled, 
farmed  out,  etc.,  and  can  produce  satisfactory 
increases  in  circulation  at  small  cost,  either  as 
assistant  to  some  good  man,  or  in  charge  of 
the  circulation  of  daily  newspaper.  Address 
“SYSTEM.”  care  The  Editor  and  Publisrbi. 


MISCELLANEOUS 


Ti  IFiiUSIHEffil; 

Successful  special  representative  Eastern  field 
has  approval  of  present  employers  to  add  an¬ 
other  high-grade  daily  or  daily  with  weekly  to 
present  connection.  Commission  or  salary. 
Good  knowledge  business  conditions  East  and 
West.  Confidential  correspondence  invited.  Ad¬ 
dress  “SOLICITOR,”  care  The  Editor  and 
Publisher. 


WANTED— NEWSPAPER  IDEAS. 

Syndicate  supplying  editorial  material  to  im¬ 
portant  daily  newspapers  in  manjr  American 
cities  will  pay  from  $10  to  $50  apiece,  accord¬ 
ing  to  value,  for  practical,  new,  fresh  ideas  for 
stunning  features,  national  crusades,  catchy, 
splashy  stunts,  good  in  any  city,  attractive  h» 
man  interest  features,  national  or  local;  new 
ideas  for  sport,  woman  and  humor  department* 
Explain  your  suggestion  in  full.  Your  idet 
will  be  promptly  judged,  and  if  accepted,  pay¬ 
ment  forwarded  immediately.  Address  “w. 
W.,”  care  The  Editor  and  PuaLiSHEK,  New 
York  City. 


Chicago — New  York — Philadal- 
THE  BLACK  phia,  for  20  years  the  coal 
DIAMOND  trades’  leading  journaL  Write 
for  rates. 


DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  news,  stereotype 
plates.  60c.  per  page.  YARD’S  NEWS  BU¬ 
REAU,  167  W.  Washington  St.,  Chicago,  Ill. 


LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Complete  line  of 
Printers’  machinery  end  supplies  on  hand  for 
immediate  shipment. 

RICH  ft  McLEAN. 

61  aiff  St,  New  York. 


THB  EDITOR  AND  PUBLISHER. 


March  i,  1913. 


Find*  Pleasure  in  Reading  It. 

K.  S.  Carver,  business  manager  of  the 
Louisville  (Ky.)  Herald,  writes:  "I 
read  Thf.  Kiutor  axd  Pi  blisher  every 
week  and  get  a  lot  of  pleasure  out  of 
it.  and-  1  note  with  much  satisfaction 
that  it  is  tilled  with  a  good  line  of  ad¬ 
vertising.’’ 

TopeKa 
Dailx  Capital 

delivers  by  carrier  in  Topeka  (a  city  of 
50,000)  more  than  9,200  every  day, 
and  has  a  total  circulation  in  excess  of 
33,500.  It  guarantees  advertisers  a 
larger  local  circulation  than  any  other 
Topeka  newspaper,  and  a  larger  Kan¬ 
sas  circulation  than  any  other  Kansas 
daily. 


Most  Sensational  News  Imaginable. 

.\  Paris  newspaper  offered  big  prizes 


TOPEKA.  KANS.  Publisher 

W.  T.  Laing.  Flatiron  Bldg..  New  York 

J.  C.  Freley.  Mailers  Bldg..  Chicago 


The  Sunday 
Chronicle 

OF  PATERSON,  NEW  JERSEY 

Last  Sunday  carried  the  greatest  vol¬ 
ume  of  automobile  advertising  ever 
printed  in  a  regular  edition  of  any 
newspaper  in  northern  New  Jersey 
— 8,779  lines.  More  than  all  the  Pas¬ 
saic  County  papers  combined. 

Sfccial  Auto  Edition  Next  Sunday. 

PRESS-CHRONICLE  CO..  Publishers 
Paterson.  N.  J. 

\Vm.  1$.  ItRYANT,  Gen.  Mgr. 

Payne  &  YouNn,  Foreign  Representatives. 
New  York  and  Chicago. 

St.  Paul's  Greatest  Newspaper 

The  St.  Paul  Daily  News 

Increases  its  lead  in  circulation  and  in  ad¬ 
vertising.  Its  commanding  position  is  now 
unquestioned.  Each  succeeding  month 
makes  it  more  and  more  secure  as  the 
FIRST  paper  in  its  territory. 

November  n(\  il'7Q  increase  of 
Circulation  11,136  copies 

The  St.  Paul  Daily  News  in  November 
carried  64.778  more  lines  of  advertising 
than  it  did  in  the  corresponding  month  a 
year  ago;  19.153  more  lines  of  local  display 
than  any  other  evening  paper,  and  69.972 
more  lines  of  local  display  than  any  morn- 


C.  D.  Be«tolet,  Mgr.. 

1110  Boyce  Building,  Chica^. 

J.  %  Antisdel,  O.  G.  Davies 

866^  Fifth  Avenue,  306  Gumbel  Bldg., 

New  York  Citv.  Kansas  City. 


DEMOCRAT 

Nashville,  Tenn. 

The  open  records  of  the  Democrat 
prove  its  stpiarc-dealing  iwlicy  to  ad¬ 
vertisers. 

THE  JOHN  Bl’DD  CO. 

New  York  Chicago  St.  Louis 

YOU  MUST  USE  THE 

LOS  AINOEUES 

EXAMINE  R 

to  cover  the  GREAT  SOUTHWEST 

Sunday  Circulation  1  OA  AAA 
MORE  THAN  -  -  I 


HOW  TO  WRITE  A  NEWS  STORY,  principles,  whtn  it  is  guided  by  such  Conference  of  High  School  Editors. 

-  ideals,  when  conviction  goes  every  day  '  a  conference  of  the  editors  of  High 

Valuable  Suggestion*  Given  by  en  E*-  '"‘o  '*»  makinR.  and  when  to  all  these.  School  papers  will  be  held  in  the  As- 

perienced  Editor  to  Journalism  'Hum'natmg  and  vitalizing  all  these,  senihly  Hall  of  the  New  York  Univer- 

brains  are  added,  the  newspaper  that  is  |  School  of  Commerce,  Accounts  and 

P,  . ,  ,  •  ”  J-  r  u  '^'Finance  on  March  1.  Practical  papers 

David  Paul,  marine  editor  of  the  the  fruit  of  this  blending  will  inevita-  ^ead  on  the  different  phases  of 

Seattle  Times,  recently  gave  the  students  bly  enjoy  the  confidence,  the  respect  and  ,,„i,Hshing  a  high  school 

Ln.versity  School  of  ^  serves.  The  conference  w  11  be  held 

'  11,^"  enter  aining  and  in-  c  l  i  ai  l  '  under  the  auspices  of  the  Department  of 

Want  Journalism  School  at  Alabama,  journalism  of  Xew  York  University. 

told  the  young  meii  how  to  get  the  new*  first  step  toward  the  establishment  _ 

from  a  steamship  t»iat  had  just  ar-  ^  school  of  journalism  in  the  Uni-  ,  m  »  q  i  w  i  •  ui 

rived  from  Hamburg^  Most  seafaring  .ersity  of  Alahania.  at  University,  was  |  Sensational  New*  Imaginable, 

men  do  not  possess  the  news  sense  and  made  last  week  when  forty  students  A  Paris  newspaper  offered  big  prizes 
therefore  they  invariably  say  that  noth-  organized  the  University  Press  for  the  best  answer  to  the  question 

mg  of  interest  happened  during  the  voy- :  fiuh.  Dean  Harnwell  and  Professor  “What  is  the  most  sensational  news 
age.  The  skilful  reporter,  however,  by  Stickney  addressed  the  club  and  pointed  item  imaginable?”  The  following  an- 
asking  the  right  questions  is  often  able  Qi,f  fjjg  chief  advantages  in  the  move-  i  swers  were  the  prize  winners :  “The 
to  discover  a  lot  of  interesting  fact*  nient.  A  committee  was  appointed  to  i  Marriage  of  the  Pope,”  “The  .-Xhdica- 
that  will  make  good  new.-^paper  copy.  perfect  the  organization  and  see  Dr.  tion  of  the  Kaiser,”  “Deputies  Refuse 
In  giving  the  students  suggestions  a*  Denny  with  a  view  to  getting  a  course  Their  Salaries,”  and  “A  Negro  Presi- 
to  writing  the  story,  Mr.  Paul  said:  [offered  for  the  remaining  term.  The  dent  of  the  United  States.” 

“In  the  first  word  or  line,  if  possible, ;  University  of  Missouri  is  the  only  col-  | 
but  at  least  in  the  first  sentence  put  the  i  lege  south  of  the  Mason  and  Dixon  line  ! 

main  central  feature  concisely.  Tell  the  which  offers  a  course  in  journalism,  j  **Try  OUT  perfecting  News  at 

whole  story  in  tabloid  form  in  the  first ;  and  the  establishment  of  such  a  course  J  -  a  ia  •  a  j 

paragraph.  Having  done  so  it  is  permis-  ;  at  .Alabama  is  considered  an  excellent  ®  cents.  It  IS  guaranteed  not 

sible  to  tell  the  story  over  again  in  an  niove  to  the  front.  a-  ,_„a 

exhaustive  manner,  arranging  the  fact* - smut  or  onset  and  IS  black 

or  incidents  in  sequence  according  to  New  Officers  of  Winkler  System.  and  clean.” 

•Tn  as^ssing  or  estimating  the  im- '  Aj^'n^sing^  of  SEND  FOR  SAMPLE 

portance  of  various  features  of  a  story  LyujsyiHe  Ky.,  L.  H.  Montgomery.  p  p  rtKlF'  C' 

or  m  selecting  the  angle  of  attack  come*  president,  succeeding  E.  B.  |  a.  .T 

the  great  pft  of  a  writer  and  the  man  l<„  .  Springfield,  Tenn.,  who  re-  SL, a 

who  can  pick  out  the  bright  central  fea- ,  vice-president,  sue-  PHILADELPHIA.  PA. 

lure  in  the  mam  s.or\^  and  aUo  in  iti  R.  Winkler,  who  was  elected  '  ' 

subordinate  parts  is  tne  man  who  ii  general  manager  at  the  same  meeting.  ninuiisriT  si  i  nnson  nsi  i  rwn 

going  to  make  a  successful  newspaper  J  jj  secretary-  BARNHART  ALL-BRASS  GALLEYS 

f tf^asurcr.  taking  the  place  of  J.  Kd.  Are  the  strongest  where  the  strain  comes— 
.■\S  teature  ot  a  story  tollow*  p^.||  resigned.  Mr.  Bandv,  who  has  at  the  corners.  The  bottoms  are  straightened 

from  the  beginning  in  the  order  of  its  ’the  past  eleven  years  pfactically  had  {7ct%Tnesi  ^tT." 

importance  the  end  of  each  Paragraph  ^^rge  of  the  affairs  of  the  Warner  Ityles  are  proviS^^^^^^^ 

should  complete  the  story  up  to  that  yp  ],;;;  duties  locks  by  means  ot  a  lever.  For  special  pur- 

stage.  It  follows  also  that  as  the  end  YiMr.-h  1  Mr  Montironierv  will  poses-hnotype,  monotype,  newspaper 

of  the  ttnrv  ic  annrrt-irhert  the  miner  aOuUt  MdrUl  I.  -Mr.  .Monigonitry  Will  composition,  etc.,-  there  are  special  galleys 

ot  tne  story  is  approacnea  tne  minor  j-jg^g  ,,t},gg  m  the  Hitchcock  build-  each  adapted  to  its  particular  use. 
details  or  those  of  least  importance  will  The  companv  operates  in  all  the  You  will  be  interested  in  the  circular 

^Veft  to  the  last  i  Southern  States  with  the  exception  ot 


be  left  to  the  last  I  Southern 

“The  story  should  be  so  written  that  \  .jiiisiana 
the  heading  should  be  the  first  paragraph 
condensed,  or  at  the  least  the  first  three  Discui 
paragraphs  condensed.  The  reasons  for  . 
writing  a  story  in  this  manner  are  at  num 


Discuss  National  Guard  Plan*. 

A  number  of  New  York  editors  and 


lea.st  twofold.  ■  One  is  to  cater  to  all  newspaper  men  were  piests  at  a 
classes  of  readers,  and  the  other  to  al-  luncheon  given  by  Herbert  I.  Satterlee 


low  the  man  who  makes  the  paper  up 
ai’d  the  editors  a  chance,  if  necessary, 
easily  to  shorten  the  story  to  suit  the 
space  available. 


chairman  of  the  National  Guard  and 
Naval  Militia  Committee  of  the  Cham¬ 
ber  of  Commerce,  last  week.  Plans 
for  the  development  of  the  National 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Msnufacturer*  Fine  PrinHng  Inks 
PHILADELPHIA,  PA. 

BARNHART  ALL-BRASS  GALLEYS 

Are  the  strongest  where  the  strain  comes— 
at  the  corners.  The  bottoms  are  straightened 
by  a  special  process  which  gives  almost  per 
(ect  flatness.  The  rims  are  extra  heavy.  Many 
styles  are  provided  with  a  foot  clamp  which 
locks  by  means  ot  a  lever.  For  special  pur¬ 
poses — linotype,  monotype,  newspaper 
composition,  etc. .--there  are  special  galleys 
each  adapted  to  its  particular  use. 

You  will  be  interested  in  the  circular 
describing  and  illustrating  these  galleys.  We 
shall  be  pleased  to  send  you  a  copy  on 
request. 

BARNHART  BROS.  &  SPINDLER 

St.  Louis  168  -  170  -  172  New  York 
Omaha  gu  Mnnrn«  Kansas  City 

Washington  S'-  Seattle 

St.  Paul  C  H  I  C  A  G  0  Dallas 
Makers  of  the  famous  Barnhart  Tppe 


"There  are  all  sorts  of  readers.  There  <^uard  were  discussed,  .\mong  those 
is  the  extremely  busy  man  with  no  time  V;. 

to  spare,  the  man  not  quite  so  busy  'Vvlv  *  "^r 

but  with  litUe  time  available,  and  the  Murker  \\  illis,  of  the  Jour- 

rcader  with  plenty  of  time  and  leisure,  ual  ai  Commerce,  K.  C.  !•-.  Brown,  of 
The  headlines  are  the  story  condensed  Tribune,  and  the  memli^s  of  the 
-for  the  very  busy  man,  and  by  leading  ■  committee  01  tlie  Chamber  of  Commerce, 
them  he  should  be  able  to  get  all  the  ,  IT 

news  that  is  in  the  paper.  Why  He  Didn  t  Shoot. 

“For  the  reader  who  has  not  much  The  Lowell  i  Mich.)  Ledger  man,  I*, 
time  a  little  more  detail  will  be  af-  M.  Johnson,  is  not  easily  discomfud- 
foided  by  reading  the  liead  lines  and  died,  but  when  a  Chicago  baking  powder 
the  first  paragrapii.  For  the  leisure  company  tried  to  work  him  to  publish- 
reader  there  is  the  w'hole  story,  and  he  ing  a  long  treatise  on  good  cooking, 
may  get  it  complete  and  quit  at  the  end  and  in  the  proofs  of  the  “Practical 
of  anv  paragraph.  Baking  Lessons”  he  found  the  name  of 

“Tlie  capable  reporter  also  writes  a  a  baking  powder  mentioned  seventy-  | 
story  in  this  way  so  that  when  word  eight  tinie.s,  more  or  less,  he  got 
to  cut  down  space  because  the  paper  wratliy,  and  took  a  ten  mile  walk  out 
is  full  goes  round  or  because  some  big  in  the  country  to  cool  off,  otherwise 
story  which  overshadows  everything  he  would  Iiave  taken  his  gun,  gone  to 
else  comes  in  and  takes  the  spare  space  Chicago  and  shot  the  skilled  adver-  ; 
on  the  paper,  his  copy  can  he  cut  to  tiser  who  is  successful  in  working 
any  extent  at  a  moment's  notice  with-  :  many  publishers  along  the  sarne  line  he 
out  spoiling  the  story  or  causing  it  to  tried  on  Mr.  Johnson. — .Michigan  Bul- 
require  rewriting”  Ictin. 


Metal  Economy 


WILDES’  REFINED  METALS 

PLUS 

OXODIO 

THE  METAL  FLUX  AND  PRESERVATIVE 


14  Dover  Street,  New  York 


TAKE  IT  TO 


/)  OPK1S 
J  24  HOURS 
iOUTOP34£ 


TflEfASTESTU 
t  ENGRAVERS) 
ION  EARTH  , 


Why  the  Newspaper  I*  Great. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  in  an  address  on 
newspapers  delivered  at  the  annual  din¬ 
ner  of  the  School  of  Commerce.  .\c- 
counts  and  Finance,  of  New  York  Uni¬ 
versity.  recently  said : 

"Wiiat  makes  a  newspaper  great  and 
in  the  highest  sense  successful?  The 
foundation  is  plainly  the 'confidence  of 
its  readers,  the  respect  of  the  commu¬ 
nity  to  which  it  appeals.  It  comes  of 
many  renunciations,  of  withstanding 
the  allurement  of  immediate  advantage, 
of  principles  clearly  formulated  and  un¬ 
swervingly  adhered  to.  of  ideals  re¬ 
ligiously  cherished  and  never  abandoned. 
When  a  newspaper  conforms  to  such 


.\  fund  of  from  $1.5,000  to  $20,000  is 
to  he  raised  by  Kansas  real  estate  men 
to  advertise  the  State  in  the  newspa¬ 
pers  and  periodicals. 


PHOTO  CNmm® 

154  Nassau  SLNY  *»L  ■Mkasa 


|]T  Let  the  American  Ink  Co. 
of  Ne'w  York  City  be  your 
4-cent  inkman. 


March  i,  1913. 


THE  EDITOR  AND  PUBLISHER. 


RECOGNIZED  ADVERTISING  AGENTS. 

OFFICIAL  LIST  PREPARED  BY  THE  AMERICAN  NEWS¬ 
PAPER  PUBLISHERS’  ASSOCIATION,  REVISED 
TO  MARCH  1,  1913. 

- — —  f 

A  ^  l  UKMNG  Adv.  Agency,  Dispatch  Itldg.,  St. 

Ai.pen,  Edwin,  Co.,  131  E.  4tli  St.,  Cincinnati,  I’anI,  Minn. 

Ohio.  CowEN  Co.  (Inc.),  John  Hancock  RMk., 

Allen  .\dv.  Agency  (Inc.),  141-5  \V.  36th  St.,  Koston,  Mass.;  50  Union  Square,  X.  V. 

.\.  Y.  City.  City. 

American  Sports  I’l'b.  Ca  (Inc.),  21  War-  Cramer-Krasselt  Co.  (Inc.),  354  Milwaukee 
ren  St.,  N.  Y.  City.  St.,  Milwaukee,  VVis. 

•Amsterdam  .\pv.  .Agency  (Inc.),  1178  Broad-  Crockett  Agency  (Inc-),  Maison-Blanche 
way.  X.  V.  City.  Bld^.,  New  (irieans,  l.a. 

.Anfenger.  Locis  E.,  Holland  Bldg.,  St.  Louis,  Crosby-Lhicago,  I’uIIman  Bldg.,  Chicago,  111. 

Armstrong,  Collin  (Inc.),  115  Broadway,'  i'rancisco  Ca^  ’  ^  , 

A, ...  H.  K..  S  CV  1«,  mI'JS'  S,:.  |  )“»■  »•  « SI.,  rro.i- 

•'*“**■  n  D'.Vrcy  .\dv.  Co.  (Inc.),  Fullerton  Bldg..  St.  ' 

^  T  c'  AT  ’a  i-.A  ■  .  Louis,  Mo. 

Baer  Joseph  K.  (Inc.),  »j1  Eifth  .Ave.,  X.  Dari.ow  .Adv,  Co.  (Inc.),  City  Nat.  Bank  i 
1  •  C/ity»  Onidlid 

Baker  .Adv.  Agency,  Ltd.  (Inc.),  26  .Adelaide  Davciiy  Co.  (Inc’.)‘,  9  .Murray  St,  N.  Y.  City,  j 
St,  W.,  loronto,  Ont  .Davis,  J.  W.,  Railway  Exchange  Bldg..  Chi- 

B. \llard  &  Alvord  (Inc.),  1328  Broadway.'  cago,  III.  ^  e.  i 

.N.  A.  City.  /T  T  i  Debevoise.  Foster,  Co.  (Inc.),  15  W.  38th  ' 

Bankers  and  Merchants  .Agency  Co.  (Inc.),  |  s;(.  \,  y.  City.  i 

6  WaB  St,  M-  Y.  Citv.  Decker,  Henry,  Ltd.,  Fuller  Bldg.,  N.  A'.  City.  ; 

Barber,  J.  W.,  .Ad^  Agency  (Inc.),  2o8  ijgmgL.  Adolph,  735  Bushwick  Ave.,  Brook- 
vNashington  St.,  Boston,  Mass.  1 

B.ates  -Adv.  Co.  (Inc.),  15  Spruce  St,  N.  Y.  |  Desbarats  .Adv,  .Agency,  Ltd.,  42  Victoria  I 
City.  .  nij  I  S(|.,  Montreal,  1’.  Q. 

B.atten,  Geo.,  Co.  (Inc.),  Fourth  .Ave.  Bldg.,  ,  Ottomar,  .Adv.  Bcreau  (E.  E.  X’eube-  ! 

.\.  Y.  Lity.  /•  1.-  1  '  bauer),  140  Nassau  St.,  N.  A’.  City. 

Benson,  Campbell  &  Slaten.  Corn  Exchange  ,  n„aBs,  William  F..  Danbury,  Conn. 

Bank  Bldg.,  Chicago,  IH.  !  IIollenmayer  .Adv.  .Agency  (Inc.),  Lincoln 

Blackburn  Adv.  .Agency,  1  atterson  Bldg.,  ,  Minneapolis,  Minn. 

Dayton,  (J.  t  l-  ooi  c.  Donovan  &  .Armstrong,  Commonwealth  BMg.,  ^ 

Blackman-Ross  Co.  (Inc.),  10  E.  33d  St.  I'hiladelphia,  I’a. 

1)  -r'  „  /I  \  1-  1  V  »  Doremus  &  Co.  (Inc.),  44  Broad  St.,  N.  A". 

Blaine-Thompson  Co.  (Inc.),  Fourth  Xat  City. 

Bank  Bldg.,  (inciiinati,  ().  Doremus  &  Morse,  50  Pine  St.  N.  A".  City. 

Bloomingdale-V\  filer  .Adv.  W.ency,  1420  ,xdv.  Agency,  Atlantic  City,  N.  L; 

Chestnut  St,  Pliiladelphia,  Pa.  3„3  Fifth  Ave.,  N.  Y.  City. 


Wellman’s  Komik  Kolum 

Tlie  New  Daily  Comic  Column,  beginning  b'ch.  3rd. 
^Already  placed  in  C.anada  and  sixteen  states. 

The  International  Syndicate  -  Baltimore,  Md. 


Special  Service 

Compoaed  of  Men  and  Women  of  Newapaper 
Experience,  Ability  and  Integrity 

EXPERTS  and  SPECIALISTS  in  CIRCULATION  CONTESTS 
Write  for  detaila,  etc..  Room  33,  23  PARK  ROW,  NEW  YORK 


Bank  Bldg.,  Chicago,  III. 

Blackburn  .Adv.  .Agency,  Patterson  Bldg., 
Dayton,  O. 

Blackman-Ross  Co.  (Inc.),  10  E.  33d  St, 
N.  Y.  Cit.v. 

Blaine-Thompson  Co.  (Inc.),  F'oiirth  Nat 
Bank  Bldg..  Cincinnati,  (). 
Bloomingdale-Weiler  .Adv.  .Agency.  1420 
Chestnut  St.,  I’hiladelphia,  Pa. 


^  ,  .to.t  pitth  .Ave.,  iV.  Y.  t.  ity. 

Blum  Ci^rles,  807  Chestnut  St,  1  liiladel-  Doggiitv,  Chas.  E.,  519  Main  St.,  Cincinnati, 
phia.  Pa.  ()(,;„ 

llLUMp  STOCK  Bros  .Adv.  .Agency  (Inc.),  Di-kelow  &  Walker.  246  Washington  St, 

C  hemical  Bldg.,  St.  laouis,  .Mo.  Boston  Mass 

Bond  .Arthur  T..  16  Central  St..  Boston,  Dvni.ap-Ward  Adv.  Co.  (Inc).,  Hartford  Bldg.. 

AlasF.  ('hicago  III 

Boston  Financial  News  Adv.  .Agency,  109  Desmond.  Co.  (Inc.),  176  Montague  i 

State  St.,  Boston,  Mass.  j;,  Brooklyn  NY  ‘ 

Boston  News  Bureau.  30  Kilhy  St..  Boston,  I  ■  Broadway  N. 

.Mass.  y  fj, 

Brackett-Parker  Co.  (Inc.),  79  Milk  St.,  P 

Boston,  Mass.;  225  Fifth  .Ave.,  N.  Y.  Citv.  _ _  .  tt  ■  i  r 

Bromfield  &  Field  (Inc.),  1780  BroadwaV,  t'KNso.A''  Lent  Co.  (Inc.),  80  Maiden  Lane, 
\  Y  Citv  *'*  *  ■  ^  oy.  I 

BucH.ANAi,  John.  Adv.  Agency.  176  Federal  ’"'""Vag!;"  n?  ’ 

Burkit't’&  Co".’  ()ld" Colony  Bldg..  Chicago.  HI.  Chestnut,  St,  Philadel- 

Calkins  ,&  Holden  (Inc.),  250  Fifth  -Ave.,  '  ' 

N.  A  .  City.  f  Ti  1,  F-i  i  is,  .A.  W.,  .Agency,  10  High  St,  Boston, 

(  ampbell-F.wald  Co.  (Inc.),  Wayne  to.  Bank  \las« 


Bldg.,  Detroit,  Mich. 

Canadian  Advertising,  Ltd.  (Inc.),  Royal 
Trust  Bldg.,  Montreal,  Can. 

Carpenter  &  Corcoran  (Inc.),  26  Cortlandt 
St..  N.  Y.  City. 


•Mass. 

F'rickson,  .a.  Wi.  .Adv.  .Agency  (Inc.),  Fourth 
.Ave.  Bldg.,  N.  S'.  City. 

F'rickson.  E.  N.,  Adv.  .Agency  21  Park  Row, 
N.  Y.  Citv. 

F 


^'"s'erBldg'"  Wirndoe^  Can'  World  Bldg.,  N.  Y.  City. 

C.iamber'”‘’'5S'gen;?" '(I^’c),  Godchaux  Bldg.,  '•'^■•’•,'^j'dg''"(\ic^go  lll'''^'^’ 

C.IAI^M7N  ®Adv?"co.''Unc.).  3d  and  Oak  Sts.,  Febry-H^lv  Adv.’ .Agency.  Gloyd  Bldg..  K 


Portland,  Ore. 


sas  City,  Mo. 
-II.  L.  I..  1.36 


.364  Broadway,  X'.  A'.  City. 


HI.;  Fifth  .Ave.  Bldg.,  N.  A'.  City;  Times 
Bldg..  Chattanooga.  Tenn. 


Cleveland,  O. 

F'rank,  .Albert,  &  Co.  (Inc.),  26  Beaver  St, 
N.  Y.  City. 


Clark-Whitcr.tft  Co.  (Inc.),  41  South  15th  /t....  t  koi  .l  \v, 

Clarke.  E.  H..  .Adv.  .Agency  (Inc.),  .30  North  Bu*ffalo''N’  y 

Coci!iAN'^^'’Tvi?T.’  Kl'^^AdV. ^".Agency  (Inc).,  &  ^mitii.  Engineers  Bldg.,  Cleveland, 

Boyce  Bldg.,  Chicago.  HI.  „ 

Colton,  Wendell  P.  (Inc.)  165  Broadway,  .  /r ' '  t  t--  i  l  t.i  i  c. 

N.  Y.  Citv.  (lARPNER  .Any.  to.  (Inc.),  ^inloch  Bldg.,  St. 


Cone,  .Andrew  Gen.  .Adv.  Agency  (Inc.),  Tri¬ 
bune  Bldg.,  N.  Y.  City. 

Constantine  -Adv.  Co..  Globe  Bldg.,  Seattle, 
Wash. 

Cooper  -Adv.  Co.  (Inc.),  Bankers’  Investment 
Bldg.,  San  Francisco,  Cal. 

I  THE  BEST  IVf  ATRICES  I 


Gardner  .Adv.  Co.  (Inc.),  ^inloch  Bldg.,  St. 
Louis,  Mo. 

Geisinger,  j.  j.,  Co..  Morris  Bldg.,  Philadel¬ 
phia.  Pa. 

Goulo.  M.  P.,  Co.,  120  W.  32d  St,  N.  Y. 
City. 

Goulston,  Ernest  J.,  .Any.  Agency,  18  Tre- 
mont  St,  Boston,  Mass. 

Gratz,  -Alfred,  1001  Chestnut  St.,  Philadel¬ 
phia.  Pa. 


Our  illustrated  news  service  is  popular  "V’  Kansas 


because  it  gives  good  results.  The  Cen¬ 
tral  Press  Association,  Cleveland,  Ohia 


The  very  best 

New  Daily  Comic 

on  the  market 

“AH  YES! 

OUR  HAPPY  HOME” 

By  George  McManus 

Write  for  details 

National  News  Association 
200  William  St,  New  York  City 


(*ity.  Mo. 

Green,  Carl  M.,  Co.  (Inc.),  Free  Press  Bldg., 
Detroit,  Mich. 

CiREENe-Farrington-DeViney  Co.,  530  .Atlan¬ 
tic  .Ave.,  Boston,  Alass. 

Grf.ve,  S.,  .Agency,  Ckppenheim  Bldg.,  St 
Paul,  Minn. 

Guenther,  R.,  115  Broadwav,  N.  Y.  City. 

(iUENTHER-BRADFORD  Co.  (Tnc.),  64  W.  Ran¬ 
dolph  St.  Chicago,  HI. 

Gunplach  Any.  Co.  (Inc.),  People’s  Gas 
Bldg.,  Chicago,  Ill. 

IT 

Hamblin,  W.  F.,  &  Co.  (Inc.),  Fifth  -Ave. 
Bldg.,  N.  Y.  City. 

Hannah,  Henry  King’  277  Broadway,  N.  A'. 
City. 

TIartzei.l.  j.  FL,  Co.,  Bulletin  Bldg.,  Phila¬ 
delphia,  Pa. 

Haui.enbeek,  G.  IL,  Adv.  .Agency  (Inc.),  2 
W.  45th  St.,  N.  Y.  Citv. 

Hays  .Adv.  Agency,  196  Main  St,  Burling¬ 
ton,  AT. 

Hedge,  Homer  W.,  Co.  (Inc.),  366  Fifth 
.Ave.,  N.  Y.  City. 

Hibson  &  Bro.,  116  Nassau  St,  N.  Y.  City. 

Hicks  Adv.  .Agency  (Inc-),  132  Nassau  St, 
N.  Y.  City. 


Hill  V\.  S.,  Co.  (Inc.),  Vandergrift  Bldg.,  - 
Pittsburgh,  Pa. 

Hill  &  Tryon.  May  Bldg.,  Pittsburgh,  Pa.;  i 
234  Fifth  Ave.,  N.  A'.  City.  ! 

Holmes,  Frances,  .524  South  Spring  St.  Los 
Angeles,  Cal. 

IIonig  .Adv.  Service,  FIxaminer  Bldg.,  San 
F'rancisco,  Cal.  ’ 

lIooPES,  F..  M.,  516  Market  St.,  Wilmington,  i 
Del. 

Horn-Baker  .Adv.  Co,  (Inc.),  ('ommerce  Bldg.,  . 

Kansas  City,  Mo.  \ 

Houghton,  Walter  I..,  .Adv.  .Agency,  828  ; 

Broad  St.,  Newark,  N.  J. 

Howard  Adv.  Co.  (Inc.),  Stock  Exchange 
Bldg.,  Chicago,  III. 

Howard,  Fi.  T.,  .Any.  .Agency  (Inc.),  154  X'as- ; 
sau  St,  N.  A’.  City. 

Howland-Gardiner-Fenton  (Inc.),  20  Broad, 
St.,  N.  S’.  City. 

Hoyt,  Chas.  AA'., '2.5  Elm  St...  New  Haven, 
Conn.;  31.5  F'ourtli  .Ave.,  N.  A'.  City. 

Hull,  AA'.  H.  H.,  &  Co.  (Inc.).  Tribune  Bldg., 

N.  Y.  City. 

Hu.mphrey,  H.  I’,..  Co.  (Inc.),  44  Feileral  St.. 
Boston,  Mass. 

Hunter,  AA'm.  C.,  Hears!  Bldg.,  Chicago,  Ill. 
Hyskell,  F'rederick,  &  Son,  Spalding  Bldg., 
Portland.  Ore. 

I 

Ireland  .Adv.  .Agency  (Inc.),  925  Chestnut 
St.,  Philadelphia,  Pa.  i 

Ironmonger,  C.,  18-20  A’esey  St.,  N.  A'.  City. 

J 

loHNSON  -Adv.  Corporation  (Inc.),  Steger  ■ 
Bldg.,  Chicago,  III. 

Johnson,  FIdwin  F.,  .Adv.  .Agency,  Greenfield 
Bldg.,  .Atlanta,  Ga. 

Jones,  AA'ylie  B.,  .Adv.  .Agency  (Inc.),  Bing¬ 
hamton,  N.  A". 

i 

Kastor,  H.  \\ .  &  .Sons  .Adv.  Co.  (Inc.), 
Hiquitable  Bldg.,  St.  Louis,  Mo.:  Steger 
Bldg.,  Chicago,  HI.;  Gumhel  Bldg.,  Kan¬ 
sas  City,  Mo. 

Kay,  j.  Roland  Co.  (Inc.).  172  AA'ashington 
St.  Chicago,  HI. 

Keane,  N.  \\'.,  99  Nassau  St,  X'.  A'.  City. 
Kiernan,  F'rank,  &  Co.,  156  Broad.iay,  N.  A’. 
Cit.v. 

Klein,  Chas.  T.,  151  AA'.  9Hth  St..  X.  A'.  City. 
Koch,  Otto  J.,  .Adv.  .Agency  (Inc.),  Univer 
sity  Bldg.,  Milwaukee.  AA'is. 

Kollock,  FmwARD  1).,  2ol  Devonshire  St., 
Boston,  Mass. 

L 

Lawyers’  .Adv.  Co.  (Inc.),  95  Liberty  St.,  N. 

Y.  Cit.v. 

Lee,  L.  K..  Dispatch  Bldg.,  St  Paul,  Minn. 
Lesan,  H.  FL,  .Adv.  .Agency  (Inc.),  440  F'mirth 
-Ave-,  N.  A'.  City;  Old  Colony  Bldg.,  Chi- 
ca.go,  HI. 

Levey,  H.  II.,  Marhridge  Bldg.,  N.  Y.  City. 

!  Levin  &  Bradt,  .Adv.  .Agency,  1269  Broadway, 

X.  Y.  City. 

:  Lewis  Agency  (Inc.).  District  National  Bank 
!  Bldg.,  Washington,  D.  C. 

Lewis,  Louis.  .Adv.  Agency.  39  W.  .34th  St., 

;  N.  Y.  City. 

1  Lewis.  Walter  C.,  Co.  (Inc.),  Equitable 
'  Bldg.,  Boston,  .Alass. 

!  I^RD  &  Thomas  (Inc.),  Mailers  Bldg.,  Chi¬ 
cago,  Ill.;  290  F'ifth  .-Ave.,  N.  A'.  City. 

'  Lotos  .-Adv.  -Agency.  17  Madison  .Ave.,  N-  Y. 

Citv.  _  ' 

Loyd,  Sam,  .Adv.  .Agency,  150  Nassau  St.,  N.  j 

Y.  City.  ' 

I  I.YDDON  &  Hanford  Co.  (Tnc.),  452  Fifth  Ave. 

N.  A’.  City;  Granite  Bldg,,  Rochester,  N.  A’. 

1  M 

1  McCann,  TI.  K.,  Co.  (Inc.),  11  Broadway,  N. 

I  A’.  Citv;  Shreve  Bldg.,  San  Francisco;  i 

j  Boyer  Bldg.,  Detroit. 

I  McGuckin-McDevitt  Co.,  Morris  Bldg.,  Phila- 
I  delphia.  Pa. 

■  McJunkin.  Wm.  D..  .Adv.  .Agencv  (Inc.),  35 
i  '  South  Dearborn  St.,  Chicago.  HI. 

McKim.  .a.  (Ltd.),  Lake  of  the  Woods  Bldg.,  i 
I  Montreal,  Can.  | 

McMullen,  Robert  M.,  Co.  (Inc.),  Cam- 
!  bridge  Bldg.,  N.  A’.  City. 

Maclav  &  Mulually  Bros..  60  Broadway,  N. 
Y.  City. 

MacManus  Co.  (Inc-),  Detroit  Journal  Bldg.,  - 
Detroit,  Mich. 

MtCPHERSON-McCuRDY.  Ltd.  (Inc.),  Bell  Block, 
VVinnipeg,  Can. 

Mahin  .Adv.  Co.  (Inc.),  76  W.  Monroe  St., 
Chicago,  HI. 

M.allorv  &  Mitchell  (Inc.),  ISO  W.  Madi¬ 
son  St.,  Chicago,  III.  x  ^  „  i 

Manufacturer.s’  Publicity  Corp.  (Inc.).  30  ; 

Church  St..  N.  Y.  City.  ,x  ^ 
Massengale  -Adv.  Agency  (Inc.),  ( andler 
Bldg.,  Atlanta,  Ga. 

Mathews,  R.  .A..  Adv.  Agency.  Marquette 
Bldg.,  Chicago,  HI. 


GET 


Today’s  News 
Today 

“By  United  Press” 

General  Office : 

WORLD  BLDG.,  NEW  YORK 


It  is  a  fact  that 
Without  exception 

THE  BEST  DAILY  COMICS 

AND 

THE  BEST  SUNDAY  COMICS 

are  those  put  out  by 

The  McClure  Newspaper  Syndicate 

45  West  34th  Street,  New  York  City 


Seven  Column  Daily  Strips 

“  DIPPY  DOPE,”  two  column  daily 
strips. 

“  EUROPEAN  JOKES,”  one,  two  and 
six  column  lay-outs. 

“  PARODY  PICTURES,”  two  column 
lay-out. 

Most  Different  Line  Daily 
Comics  Created  !  !  ! 

WORLD  COLOR  PRINTING  CO. 
St.  Louia,  Mo. 

EsUblished  1900  R.  S.  GR  ABLE,  Mgr. 


Adams  Features 


All  Circulation  Conteata  operated  by  ua 
durina  DI3  will  be  "personally  con¬ 
ducted  "  by  Frank  Hickt,  General 
Manager  of  thb  Company 

#UNIT£D\ 

WIRE  iSaSSSl  WRITE 


'  I  C«I«britlM  Boofhl  Md  Sold.  S««d  fOT 

'Aitograph 

I  Walter  R.  Beniamin.  225  5th  Ave..  N.  Y. 

LBltirS  KSTABI.ISHHD  1887. 

1  Pub.  “THK  COLLECTOR.”  Si  «  yr. 


THE  EDITOR  AND  PUBLISHER. 


MaT'is-Mesz  Adv.  ('o.  (Inc.),  Hullctin  III<ig.. 
I  hiladelphia,  I’a. 

Mead,  (iro.  H.,  Marquette  Hldg.,  Cliicago.  III. 
Metkofolitan  Adv.  Co.  (Inc.),  6  Wall  i.t., 
\.  Y.  City. 

Mf.yes  &  Ca.  Tribune  IIMg.,  N.  Y.  Citv. 
Milleb  .\dv.  Ca  (Inc.).  The  Nasbv,  Toledo,  O. 
Mitcheli,.  Geo.  L.,  &  Staef  (Inc.),  4il  Cbest- 
Dut  St.,  Philadelphia.  I’a. 

Mob'.-.n,  J.  \V.,  .Adv.  .Agency.  4t  E.  23d  St., 
.\.  Y.  City. 

Mobbis,  IIebbebt  M..  .Adv.  .Agency,  4o0  Chest¬ 
nut  St.,  Philadelphia,  Pa. 

Mobse  .Adv.  .Agency.  3.>  Milwaukee  Ave.  W.. 
Itetroit,  Mich. 

Mobse  Intebnationai.  .Agency  (Inc.),  Dodd- 
Mead  nidg.,  N.  Y.  City. 

Moss-Chase  Co.  (Inc.),  llti  Franklin  .St.,  Buf¬ 
falo,  N.  A'.;  Post-Standard  Bldg.,  Syracuse, 
N.  Y. 

Mclieb.  .1.  P.,  &  Ca  (Inc.).  1.‘<T0  Broadway, 
N.  Y.  City. 

Mcu---Ro»ieb  Ca  (Inc.),  Spahr  Bldg.,  Co¬ 
lumbus,  O. 

Mcrbav  Hill  Ady".  .Agency,  6.>0  Third  .Ave., 
.\.  W  City. 

X 

National  Auv.  Co.  (Inc.),  Central  Savings 
Itank  Bldg.,  Denver,  Colo. 

Newiti  .Adv.  Co.  (Inc.).  314  W.  1st  .St.,  Eos 
•Angeles,  Cal. 

Xiciioi.s-I-iNN  .Auy".  Ca  (Inc.),  Kesner  Bldg., 
Chicago,  HI. 

Noble  Adv.  -Acencv.  Ltd.,  Molson's  Bank 
Bldg.,  A'ancouver,  B.  C. 

Nollev  .Adv.  -Agency  (Inc.),  Eight,  Eombard 
and  Balderston  Sts..  Baltimore,  Md. ; 
Knabe  Bldg.,  X.  A'.  City. 

XoBTiiwESTERN  .Adv.  .Agency,  Essex  Bldg.,  St. 
Paul,  Minn. 

O 

O'Keefe.  P.  F.,  .Adv.  .Agency,  43  Tremont  St., 
Boston,  Mass. 

Oman  &  Bcb  .Adv.  .Agency  (Inc.),  Bulletin 
Bldg..  Philadelphia,  Pa. 

■O’SiiAfGHNESSY  .Adv.  Co.  (Inc.),  Ilevworth 
Bldg.,  Chicago,  Ill. 

r 

Palmeb  .Adv.  Service,  Butte,  Alont. 

Pearsall.  \A'.  Moktagle,  203  Broadway,  N. 
Y.  City. 

PliiLADELPiitA  N  AS  Bleeac,  432  Sansom 
St.,  Philadelphia.  Pa. 

Plattner,  M.,  93  Nassau  St.,  X.  Y.  Citv. 
PoMEBOY,  Pebsis  M.,  Brunswick  Bldg.,  N.  A'. 
City. 

PowEBS,  John  O.,  Co.  (Inc.),  119  W.  2.')tli  St.. 
N.  Y.  City. 

j  AA'ith  its  purchasing  power  having  long 
since  eliminated  the  element  of  chance  or 
•  experiment,  the  South  is  considered  one  of 
the  most  attractive  advertising  fields  of 
America,  and  in  recognition  of  this  fact 
the  advertisers  of  every  section  of  the  coun¬ 
try  are  turning  to  that  great  territory  cov¬ 
ered  So  thoroughly,  convincingly  and  profit¬ 
ably  by 

The  Louisville  Courier-Journal 

and 

The  Louisville  Times 

In  this  community  no  other  newspaper  is 
necessary,  for  the  combined  use  of  these 
two  journals,  different  in  character  yet 
each  supreme  in  its  field,  will  place  the  ad¬ 
vertiser  s  appeal  before  practically  the  en¬ 
tire  buyin-  element  of  Southern  Indiana, 
Kentucky,  Tennessee  and  other  States  in 

I  the  South. 

The  morning  Courier-Journal,  Sunday  and 
daily,  meets  the  needs  of  advertisers  who 
seek  the  most  profitable  field.  For  half  a 
century  it  has  been  entering  the  homes  of 
the  people  of  consequence  and  enjoys  the 
confidence  of  its  readers. 

It  is  clean,  reliable  and  influential:  its 
circulation  the  most  desirable  in  quantity 
and  quality;  its  management  honest  and 
straightforward;  its  rates  reasonable  and 
one  price  to  all. 

Appealing  to  all  classes,  the  Eouisville 
Times,  published  in  the  afternoon,  stands 
without  a  peer  in  this  community,  and  is  | 
the  highest  type  of  the  popular  newspaper. 

It  is  the  hand-shaking,  good  fellowship  1 
i  brand  that  finds  favor  with  the  people,  for  j 
■  it  tells  in  terse,  attractive  form  the  story  j 
1  of  the  world’s  affairs,  without  bias  or  prej- 
I  udice.  and  tells  it  first. 

The  two  newspapers  are  now  published 
in  a  nAv  four-story  plant,  one  of  the  most 
modern  and  complete  in  the  country,  made 
necessary  by  the  steady  growth  of  the  two 
great  journals. 

The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives. 

New  York  St.  Louis  Chicago 


THE  NEWS 

BUFFALO,  N.  Y. 

Circulation  for  Year,  1912 

99,565 


EDWARD  H.  BUTLER.  Editor  and  Prop’r 
KELLY-SMITH  CO.,  ForeigD  Represeotatives 


PowNiNC,  Geo.  G.,  &  Son,  New  Haven,  Conn. 
I’besbrev.  Frank,  Co.  (Inc.)  456  Fourth  Ave., 
N.  Y.  City. 

I’boctor  &  Collier  Co.  (Inc.),  15  W.  6th  St., 
Cincinnati,  O. ;  16  F.  33d  St.,  N.  A'.  City. 


Reardon  .Adv.  Co.  (Inc.),  Quincy  Bldg.,  Den¬ 
ver,  Colo. 

Remington,  E.  I’..  Jenkins  Bldg.,  I’ittsburgli, 
I’a.;  N.  A.  Life  Bldg.,  N.  A'.  City. 

Richards,  J.  .-A.,  Tribune  Bldg.,  N.  V.  City. 

Roberts  &  M.ac.Avinche,  30  North  Dearborn 
St.,  Chicago,  HI. 

Rose-Stern  Co.,  39  W.  32d  St.,  N.  A'.  City. 

Rowland  .Adv.  .Agency  (Inc.).  215  AV.  76th 
St.,  N.  Y.  City. 

Rowlatt,  F.  -Alba.ny,  152  Bay  St.,  Toronto, 
Can. 

RiBtNCAM  .Adv.  .Agency  (Inc.),  Drexel  Bldg., 
riiiladelphia,  I’a. 

Rlland,  O.  AV..  90  Bible  House,  N.  A'.  City. 


Chicafo 

Peoples  Gas  RMg. 


New  York  City 
2J0  Fifth  Avenue 


Sr.  Clair,  AVm.  G.,  Co..  Witherspoon  Bldg., 

I  ^  Philadelphia,  Pa. 

Sandlass,  L.  a.,  7  Clay  St.,  Baltimore,  Md. 

Savage,  Geo.  M.,  Adv.  .Agency.  Newberry 
Bldg.,  Detroit,  Mich. 

-ScHECK,  Julius,  9  Clinton  St.,  .Newark,  N.  J. 

.-lEAMAN,  Frank  (Inc.),  116  W.  32d  St.,  N.  A'. 
City. 

Securities  Adv.  .Agency  (Inc.),  27  William 
St.,  N.  A’.  City. 

Seeds,  Russel  M.,  Co.  (Inc.),  Central  Union 

^  Telephone  BMk-s  Indianapolis,  Ind. 

Shaffer  J.  Albert.  Star  Bldg.,  Washington, 

Sharpe,  W.  W.,  &  Co.,  99  Nassau  St.,  N.  A' 
Citv. 

Sh.yughnessv.  M.  j.,  &  Co..  Temple  Court, 
N.  A'.  Citv. 

Sherman  \  Bryan,  (Inc.),  79  Fifth  .Ave.,  N. 
A.  City. 

Sherry. mn,  B.  R.,  367  Fulton  St.,  Brooklyn, 

Shumway,  F.  P..  Co.  (Inc.),  373  Washington 
St..  Boston,  Mass. 

Siegfried  Co.  (Inc),  50  Church  St.,  N.  A’. 
City. 

Simpson,  W.  F.,  .Adv.  Agency  (Inc.),  38  Park 
Row,  N.  V.  City. 

Smith.  C.  Brewer,  -Adv.  .Agency.  85  Deven- 
shire  St..  Boston,  Mass. 

,  Smith,  E.  Everett,  Mutual  Life  Bldg.,  Phila¬ 
delphia,  Pa. 

,  Snitzler  .Ady-.  Co.  (Inc.),  Hearst  Bldg.,  Chi¬ 
cago,  III. 

■  .Solcer,  P.  H.,  501  Fifth  .Ave.,  N.  A'.  Cit\-. 

Sommer.  Fred  N.,  810  Broad  St.,  Newark, 
N.  J. 

Spafford  .Adv.  .Agency.  John  Hancock  Bldg., 
Boston,  Mass. 

Stack  .Adv.  .Agency  (Inc.),  Heyworth  Bldg., 
Chicago.  III. 

-Standish,  G.  S..  .Ady".  -Agency,  Lapliam  Bldg., 
Providence.  R.  I. 

Sternberg,  H.  Sumner.  Co.,  208  Fifth  .Ave., 
\.  V.  City. 

Stevens.  Hermon  W.,  .Agency.  Globe  Bldg., 
Boston,  Mass. 

Stewart-D.yvis  -Adv.  Agency.  Kesner  Bldg., 

‘  Chicago,  III. 

Stiles.  William  .A.,  417  South  Dearborn  St., 
Chicago.  III. 

Storm.  J.  P..  Marbridge  Bldg.,  N.  A'.  City. 

Strang  &  Pros.ser.  Northern  Bank  Bldg., 
Seattle,  Wash. 

Street  &  Finney  (Inc.),  45  W.  34th  St.,  \. 
A'.  City. 

T 

Taylor-Critchfield  Co.  (Inc.),  Brooks  Bldg., 
Chicago,  Ill.:  Fuller  Bldg..  N.  A'.  City. 

Thiele,  E.  1.,  &  Co.,  10  South  La  Salle  St., 
Chicago,  Ill. 

Thompson,  J.  Walter  Co.  (Inc),  44  El.  23d 
St.,  N.  A'.  City;  The  Rookery.  Chicago,, 
Ill.;  201  Devonshire  St.,  Boston,  Mass. 

Thorne  .Ady-.  Service  (Inc.),  (irary  Bldg., 
Seattle,  Wash. 

Tobias  Bro^  258  Broadw-ay,  N.  Y.  City. 

Touz.ylin,  Chas.  H..  .Agency  (Inc.),  Kesner 
Bldg.,  Chicago,  Ill. 

Tracy.  Parry  &  Stew-art  (Inc.),  Lafayette 
Bldg.,  Philadelphia,  Pa. 

Trades  .Adv.  .Agency  (Inc.),  1182  Broadway, 
N.  Y.  City. 

Traxier.  Joseph  Co..  Provident  Bank  Bldg., 
Cincinnati,  O. 

u 

Urmy,  Louis  A’.,  41  Park  Row,  X.  A’.  City. 

V 

Van  Cleve  Ca  (Inc.),  250  Fifth  .Ave.,  N.  A'. 
City. 

Van  Haacen  .Adv.  -Agency,  1420  Chestnut  St., 
Philadelphia,  Pa. 

A'^an  Loon.  W.  C.,  5th  and  Vine  Sts.,  Cincin¬ 
nati,  O. 

A'olkmann,  M.,  -Adv.  .Agency,  5  Beckman  St., 
N.  Y.  City. 

A’reeland.  El.  El.  (Inc),  350  West  38th  St., 
X.  Y.  City. 

W 

W.YDE.  -Albert  G.,  Old  Colony  Bldg.  Chicago, 
Ill. 

Walker  -Adv.  Agency,  Claus  Spreckels  Bldg., 
San  E'rancisco,  Cal. 

Walker,  Dudley  &  Co.,  People’s  Gas  Bldg., 
Chicago,  III.  — ' 

Walton  .Ady-.  &  Ptg.  Co.,  15  Exchange  St., 
Boston,  Mass. 

Webb,  Henry,  U.  B.  Bldg.,  Dayton,  O. 

Wetherald,  J.ys.  T.,  221  Columbus  .Ave., 

Boston.  Mass. 

White  -Ady-.  Bureau  (Inc.),  -Fourth,  Pine 
and  AA'estlake  Sts.,  Seattle,  Wash. 

Williams,  Fred.  C.,  108  Fulton  St.,  X.  A’. 
City. 

Williams  &  Cunnvngham  (Inc.),  Heyworth 
Bldg..  Chicago.  Ill. 

Wilson,  O.  C.,  .Adv.  Co.,  (Inc.).  Hearst  Bldg., 
Chicago,  III. 

WiXEBURGH,  M.,  &  Co.,  676  Fifth  Ave.,  X.  Y. 
Citv. 

I  Wolff-Houstox  Co.,  Gibbs  Bldg.,  San  .An- 

1  tonio,  Texas. 


1  Wood,  Putnam  &  AV’ood  (Inc.),  Ill  Devon¬ 
shire,  St.,  Boston,  Mass. 

;  WooDS-XoRRis,  Ltd.,  Mail  Bldg.,  Toronto,  Can. 
Wyckoff  Adv.  Co.  (Inc.),  14  Ellicott  St., 
Buffalo,  N.  A'.;  79  Milk  St..  Boston,  Mass.; 

25  El.  26th  St.,  X.  A’.  City. 

Debauch  of  the  Dutch  Treat  Club. 

.^bout  200  editors,  artists  and  minor 
folk  connected  with  newspapers  and 
magazines  were  gathered  at  Delmonico’s 
last  week  and  took  part  in  the  sev- 
i  enth  annual  “debauch”  of  the  Dutch 
'  Treat  Club.  Tw-o  features  of  the  eve- ' 

;  ning  were  an  immorality  play  entitled  i 
i  “Everymagazine”  and  a  motion-picture  ' 
show,  “The  Millionaire  Baby,  or  baved 
by  the  Parcel  Post.”  In  both  pieces  the  , 
characters  were  impersonations  of  the 
authors  and  artists  present.  Members  i 
i  and  guests  included  Rex  Beach,  George 
!  Barr  McCutcheon,  Russell  S.  Williams, 

!  George  B.  Mallon,  Ellis  Parker-Butler, : 

■  Charles  Dana  Gibson.  Tom  Messinger,  i 

■  Rupert  Hughes,  Ray  Veiller,  James 

;  Montgomery  Flagg,  Harold  MacGrath,  . 

I  Walter  Hale,  Richard  Harding  Davis, 
i  Boardman  Robinson,  F.  Opper,  Gelette 
I  Burgess.  Burgess  Johnson,  Ray  Browne, 

I  Trumbull  White.  Charles  Towne,  John 
!  .\dams  Thayer,  Henry  H.  Walker  and  , 
j  .\lfred  E.  Thomas. 

j  Wilton’s  Brother  Long  a  Journalist. 

!  Joseph  R.  Wilson,  brother  of  the 
I  President-elect,  has  been  in  newspaper 
!  work  for  many  years,  and  is  now  an 
I  editorial  writer  on  the  Xashvil'e  (Tenn.) 

I  Banner.  Like  Woodrow-,  Joseph  takes 
ja  deep  interest  in  politics.  He  is  a 
1  native  of  Augusta,  Ga.,  and  is  forty-six 
years  old.  His  early  education  was  at 
the  Bingham  Military  School  at  Bing- 
;  ham,  N,  C.,  and  later  at  the  Southwest- 
I  ern  Presbyterian  University  at  Clarks- 
I  ville,  Tenn.,  where  his  father  was  dean 
of  the  theological  department.  Joseph 
Wilson  was  recently  nominated  for  the 
position  of  secretary  of  the  United 
States  Senate,  and  if  elected  will  take 
up  his  residence  at  Washington. 

Mrs.  Guggenheimer  Dines  Newsboys. 

Almost  a  thousand  newsboys  of 
Brooklyn  and  New  York  ate  a  turkey 
dinner  Saturday  night  as  the  guests  of 
Mrs.  Eliza  Guggenheimer,  who  gave  the 
dinner  in  memory  of  Randolph  Guggen¬ 
heimer,  at  the  Newsboys’  Lodging 
!  House  in  Chambers  street.  Herbert  F. 

I  Gunnison,  business  manager  of  the 
I  Brooklyn  Eagle,  and  Harry  R.  Guggen- 
!  heimer  told  the  boys  of  the  great  inter- 
j  est  Randolph  Guggenheimer  had  always 
j  taken  in  their  welfare.  Mr.  Gunnison 
I  reminded  the  boys  that  their  rise  in 
I  the  world  depended  upon  themselves, 

I  and  cited  Governor  Brady,  of  Alaska, 
i  as  an  example  of  a  new-sboy  who  had 
I  risen  by  his  own  efforts. 

Publisher*  Were  Hosts  to  Authors. 

The  publisher  members  of  the  Frank- 
I  lin  Inn  Club,  Philadelphia,  entertained  ! 

I  the  author  members  at  a  banquet  Feb.  | 
i  13,  which  attracted  a  large  attendance,  j 
I  Among  the  hosts  w’ere  Cyrus  H.  K.  \ 

I  Curtis,  J.  B.  Lippincott,  Charles  Jen-  j 
j  kins,  George  W.  Ochs,  George  W.  j 
j  Jacobs  and  Charles  C.  Shoemaker.  The  i 
I  guests  included,  among  others.  Dr.  S.  ; 

^  Weir  Mitchell,  Dr.  C.  C.  Harrison,  | 
i  (Charles  Hebcr  Clark  and  Dr.  W.  W.  | 
1  Keen.  The  object  of  the  affair  was  to  ; 
i  engender  a  friendly  feeling  between  i 
1  publisher  and  author  and  to  afford  an  I 
opportunity  for  informal  suggestions  j 
1  calculated  to  promote  mutual  interest.  | 
I  - - -  1 

“Invaluable  in  the  Front  Office.” 

■  J.  A.  Willis,  of  the  Key  West  (Fla.)  ; 
Morning  Journal,  writes  under  date  of 

I  the  10th :  “I  look  forward  every  week  | 
to  getting  your  most  excellent  publica-  | 
tion,  and  to  tell  the  truth,  I  really  don’t  ■ 
see  how  I  could  very  well  afford  to  be  j 
without  it.  You  are  getting  out  a  highly  1 
interesting  paper,  anti  I  find  it  invalu¬ 
able  in  the  business  office  of  the  Morning 
Journal.”  i 

_  I 

The  plant  of  the  Montcalm  (Mich.) 
Herald,  published  by  Fred  Moffett,  was 
destroyed  by  fire  February  17. 
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The 

Philadelphia 
German  Daily  Gazette 

carries  more 
Local  and  General 
Advertising 
than  any  other 
German  daily 
published  in 
this  country. 

HOWARD  C.  STORY 

Publishers’  Representative 
New  York: 

806  Nassau-Beekman  Bldg. 

Chicago :  Philadelphia : 

1100  Boyce  Bldg.  924  Arch  St. 


THE  PnrSBURG 
PRESS 

»—  *•>«  Largest 

Dally  and  Sunday 

CIRCULATIOM 
IN  PITTSBURG 

Foreign  Advertising  Representatives 
I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS.  Peoples  Gas  Bldg.,  Chicago 


THE  DETROIT  NEWS 

(EvenioK) 

Over  140,000 

THE  DETROIT 

NEWS  TRIBUNE 

(Morning)  (Sunday) 

Over  23,000  Over  100,000 
All  Net  Paid  Circulation 

FORESIGHT  or  HINDSIGHT? 

-w*  Better  to  know  about 
the  TRUE  situation  if 
Fgi.  j'-gl  y°u  3re  not  familiar 
(Sy  with  the  great  pulling 


The  Pittsburgh  Sun 


(Every  Afternoon  except 

31  Sunday) 

SILEAKI  It  reaches  the  best  homes 
^  every  evening  when  the  fam¬ 
ily  is  ready  for  clean  news  and  clean  ad¬ 
vertising. 

EMIX^  K.  SCSOXiZ,  General  Manager. 

CONE.  LOREXZEN  &  WOODMAN, 
Foreign  Representatives, 

New  York.  Chicago. 


The  New  Orleans  Item 

U.  S.  P.  O.  REPORT 

Six  Month*’  Average  Circulation. 

Picayune  .  19,882 

Times-Democrat  .  22,400 

States  .  29.257 

Item  .  44,752 

THE  JOHN  BUDD  COMPANY, 
Advertising  Representatives 
New  York  Chicago  St.  Louis 
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^  It  is  read  every  day  by 
greater  number  of  people  than  any 
other  daily  newspaper  west  of  New 
York  City — advertisers  who  con¬ 
centrate  in  the 

Chicago  Evening 
American 


Get  the  best  results. 


J 


LIVE  AD  CLUB  NEWS. 

;  The  Omaha  Ad  Club  has  launched  a 
;  campaign  for  honest  and  clean  advertis- 
;  ing.  W.  G.  Cleveland,  Charles  A.  Al- 
I  den  and  C.  M.  Duffee  were  appointed 
i  members  of  a  committee  which  will  in- 
I  vestigate  advertising  conditions  in 
j  Omaha,  and  frame  an  ordinance  which 
I  will  be  calculated  to  relieve  some  of 
I  the  ad  ills.  Another  task  the  club  has 
I  taken  up  is  the  awarding  of  prizes  for 
I  school  students’  essays  on  Omaha. 
I  There  will  be  10,000  essays  submitted 
\  in  this  contest,  May  9,  and  the  awards 
;  will  be  made  May  23.  The  club  has 
;  donated  $^300  for  prizes  in  this  contest. 


ers,  may  exercise,  is  only  just  beginning 
to  be  appreciated,”  said  Rabbi  VVolsey. 
“If  you  will  only  make  your  work  con¬ 
scientious  there  is  opportunity  for  you 
to  accomplish  much  that  will  benefit  the 
general  public.” 


THE 


NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 
THE  LARGEST  IN  IffiW  ENGLAND 


j  The  .Atlantic  (la.)  Ad  Club,  with  an 
;  initial  membership  of  nineteen,  was  or- 
;  ganized  last  week.  The  election  of 
I  officers  resulted  as  follows :  A.  A.  Gil- 
I  lette,  president ;  A.  Oronsky,  vice-pres- 
'  ident;  Earl  Gaylord,  secretary  and  treas¬ 
urer.  The  board  of  governors  consists 
I  of  F.  M.  Nebe,  O.  Click,  E.  H.  Kiffen, 
I  C.  E.  Bradley  and  E.  P.  Chase. 


_  Prof.  C.  H.  Weller,  of  Iowa  City,  was  i 
elected  president  of  the  Associated  Ad¬ 
vertising  Clubs  of  Iowa  by  a  majority 
of  one  vote  over  O.  R.  McDonald,  of 
Des  Moines,  at  the  recent  meeting  in 
Waterloo.  Other  officers  elected  were 
as  follows :  First  vice-president,  Harry 
E.  Kiester,  of  Waterloo;  second  vice- 
president,  E.  D.  Hamilton,  of  Marshall¬ 
town  ;  secretary,  H.  M.  Harwood,  of 
Iowa  City;  treasurer,  O.  J.  Benjamin, 
of  Nevada.  Davenport  was  selected  as 
the  next  meeting  place. 


ADVERTISING 

SERVICE 


Large  and  small  accounts 
handled  with  equal  care, 
economy  and  certainty  of 
results.  CoDtultation  free. 
Telephone  6696  Greeley 

PETER  VREDENBURGH  AGENCY 
Broadway  and  34th  Street 
Marbridge  Bldg.  New  York  City 


GET  THE  BEST  ALWAYS 


ullje 

Pittsburg  Sispatrlj 

Greater  Pittsburg’s  Greatest 
Newspaper 


Wallacx  G.  Brooke, 
Brunswick  Bldg., 
New  York 


Hoxacb  M.  Fo«d, 
People’s  Gat  Bldg., 
Chicago 


,  Nearly  300  members  of  the  Spokane 
I  (Wash.)  Ad  Club  received  a  lesson  in 
1  cement  at  the  weekly  luncheon.  George 
i  Dryer,  of  the  Spokane  Concrete  Co., 

■  presided,  and  remarks  were  made  by 
P.  B.  Berry,  sales  manager  of  the  new 
,  International  Portland  Cement  Co. ;  E. 

I  Ashton,  chief  chemist  of  the  Inland 
Portland  Cement  Co.,  and  Carl  F. 
Uhden,  of  the  Washington  Water  Power 
Co.  Souvenirs  were  distributed  in  the 
form  of  cement  bags  and  barrels. 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 


Consistent  newspaper  advertising  was 
urged  as  an  excellent  medium  by  S. 
Rowland  Hall  in  a  lecture  before  th-e 
Milwaukee  Advertisers’  Club  last  week. 


I  Newspaper  advertising  was  investi- 
!  gated  at  the  regular  luncheon  of  the 
Salt  Lake  Ad  Club.  A  novel  plan  of 
j  discussion  was  arranged  whereby  repre- 
I  sentatives  of  morning  and  evening 
I  papers  made  arguments  in  support  of 
i  their  particular  mediums,  and  then  offi- 
I  cial  “inquisitors”  of  the  club  plied  them 
!  with  questions.  In  addition  the  subject 
was  “analyzed,  dissected,  discussed  and 
I  generally  investigated”  by  all  those 
present. 


The  Newark  (N.  J.)  Advertising 
Men’s  Club  is  a  recently  formed  or¬ 
ganization  in  Essex  County.  Twenty 
of  tile  members  attended  a  meeting  on 
Tuesday,  when  the  name  was  decided 
on  and  reports  of  the  executive  com¬ 
mittee  and  committee  on  quarters  were 
presented.  The  purpose  of  the  or¬ 
ganization  is  to  nromote  advertising  in 
its  varying  phases,  and  to  bring  ad  men 
into  closer  relationship. 


Largest  proved  high-class 
evening  circulation. 

THE 

NEW  YORK 
GLOBE 

holds  certificates  of  A.  A. 
A.  and  N.  W.  Ayer  &  Son 
after  recent  audits. 


Objectionable  and  fraudulent  adver¬ 
tising  of  all  kinds  was  attacked  by 
Jesse  H.  Neal,  vice-president  of  the ' 
Fowler-Simpson  Co.,  in  an  address  be-  ■ 
fore  the  Cleveland  Advertising  Club. ' 
He  asserted  that  many  newspapers  and 
magazines  are  excluding  all  “copy”  that 
will  not  bear  the  fullest  investigation, ' 
and  declared  that  instead  of  losing ' 
money  by  it  they  are  gaining  more  ! 
confidence  from  the  reputable  adver¬ 
tisers  and  their  business  is  increasing 
as  a  result. 


Thirty  members  of  the  Utica  .Adv’cr- 
tising  Club,  headed  by  Mayor  F.  J. 

I  Baker,  were  guests  at  the  dinner  of  the 
!  Syracuse  .Ad  Men’s  Club  last  week.  The 
!  educational  event  of  the  evening  was  a 
j  lecture  on  “Human  Interest  and  Time- 
I  liness  in  Advertising,”  read  by  C.  F. 

1  Story.  Mayor  Baker  made  a  brief  ad- 
I  dress,  supplementing  the  lecture  with 
I  some  suggestions  concerning  timely  ad- 
I  vertising.  He  also  referred  to  the  cor¬ 
dial  relations  existing  between  the- ad¬ 
vertising  men  of  Utica  and  Syracuse. 


.At  the  semi-monthly  meeting  of  the 
Tacoma  (Wash.)  Ad  Lliih  it  was  de¬ 
cided  to  take  steps  at  once  to  join  the 
•A.  A.  C.  of  A.  Plans  were  made  to 
distribute  among  the  merchants  of 
Tacoma  placards  stating  that  the  cen¬ 
sorship  committee  of  the  club  will  pass 
on  all  advertising  mediums  which  at¬ 
tempt  to  gather  contracts  in  Tacoma,  so 
that  “fake”  solicitors  may  be  prevented 
from  transacting  husinesss.  Elbert  H. 
Baker,  publisher  of  the  Cleveland  Plain 
Dealer,  was  a  guest  at  the  meeting. 


Sphinx  Club’s  Valentine  Night. 

\'alentine’s  Day  night  was  ladies’  night 
for  the  New  York  Sphinx  Club,  and 
more  than  300  members  and  their  guests 
dined  at  the  Waldorf  under  the  inspira- 1 
tion  of  a  high  class  cabaret.  .A  huge  i 
red  heart  rose  at  the  rear  of  the  room  ! 
above  the  musicians’  stand  and  later  in  > 
the  evening  at  a  given  signal,  the  lights 
were  extinguished  and  the  mammoth  j 
heart  suddenly  glowed  with  hundreds  | 
of  red  electric  bulbs,  and  a  moment  ! 
later,  from  the  center  of  the  heart, ! 
through  a  little  door,  in  tripped  two 
little  girls,  winged  like  Cupids,  one  sing¬ 
ing  in  childish  treble,  while  the  other 
played  a  tiny  mandolin.  Every  woman 
received  a  solid  gold  thimble  as  a  sou¬ 
venir. 


Yale’s  Favorite 
Newspaper 


Members  of  the  Senior  Class  of 
the  Yale  Academic  Department 
have  adopted  The  New  York 
Times  as  their  favorite  news¬ 
paper  by  191  votes,  the  next  New 
York  morning  newspaper  obtain¬ 
ing  43  votes,  and  the  third  19. 


THE 

DETROIT  TIMES 

is  the  kind  of  a  medium  progressive  ad¬ 
vertisers  prefer  in  their  after-dinner  dis¬ 
courses  on  clean  journalism. 

Kindly  remember  it  next  morning  I 


Seventy  advertising  men  and  mer¬ 
chants  attended  the  dinner  given  by  the 
Lincoln  Ad  Club  last  week  and  listened 
to  a  discussion  of  various  phases  of 
advertising.  The  main  feature  of  the 
i  program  was  an  illustrated  lecture  pre- 
j  pared  by  Manly '  M.  Gillam,  of  New 
I  York.  -After  the  lecture  there  was  a 
i  spirited  discussion  on  so-called  objec- 
j  tional  advertising  and  as  to  whether 
1  such  advertising  should  be  accepted  by 
i  newspaper  publishers. 


The  Grantville  (Ga.)  Observer,  L.  i 
Winter,  editor,  will  appear  March  1-5. 


How  publicity  men  may  make  them¬ 
selves  as  great  a  power  in  building  up 
the  ethics  of  the  country  as  clergymen 
was  told  to  members  of  the  Cleveland 
■Advertising  Club  by  Rabbi  Louis 

Wolsey.  “The  influence  that  the  ad- _ _ 

vertising  man,  with  his  world  of  read- ■  Roing  home  To  mother."  The  Scoof. 


New  Jersey  Bill  Against  Fake  Ads. 

False,  fraudulent  or  misleading  ad¬ 
vertisements  of  every  character  are  pro-  i 
hibited  by  a  bill  introduced  in  the  New  j 
Jersey  Assembly  at  Trenton  by  Assem- 1 
byman  McLaughlin.  The  penalty  pro-  1 
vided  for  violations  is  a  fine  of  $.50  to  : 
$100.  Discussing  his  bill,  Mr.  Me-  j 
Laughlin  says  that  merchants  advertis-  ; 
ing  to  sell  all-wool  goods  should  be  i 
compelled  to  sell  them;  that  if  a  mer¬ 
chant  advertises  he  is  selling  out  at  re-  ; 
duced  prices,  he  should  be  compelled  to  | 
sell  out,  and  in  other  ways  no  misrepre- 
sentations  should  be  permitted  to  de¬ 
ceive  the  buying  public.  His  bill  aims 
to  protect  purchasers  along  these  lines. 

“By  Their  Deeds.” 

Friend  wife  was  awakened  from  her  vir¬ 
tuous  slumber  by  a  scraping,  metallic  sound 
at  the  outer  door  of  their  apartment. 

“Who  is  there?” 

“It’s  me — John,”  replied  a  meek  voice 
after  a  long  hesitation. 

Friend  wife  turns  up  the  gas  and  looks  at 
the  clock.  It  is  3  a.  ni. 

“Well,  why  don’t  you  come  in?” 

“I  can’t.” 

“Haven’t  you  got  your  key?” 

“Yes,  I  got  my  key,  but  someone  has 
changed  the  keyhole  on  this  door.” 

“John,  if  you  don’t  quit  associating  with 
those  newspaper  men  at  the  Press  Club,  I’m 


A  steadily  increasing 
business — without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  -  New  York 


3S— 

New  ^‘Foreign**  accounts 
started  in  The  Knicker¬ 
bocker  Press  since  last  Au¬ 
gust.  **T here’s  a  reason.” 

THE  KNICKERBOCKER 
PRESS  with  a  minimum  rate 
of  4c.  a  line  for  33,000  circu¬ 
lation  represents  an  excep¬ 
tionally  good  buy. 

Albany,  N.  Y. 


The  Elizabeth  (N.  J.)  fimes 

Only  Democratic  daily 
in  Fifth  Congressional  District 
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TIPS  FOR  THE  AD  MANAGER. 

X.  \V.  Ayer  &  :{<*<•  4’hostunt 

it  is  will  shortly 

nsuiiiH  til**  advcrtisiiijf  for  the  Xatioiial 
His.  uit  (.'o..  riiiladflpliia.  with  nowsjia- 
IK-rs. 


Th«‘  Taylor-i'rit<-hfiflil  t'o..  Krooks 
huil.liii;:.  <'hi«-apo.  111.,  is  making  toii- 
tra.ts  with  some  Wostoru  i»aiH*rs  for  the 
4\;iiihIh-11  Heating  Co. 


.I.i.si-jih  K.  Haer,  2."il  Fifth  avenue,  N'ew 
York  City,  is  |>isii-ing  orders  with  X’ew 
York  City  papers  for  the  Clarilix  I/tbor- 
atory,  Ihk*  .'iiventh  avenue.  N'ew  Y'ork 
<’iiy. 


C.  Ironmonger  .Vdvertising  .\g.n<'y. _2<> 
V«.sey  str.s't,  N'ew  York  ('ity.  is  issuing 
orders  to  N’ew  York  i'ity  paivers  for  Ijsi- 
zell  Massata  Cream. 


The  Hlaek:nnn-K<^>ss  Co.,  1<>  Fast  Thir¬ 
ty-third  stre.'t.  New  York  4''ity.  is  han- 
tlling  the  advertising  for  the  Quaker  Lact 
Co..  IMiiladel]diia,  Ta. 


I'ersLs  M.  1‘oiniero.v.  22.Y  Fifth  avenue, 
N'ew  York  <’’it.v,  will  place  the  advertising 
for  the  Warner  Bros.  Corset  Co..  Bridge- 
tstrt.  ('onn.,  and  22.'i  Fifth  avenue.  New 
York  City,  with  a  large  list  of  paper.Ji. 


The  Blaine-Thompson  Co..  Fourth  Na¬ 
tional  Bank  Imilding.  f’incinnati.  <)..  is 
<-ontTact:ng  the  advertising  for  the  .\utro 
4’hemical  Co.,  Cincinnati,  O. 


The  Stanley  .Ydvertising  Service.  l.Y 
Wt^st  Thirty-sixth  str(“et.  New  Y'ork  City, 
is  placing  fMiitracts  with  a  s«dected  list 
of  paiM>rs  for  the  Silvex  Co.,  “(Had  Rags 
I’olishing  Cloth,"  (ki  Wall  street.  New 
Y’ork  City. 


II.  K.  Bucklen  &  Co..  “King’s  New 
I.ife  Fills.”  "EhH>tric  Bitler.s.”  (i'iO  Broad 
str»‘et.  Fhiladelidiia.  are  sending  orders 
dirts-t  to  a  s<deci.*tl  list  of  papers. 


Uolsrts  &  Mac.Vvinche.  ."tO  No.  Dear- 
ls»i-n  street.  Chicago.  Ill.,  are  getting  up 
a  list  of  newspapers  and  will  later  place 
c-ontracts  for  Cltiett.  Pealmdv  &  Co.. 
Troy.  N.  Y. 


Cattanach  .Ydvertising  .Vgenc.v.  (>20i 
Somcrs.»t  building.  YYinnii>eg.  (Canada, 
wid  |)lace  orders  with  large  cit.v  papers 
for  the  Industrial  Bureau.  Calgary,  Can¬ 
ada. 


Wm.  St.  Clair  Co..  Withfrsp<>on 
building.  Philadelphia.  Pa.,  is  issuing  .tO 
1.  2  t.  order.s  to  mail-order  lists  of  news- 
jKipers  for  the  Clen  Rock  W<sd<n  Co.. 
Somerville.  N.  .T. 


Churchill-IIall.  .Vl  Fnion  Suiiare.  New 
Y'ork  Cit.v.  are  making  contracts  with  a 
few  pap«’rs  in  the  vicinitv  of  New  Y’ork 
City  for  the  Overman  Tire  Co.,  New 
Y’ork  Cit.v. 


The  Matos-Menz  Advertising  Co..  Bul¬ 
letin  building.  Phil.idelphia.  Pa.,  is  re¬ 
newing  contracts  generally  for  .T.  S.  Ty¬ 
ree.  Tyree's  “.Yntiseptic  Powder.’I.  Fif- 
teiMith  stTe«"t.  Washington.  T>.  C..  and  it 
is  also  renewing  orders  with  Iowa  and 
(tiegoii  pajM'rs.  and  iilacing  new  one.s 
with  Ohio  jsii>ers  for  TV.  .Tavne  &  Son. 
“.Tayne's  Exi'ectorant.”  Philadelphia,  Pa. 


The  General  Drug  Co..  H  Yesev  street. 
N’ew  Y’ork  Cit.v.  has  transferred  its  ad¬ 
vertising  to  the  Matox-Menz  .Ydvertising 
Co.  * 


Tlie  West  Itisinfecting  Co..  “C.  N.  Dis¬ 
infectant.”  2  East  Fourteenth  street. 
New  York  City,  is  sending  out  orders  to 
New  Y’ork,  St.  Ixoiis.  Philadelphia  and 


New  Orleans  States 

32,000  Daily. 

Guarantees  the  largest  Carrier  deliver* 
HOME  circulation,  also  the  targest  WMITE 
circulation  in  New  Orleans. 

Week  of  Dec.  SO.  to  Tan.  5.  1913,  inclu¬ 
sive.  The  States  led  The  Item  by  19.556 
agate  lines  on  Total  Space  for  that  period. 

THIS  IS  NOT  IRRliGUI-AR,  BUT 
VERY  FREQUENT. 

Don’t  be  fooled  by  wild,  unsupported 
claims  “month  after  month.” 

Proof  of  above  recot  d  shown  by  agate 
rule.  The  States  produces  results  always. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreigti  Representatives 

New  York  Chicago  St  Louis 


RichiiKiml  paiMTs  tliroiigh  thidr  agtiits. 
the  Matos-Mcnz  Advcr  is.ng  Ci>. 


The  Claguc  Agency,  Otis  building,  Chi¬ 
cago.  is  now  placing  the  atlvertising  for 
tin-  Palist  Bre-wing  Co..  “PaKst  lb  er.” 
.Milwaukee,  Wis. 


The  Irehiml  .Vdvertising  Agency.  icVt 
Cltestimt  stn-et.  Philadelphi.i,  Is  iss.iiiig 
contracts  with  pajters  in  Ohio  and  Indi¬ 
ana  for  the  Fels  iV  Co..  Fels  Naptha 
Soaj),  Philatbdithia,  Pa. 


_  II.  II.  I^evey.  .Mjtrhridge  hiiilding.  New 
Y'ork  eiiy.  is  sending  out  con.racts  to  Ca¬ 
nadian  papt  r.s  for  .V.  L.  Silberstein,  Cut- 
h«ry,  .‘tl.’i  Broadway,  N’ew  Y’ork  City. 


Bromiield  A:  Field,  Inc.,  are  making 
contracts  witli  farm  ami  m«*dical  |miM»rs 
for  the  Ajax-Orieh  Rublter  Co.,  manufac¬ 
turers  of  Ajax  Tires  (Juaranteed  for 
.■"i.iKHt  niite-s. 


_  R.  Ellitrtt,  (»2  West  Broadway,  New 
Y’ork  City,  is  placing  IJO  1.  20  t.  orders 
w'ith  |>aiH*rs  in  New  Jerst-y  and  New 
Y’ork  for  the  Borden's  Milk  Co.,  1(>8  Hud¬ 
son  .strwt.  New  Y’ork  City. 


Williams  &  Cunnyiigham  Co..  Chicago, 
III.,  is  Ls.suing  .Y.fMVt  1,  one  year  orders 
for  Kabo  Corsets,  Chicago. 


Frank  Prt>sl>re.v  Co..  4.‘i0  Fourth  ave- 
iim*.  N’ew  Y'ork  Cit.v.  is  handling  1  t.  or- 
<lers  for  the  Equitable  Life  Co..  N’ew 
York.  . 


L.  A.  Crosset  Shoe  Co..  No.  .Vhington. 
•Ma.ss..  is  sending  orders  in  cities  where 
they  have  agents. 


I»rd  &  'ITiomas.  Ylallers  building.  Chi-  i 
(■ago.  will  place  o.ddO  1.  one  year  con¬ 
tracts  with  Pacific  Coast  papens  for  -Yr- 
mony  &  Co..  Chicago.  Ill. 


AD  CLUB  CONVENTION  NOTES. 

The  pulpits  of  about  forty  churches 
have  been  placed  at  the  service  of  the 
Haltiinore  Club  for  lay  sermons  on  Sun- 
daj',  June  8.  In  the  afternoon  Presi¬ 
dent  Coleman  will  address  a  great  mass 
meeting  in  Druid  Hill  Park.  There  will 
be  seats  for  7,000. 

The  Baltimore  Club  is  now  in  corre¬ 
spondence  with  more  than  2.(XK)  indi¬ 
viduals.  firms,  trade  and  other  associa¬ 
tions  abroad.  Promises  of  attendance 
have  been  received  not  only  from  Eu¬ 
ropean  countries,  but  from  Panama. 
Peru,  .Australia,  South  Africa,  and  even 
from  India. 

The  entertainment  features  for  con¬ 
vention  week  will  include  an  advertis¬ 
ing  pageant  on  a  colossal  scale,  which 
will  take  place  Monday  night  of  June 
0.  It  is  intended-  that  there  shall  be 
I'Mi  advertising  floats  and  ].50  clubs, 
with  lO.OflO  men  in  line,  and  not  less 
than  twenty  bands  of  music.  A  street 
carnival  will  follow. 


Dinner  of  Advertising  YVomen. 

•Y  formal  dinner  was  given  by  the 
League  of  Advertising  Women  at  the 
Prince  George  Hotel,  Feb.  17.  The 
speakers  were  C).  C.  Harn.  ad¬ 
vertising  manager  of  the  National 
Lead  Co.,  and  Miss  Isabel  Ely 
Lord,  director  of  household  science  and 
art.  Pratt  Institute.  Mr.  Harn  took  for 
his  subject  "Organization,”  and  Miss 
Lord  talked  on  “The  Sense  of  Humor.” 
•Among  those  present  were:  Mr.  and 
Mrs.  J.  George  Fredericks,  Mr.  and 
Mrs.  LeRov  Fairman,  Mrs.  Claudia  Q. 
Murphy,  president  of  the  league;  Mrs. 
Carolyn  Overman,  vice-president;  Miss 
J.  J.  Martin,  treasurer;  Miss  Ida 
Clarke,  secretary;  Willard  E.  Carpenter, 
of  the  Carpenter  -  Schcerer  Special 
Agency;  Mr.  Redmond;  of  the  Fourth 
Estate;  Harry  R.  Haines,. publisher  of 
the  Paterson  fN.  J.I  News;  Miss  Ella 
S.  Leonard,  Mrs.  Grace  Wilmot.  Miss 
Persis  Pomeroy,  Miss  Marcia  Meyers, 
Miss  Mabel  Graswinckel,  Dwight  Dana. 
Mrs.  Fannie  E.  Garrison-,  Mrs.  Eliza 
Kleinsorge.  Miss  .Anna  R.  Rosenblatt, 
Miss  E.  N.  Curtis  and  Miss  Hopkins. 


'i  he  .Allen  .Ydvertising  .Agency,  occu- 
Dviiig  the  eleventh  floor  of  the  Herald 
.  S<|nare  building.  New  Y’ork.  has  added 
'pan  of  the  tenth  floor  to  its  offices. 


Publication*  examined  by  the  Association  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


ARIZONA. 


MISSOURI. 


GAZETTE-Av.  Cir.  Nov..  6,228..  .Phoenix 


.Joplin 


P^T-DISPATCH . LouU 

_  MONTANA. 

ENTERPRISE  . Chico  mineR  . .....V . Butts 

NEBRASKA 

FREIE  PRESSE  (Cir.  1 28,384) ....  Lincoli 
NEW  JERSEY. 

INDEPENDENT  . Ssnta  Barbara  . . Asbury  Park 

BULLETIN  . San  FrancUco  JOURNAL  . Elizabeth 

. Plainfield 


CALIFORNIA. 


RECORD  . Lof  Angeles 

TRIBUNE  . Los  Angeles 

Daily  circulation  in  excess  of  63,000  ctwies. 
This  is  the  largest  Daily  Circulation  of  any 
newspaper  published  in  Los  Angeles. 


CALL  . San  Francisco  COURIER-NEWS  . 

NEW  MEXICO. 


EXAMINER . San  Francisco 


ORCHARD  AND  FARM  IRRIGATION 

San  Francisco  ' 

The  leading  Farm  Journal  of  the  Pacific 
Coast  and  the  Irrigated  States. 

RECORD  . . .  .TTTiTTTTT . Siockton 

Only  newspaper  in  Stockton 
that  will  tell  it*  circulation. 

FLORIDA. 

METROPOLIS . Jacksonville 

GEORGIA. 

ATLANTA  JOURNAL(Cir.  34989)  Atlanta 
CONSTITUTION .  Atlanta  I 


.  ILLINOIS. 

POLISH  DAILY  ZGODA. 


SKANDINAVEN  . Chicago 

HERALD  . . Joliet 


JOURNAL  . . . . Peoria 

STAR  (Circulation  21,589) . Peoria 

INDIANA. 

LEADER-TRIBUNE . Marlon 


MORNING  JOURNAL . 

.  Albuquerque 

NEW  YORK. 

KNICKERBOCKER  PRESS. 

BUFFALO  EVENING  NEWS. . . .Buffalo 

lOLLETTlNO  DELLA  SERA,  New  York 

EVENING  MAIL . 

..New  York 

STANDARD  PRESS . 

OHIO. 

PLAIN  DEALER . 

. . .  .Cleveland 

Circulation  for  January  1913. 

Daily  . 

....  102.463 

Sunday  . 

....  140.866 

v^lNDlCATOR . 

.  .Youngstown 

PENNSYLVANIA. 

TIMF-S . 

DAILY  DEMOCRAT . 

, . .  .Johnstown 

DISPATCH  . 

. . .  Pittsburgh 

PRESS  . 

. . .  Pittsburgh 

GERMAN  GAZETTE . 

.  Philadelphia 

TIMES-LEADER . 

Wilkes-Barre 

GAZETTE  . 

. York 

SOUTH  CAROLINA. 


THE  AVE  MARIA.. . .Notre  Dame  MAIL . Anderson 

IOWA. 


REGISTER  &  LEADER . De*  Moines 

THE  TIMES-JOURNAL . Dubuque 

KANSAS 


CAPITAL . Topeka 

KENTUCKY. 


THE  STATE . Columbia 

(Cir.  July,  1912,  S.  20,986;  D.  20.956) 

TENNESSEE. _ 

NEWS-SCIMITAR  . Memphis 

BANNER  . Nashville 

TEXAS. 


STAR-TELEGRAM  . Fort  Worth 

Sworn  circulation  over  25,000  daily.  Only  daily  in 
_  .  Fort  Worth  that  permitted  1912  examination  by 

COURIER-JOURNAL . Louisville  Association  of  American  Advertiser*. 

times  . . . Louisville  CHRONICLE  .  .  .Houston 

WASHINGTON. 


LOUISIANA. 


DAILY  STATES . New  Orleans 

ITEM  . New  Orleans 

TIMES-DEMOCRAT . New  Orleans  | 

MARYLAND. 

THE  SUN . Baltimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 


POST-INTELLIGENCEJ^  . Seattle 

WISCONSIN. 

EVENING  WISCONSIN . Milwaukee 


CANADA. 

ALBERTA. 


HERALD 


. . Calgary 


BRITISH  COLUMBIA. 


MICHIGAN. 

j  WORLD  . Vancouver 

ONTARIO. 

Daily  (Except  Monday) 

Average,  Year  of  1912 

Daily .  10,589  Sunday .  11.629 

FREE"  PRESS . London 

QUEBEC. 

MINNESOTA. 

LA  PATRIE . Montreal 

TRIBUNEl,  Mom.  &  Eve . Minneapolis 

LA  PRESSE  Ave.Cir.forl9l2. 1 14,371  Montreal 
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AD  FIELD  PERSONALS. 


Leroy  Fairman,  since  liKHI  editor  of 
Advertising  &  Selling,  joins  the  iprodnc- 
tive  department  of  the  J.  Walter 
Thompson  Co.,  New  York,  March  1. 


Austin  Healy,  formerly  with  X.  W'. 
Ayer  &  Son,  is  now  actively  associated 
as  vice  president  of  the  E.  T.  Howard 
Advertising  .•\gency.  Tribune  huilding. 

W'.  A.  Somerville  has  resigned  as  as¬ 
sistant  sales  and  advertising  manager  of 
the  Stromherg  Motor  Devices  Co.,  Chi¬ 
cago.  He  was  formerly  connected  with 
the  advertising  department  of  Bur¬ 
roughs  .\dding  Machine  Co. 


C.  A.  Goddard,  formerly  advertising 
manager  of  Selz.  Schwab  &  Co.,  shoe 
manufacturers,  Chicago,  has  taken  a 
similar  position  with  the  Xoyes-Xorman 
Shoe  Co..  St.  Joseph.  Mo.  B.  P.  W'aters 
takes  Mr.  Goddard's  place. 


Ernest  F.  Clymer,  recently  advertis¬ 
ing  manager  of  McClure's  Magazine, 
has  become  vice-president  and  general 
manager  of  the  W'yckotT  .\dvertising 
Co..  Buffalo,  X.  Y. 


K,  R.  Shuman  has  resigned  as  adver¬ 
tising  manager  of  the  Liquid  Carbonic 
Co..  Chicago,  to  establish,  with  Carl  H. 
Booth,  of  the  Iron  Trade  Review,  a 
service  agency  specializing  in  trade 
paper  advertising. 


F.  W',  Maas,  for  a  number  of  years 
Western  manager  of  .Advertising  & 
Selling,  has  taken  a  position  in  the  Xew 
York  office  of  the  Municipal  Engineer¬ 
ing  Co..  Indianapolis. 

.Albert  W.  Brownell,  formerly  with 
the  Xew  A’ork  Times,  is  the  new  adver¬ 
tising  manager  of  the  Illustrated  Stand¬ 
ard  Review,  a  New  A'ork  publication. 


Albert  D.  Lasker,  of  Lord  &  Thomas, 
is  enjoying  an  extended  vacation  at 
Pasadena,  Cal.,  with  his  family,  and 
putting  in  the  time  chieHy  learning  to 
play  golf. 


H.  H.  Chandler,  Jr.,  of  the  Frank  .A. 
Munsey  Co.,  has  been  transferred  from 
the  Chicago  office  to  the  Xew  A’ork 
office. 

OBITUARY  NOTES. 

William  F.  Aithorp,  sixty-five  years 
old.  dramatic  and  musical  critic,  died 
at  A'evey,  Switzerland.  Fd).  IP.  Mr. 
-Apthorp  was  in  charge  of  the  musical 
department  of  the  .Atlantic  Monthly 
from  lf<72  to  1877,  became  connected 
with  the  Bo.ston  Transcript  in  1881,  and 
continued  on  that  paper  for  more  than 
twenty  years.  He  was  the  author  of 
several  Iwoks  on  musical  topics. 

Dr.  William  C.  Wile,  formerly  edi¬ 
tor  and  publisher  of  the  Xew  England 
Medical  Monthly,  died  at  his  home  in 
Danbury,  Conn.,  on  Feb.  21,  after  a  brief 
illness. 

.Arof.sT  Donath.  Government  Super-  ; 
intendent  of  Documents  since  190!).  died 
in  Washington  Saturday  froth  an  attack 
of  heart  disease.  He  was  sixty-seven 
years  old,  and  ’was  at  one  time  part 
owner  of  the  Chester  (Pa.)  Times  and 
later  editor  of  the  AYestchester  (Pa.) 
Xews. 


Mrs.  William  Geppert.  fifty-seven 
years  old,  author  and  newspaper  writer, 
died  at  her  home  in  Scarborough.  N. 
A’..  Fel).  21.  She  was  for  several  years 
dramatic  editor  of  the  Louisville  Cou¬ 
rier-Journal  and  author  of  many  short 
stories,  as  well  as  a  widely  known  nov¬ 
el  entitled  “In  God’s  Country.” 


Dr.  Bexjami.v  Eli  Smith,  managing 
editor  of  the  Century  Dictionary,  died 
at  his  home  in  X’ew  Rochelle,  N.  Y., 
Eeb.  24.  after  an  illness  of  nearly  a 
year.  He  was  born  in  Syria  in  1857, 
and  from  the  time  he  became  associated 


with  the  Century  Dictionary,  in  the 
early  '8t)s,  he  was  among  the  foremost 
of  the  men  who  edited  the  various  dic¬ 
tionary  publications  of  that  concern. 


Publishers’  Representatives 


Advertising  Agents 


Eumoxi)  Dollfi's,  for  many  years 
financial  editor  of  the  European  edition 
of  the  Xew  A’ork  Herald,  died  Satur¬ 
day  at  his  home  in  Paris;  aged  seventy- 
nine  years.  He  assisted  the  Thiere 
Government  in  settling  the  financial 
problems  growing  out  of  the  Franco- 
Prussian  War. 


GEi.ROE  L.  Birch,  publisher  and  pro¬ 
prietor  of  the  Long  Island  Patriot,  died 
at  his  home  in  Brooklyn  on  Feb.  20.  He 
was  fifty-seven  years  old  and  had  spent 
the  greater  part  of  his  life  in  the 
United  States  Xavy. 


Samuel  C.  Price,  editor  and  publish¬ 
er  of  the  Mount  Clerncns  (Mich.) 
Daily  Leader,  died  of  Bright’s  disease 
last  week. 


UNITED  NEWSPAPERS. 

{Continued  from  fage  1.)  ] 

organized,  and  we  have  gone  pretty 
thoroughly  into  the  possibilities  of  de¬ 
veloping  business  for  newspapers.  .At 
one  of  these  meetings  it  was  suggesteil 
that  the  organization  prepare  a  series  of 
articles  addressed  to  readers  of  the 
newspapers  in  an  effort  to  interest  them 
in  the  advertising  columns.  The  Globe 
undertook  to  furni.sh  these  articles  to 
members  of  the  .Associated  Newspapers, 
but  after  we  had  published  them  so 
many  requests  and  inquiries  came  from 
different  parts  of  the  country  that  .the 
Globe  began  furnishing  the  .series  to  a 
list  of  about  four  hundred  and  thirty 
daily  publications. 

‘“rhe  papers  which  used  these  talks  on 
advertising  were  so  enthusiastic  that  I 
decided  to  organize  them  permanently. 
The  directors  of  the  Associated  News¬ 
papers  decided  to  let  that  organization 
participate  as  a  body  in  the  promotional 
benefits  of  the  United  Newspapers  and 
1  have  invited  virtually  every  worth¬ 
while  publication  in  the  country  to  come 
aboard. 

“I  think  that  the  following  letter, 
which  goes  to-day  to  about  a  thousand 
papers,  explains  our  aims  and  pur¬ 
poses  better  than  anything  more  that 
I  might  say : 

NEW  YORK  GLOIIE. 

March  I,  l!)13. 

Pear  Sir — Every  newspaper  publisher  in  the 
country  has  talked  for  years  about  developing 
national  or  general  advertising  for  daily 
newspapers. 

The  time  has  come  to  stop  talking  and  to 
act. 

The  plan  T  enclose  will  show  you  how  to  act. 
Please  read  it  carefully;  it  means  real  money 
to  you. 

My  associates  and  I  have  been  hanl  at  work 
on  '1  he  I’n'ted  Newspapers  idea  for  more  than 
a  year.  The  New  York  Globe  spent  $.>,000 
on  the  preliminaries  of  the  plan.  In  order  to 
bring  the  project  to  the  attention  of  general 
advertisers  and  to  get  the  newspapers  moving 
in  a  common  direction,  the  Globe  prepared  and 
sent  to  several  hundred  publishers  the  articles 
entitled  “.Advertising  the  .Advertiser.”  These 
articles,  in  the  form  of  brief  talks,  were  ad¬ 
dressed  to  readers  with  a  view  to  increasing 
their  interest  in  advertisements.  More  than 
400  papers  are  publishing  ^he  articles,  and 
every  one  of  the  400  has  signified  its  willing¬ 
ness  to  co-operate. 

Now,  we  want  you  to  join  us.  It  will  cost 
you  a  few  dollars  a  year — you  are  asked 
among  one  thousand  others  to  contribute  your 
mite.  No  one  will  make  a  cent  out  of  The 
United  Newspapers  except  for  legitimate  ser¬ 
vice  rendered  in  solicitation,  promotion  and 
the  like.  There  will  be  no  fat  jobs  for  any 
one  in  administering  the  organization — no 
sinecures. 

Summing  up  our  plan  briefly: 

I  \Ve  want  every  worth-while  daily  newspaper 
j  in  the  country  to  join  a  movement  to  show 
national  advertisers  the  economy  and  efficiency 
;  of  oewspajier  advertising. 

\Ve  purpose  opening  promotional  and  service 
I  bureaus  in  the  big  centers,  east  and  west — 

,  New  York  and  Chicago.  We  will  employ  able 
representatives  to  call  on  advertisers  and  non¬ 
advertisers  who  ought  to  be  advertisers.  We 
will  interest  local  dealers  in  all  cities  in  co- 
i  operative  work,  with  manufacturers  on  one 
:  hand  and  the  newspapers  that  carry  the  manu- 
I  facturers’  advertising  on  the  other. 

We  purpose  to  jirepare  advertising  copy  and 
;  plans  and  sales  promotions  ideas  for  manufac- 
1  turers,  and  to  aid  the  latter  in  every  way  to 
;  use  newspaper  advertising  space  with  profit. 
We  will  advertise  our  propaganda  in  trade 
papers  and  will  circularize  advertisers  all  over 
the  country.  We  will  work  in  harmony  with 
special  representatives  and  advertising  agencies. 

We  plan  to  furnish  each  paper  joining  us 
brief  talks  and  articles  for  publication,  ad- 
i  dressed  to  local  and  general  advertisers,  a 


ALLEN  &  WARD 

Brumwick  Bldg..  New  York 
30  N.  Dearborn  St.,  Chicago 


ANDERSON.  C  J. 

Marquette  Bldg.,  Chicago,  III. 
Tel.  Cent.  1112 


JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  N.Y.,  Mailers  Bldg ,  Chic. 
Chemical  Bldg.,  St.  Louis. 


BUDD,  THE  JOHN.  COMPANY 
Brunswick  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis 


CARPENTER-SCHEERER  SP.  AGCY 
Fifth  Ave.  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 


CONE.  LORENZEN  &  WOODMAN 
Brunswick  Bldg.,  N.  Y-;  Mailers  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City 


DE  CLERQUE,  HENRY. 

Chicago  Office,  5  S.  Wabash  Ave. 

New  York  Office.  I  W.  34th  St. 


GRIFFITH,  HARRY  C. 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 

'  HENKEL.  F.  W. 

People’s  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465 


KEATOR.  A.  R. 

715  Hartford  Bldg.,  Chicago,  III. 
Tel.  Randolph  6065 


LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
30  North  Dearborn  St.,  Chicago 


NORTHRUP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 


PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
2(X)  Fifth  Ave.,  New  York 


PULLEN,  BRYANT  &  FREDRICKS  CO. 
225  Fifth-  Avenue,  New  York. 

Tel.  Madison  Sq.  9729. 


PUTNAM.  C.  1. 

45  W.  34th  St..  New  York 
Tel.  Murray  Hill  1377 


VERREE  &  CONKLIN.  Inc. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  %2 

STOCKWELL,  W.  H. 

629  People’s  Gas  Bldg.,  Chicago 
Canadian  papers  exclusively. 

continuation  of  “.-Vtlvertising  the  .'Advertiser” 
series,  and  the  like. 

This  is  the  broadest  movement  of  the  kind 
ever  conceived.  It  does  not  mean  the  exploita¬ 
tion  of  any  arbitrary  list  of  newspapers;  it  is 
for  the  benefit  of  all  good  newspapers.  It  will 
demonstrate  that  daily  newspaper  advertising 
is  the  strongest  and  most  economical  selling 
force  in  the  commercial  world. 

We  have  lost  millions  of  dollars  worth  of 
idvertising  each  year,  simply  because  we  have 
lever  made  any  united  effort  to  interest  gen¬ 
eral  advertisers  in  newspapers.  .And  general 
advertisers  who  wanted  our  help  have  never 
known  hpw  to  get  at  us  as  a  body. 

Right  here  is  zohere  that  condition  stops. 
We  want  the  advertising  to  which  our  papers 
are  entitled — and.  what  is  more  to  the  point, 
tee  purpose  to  get  it. 

Join  us  now.  Sign  the  enclosed  contract  to 
‘chip  in  your  mite’*  and  help  us  get  moving. 


3  A’s  Chicago  Address. 

The  office  of  the  .Association  of 
American  Advertisers,  which  has  been 
moved  from  Xew  York  to  Chicago,  is 
now  located  in  rooms  332-334  Railway 
Exchange  building,  that  city,  with  W.  B. 
Getty,  the  manager,  in  charge. 


'fhe  Xew  Haven  (Conn.)  Journal- 
Courier.  which  has  been  published  at 
402  State  street  for  fifty-eight  years, 
i  moved  last  Saturday  into  its  new  build- 
!  ing  at  'I'emple  and  Centre  streets. 


ADVERTISERS’  SERVICE 

5  Beckman  St.,  New  York 
Tel.  Cortlandt  3155 


AMERICAN  SPORTS  PUB.  CO. 
21  Warren  St.,  New  York 
Tel.  Barclay  7095 


ARMSTRONG.  COLLIN  ADV-  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 


BRICKA.  GEORGE  W.,  Adv.  Agent. 
1 14-1 16  East  28th  St..  New  York 
Tel.  1528  Mad.  Sq. 


FRANK.  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 


HOGUET  &  HAFLEY  INC., 

Successors  to  “Hoguet  Advertising,’’ 
20  Vesey  Street,  Tel.  Cortlandt  2252. 


HOWLAND-GARDINER-FENTON 
20  Broad  St.,  New  York 
Tel.  Rector  2573 


KIERNAN,  FRANK  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 


MEYEN,  C..  &  CO. 

"Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 
27  William  St..  New  York 
Tel.  Broad  1420 

ANKRUM  ADVERTISING  AGENCY 
Classified  Specialists 
431  S.  Dearborn  St.,  Chicago,  III. 


CLASSIFIED  AD  COMPANY 

Clearing  House  For  AH  Agencies 
Karpen  Bldg.,  Chicago. 


GUENTHER-BRADFORD  8t  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 


LEVEN  ADVERTISING  CO. 

175  5th  Ave.,  New  York. 
Majestic  Theatre  Bldg.,  Chicago. 


THE  BEERS  ADV.  AGENCY 
37  Cuba  St.,  Havana,  Cuba 
N.  Y.  Office,  11th  Floor,  Fuller  Bldg. 


Critical  Night  for  Ad  League. 

The  dinner  of  the  Advertising  Men’s 
League  at  the  .Aldine  Club,  March  6, 
will  be  followed  by  a  “critical  night”  de¬ 
voted  to  the  dissection  of  ten  pieces  of 
advertising  matter.  The  three  critics  ap¬ 
pointed  for  the  task  are:  O.  H.  Black¬ 
man,  president  Blackman-Ross  Co. ; 
Frank  Finney,  president  Street  &  Fin¬ 
ney,  and  Earnest  F21mo  Calkins,  presi¬ 
dent  Calkins  &  Holden. 


ADVERTISING  MEDIA 

ILLINOIS 


CHICAGO  EXAMINER 

The  largeat  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

WASHINGTON 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  eoe 

in  total  volume  of  business  carried.  Circula¬ 
tion— Daily,  65,t00;  Sunday,  tt.lfO— 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


THE  EDITOR  AND  PUBLISHER, 


March  i,  1913. 


'■s 


WHAT  THE 

I 


INTERTYPE 


MEANS  TO 


!  PRINTERS  AND  PUBLISHERS 


Speedier 
More  Modern 
More  Reliable 
More 

Economical 

Better 


i 

i 


Simpler 

Less  Trouble 

Less  Repairs 

Less 

Expense 

Cheaper 


The  INTERT.YPE  is  a  tvvo-lettef  line-casting  machine 
Magazine  can.  be  changed  by  the  Operator  in  20  seconds. 


The  PricCf  $2150,  Means  $1000  Saving 

Simplicity  of  design  and  extreme  accuracy  in  manufacture  mean  larger 
output  of  higher  quality. 

Complete  attachments  for  instant  change  of  body,  measure  and  face 
mean  a  wider  range  of  usefulness. 

Matrices,  spacebands,  repair  and  supply  parts  interchangeable  with  those 
used  for  Linotypes,  AT  OUR  PRICES,  mean  30  per  cent,  saving  on  your 
supply  bills. 


=  INTERIWIONAL  « 

’KPESETTINbUlflCHINEe. 

World  Building  Rand-McNally  Bldg.  316  Carondelet  St.  San  Francisco,  Cal. 

New  York,  N.  V.  Chicago,  Ill.  New  Orleans,  La.  86  Third  St. 


\.  - 


